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Wide World Photos 
Silver Cup, Spoon, Knife and Fork Used by the Emperor Napoleon at St. Helena, Recently Brought to New York 


(See Text on Page 77) 
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The First Fashion Hints from Paris 











A Forecast of Fall Costume and Jewelry Styles 
By Isabelle M. Archer 














pose in view, 


























planned to better advantage. In line they 
are straight; in color, neutral; they are re- 
markable for their lack of ostentation and 
exquisite in their happily achieved simpli- 
City, 

For the jewelry designer these new cos- 
lume fashions are of utmost importance. It 
is ag though the Paris couturiers had con- 
‘rived together to produce gowns, wraps and 
‘isembles as a mere ground-work, saying to 





HE new Fall costumes make such per- 
fect backgrounds for fine jewels that, 
had they been designed with no other pur- 
they could not have been 


FIG. 


the jeweler, “Here, my friend, is the very 
best and cleverest atmosphere and setting 
And in 


we could give you for your art.” 


such a degree as the jeweler is original and 











progressive will he take advantage of this 
proffered opportunity. 

Studying this new development in fashion- 
able dress, we see that this attribute of 
austere simplicity has a marvelous charm. 
This is gained through strict adherence to 
the straight line, absolute severity of design, 
entire absence of superimposed ornament or 
trimming, It is a fascination and charm gained 
through the elimination of the unessential. 


The province of the newly designed jewels 
is the augmenting of this excellent note. 
The glorious new jewels will add their 
beauty of color, line and, above all, their 
texture, to complete this perfectly smart and 
alluring picture. 

The new jewels match the new gowns, 
line for graceful line; they emphasize the 
gown’s delicate tint or they make the color 
note for the costume. The jewels give char- 
acter to the soft, clinging materials and 
enhance the effects of the carefully chosen, 
very limited trimmings. A thorough re- 
hearsal of the various points in the making 











1—-MORNING COSTUMES SKETCHED FROM PARIS MODELS 


of these Fall costumes will help in deciding 
precisely what jewels to prepare and just 
how to have them designed. 


Important Fashion-Making Points 


There are certain definite costumes to be 
included in every modish wardrobe this Fall. 
There is the tailleur—either a three-piece 
suit or a tailored dress, for morning wear; 
the costume ensemble for formal occasions ; 
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separate afternoon gowns; dance frocks and 
dinner gowns for the evening; day coats and 
evening wraps. These, with their necessary 
but very ‘attractive and decorative ac- 
cessories will become the mainstay of every 
well-appointed wardrobe. 

The tailored suit for wear during the 
hours of the morning spent in club or charity 
committee work, in visits to the tailor or 
dressmaker or in shopping on the Avenue, 
will be invariably the type of dress or suit 
that is shown by the first of the three figures 
cketched from Paris models for the illus- 
tion. Fig, 1. The lines, the colors, the ma- 
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terials and the slight trimming of these cos- 
tumes all hold interest for the jewelry de- 
signer. The suit at the right-hand side of the 
Picture is one of the simplest of all the new 
suits. It is typical, for its line follows the 
Prescribed tube-like contour ; it is developed 
in beige woolen repp, and it 'shows the mini- 
mum of trimming. 

_ The costume ensemble is one of the most 
Important gown and wrap arrangements of 
the season. It may be exceedingly elaborate 
or comparatively simple—that will rest with 
its choice of materials rather than with 
trimming or line. With satin for the lin- 
Ing and facing of the coat and for the 
gown, and velvet for the coat and adorn- 
ment of the gown, the result will be a 
formal, afternoon ensemble. This is a 
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particularly well done costume this Fall. 
It is carried out in the new crepe satin 
and velvet that is a fresh, deep pile fabric, 
The very 
handsomest jewels will be wanted for 
wear with these costumes, and they will 
wearer. The 
setting for them is absolutely perfect. 
Later in the season, thick, silky furs will 
be used with the formal costume en- 
semble, and even now large scarves of 
blue and silver fox are in evidence, and, 
for this time of the year there is a 
quantity of seal and ermine in use as 


exceedingly rich and lustrous. 


certainly reward their 
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abstinence where the matter of superflu- 
ous ornamentation is concerned. The 
finest dinner gowns have the superb 
elegance of a robe that is hung from the 
shoulders in a sweeping and unbroken 
line to the hem, and the dance frocks al- 
though very differently designed keep this 
graceful flowing line through added 
shoulder draperies and delicate little lace 
capelets. 

Color is given both the dinner gowns 
and the dance frocks by the additional 
hue of the differently colored underdress. 
This undergarment whether it be a full- 




















2—THE NEW TUBE CONTOUR OF THE DINNER DRESS 


portions of both coats and their matching 
dresses. 

For less formal occasions, this type of 
ensemble is developed in such materials 
as kasha cloth or ottoman. With the 
kasha,—a_ steady favorite, a colorful 
printed silk makes the contrasting material 
carrying the general tone of the cloth 
color through a rainbow of blends to the 
jewels and the larger accessories. Suede 
and the flat furs are used with the newer, 
ottoman, and often the two will be found 
combined to make whole three-quarter 
length coats for an ottoman gown of deep 
mulberry or the modish beige. 

The evening gowns continue the in- 
teresting new mode in the severity of 
their perpendicular lines and their rigid 


length slip or merely a separate lining, 1 
allowed either to show below the uneven 
hem of the gown or it is made with side 
pleatings of fine accordion pleats which 
appear as part of the dance frock from 
the hip to the hem at one or both sides 
of the skirt. 

It is a rule of all gown coloring this 
year that the tints be pale half-tones and 
the darker tones positive and vivid. For 
instance, a beaded dinner gown of 
opalescent, irridescent disk-shaped span- 
gles, will have an underdress of soft 
georgette in shell pink and a perpendi- 
cular stream line of pleated chiffon run- 
ning from shoulder to hem on the left 
side of the gown in a striking blend of 
cerise and violet. Here is offered a 
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glorious chance for the contrasting of 
jewels on the neutral ground and with the 
lead in the brilliant hues of the chiffon 
folds. With sapphires to carry the theme 
to the blue of the spectrum and ame- 
thysts to echo the violet note, the whole 
scheme will be completed. 

The straight line of the new tube con- 
tours is guaranteed by the entire 
absence of all conspicuous gores or 
founces that will bring cross-lines to the 
fgure. The beaded dinner gown is a 
typical example of the new manner of 
accentuating the long line. In the illustra- 
tion (Fig. 2, page 67) a selection of models 
has been chosen to depict this preference for 
the tube dress. It is seen here gained through 
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WP . 





lic. 3—THE NEW LINE 


clever manipulations of the modern ver- 
sion of the Directoire corsage, the 
chemise frock and the slightly pinched-in 
waist line. 

After this insistence on the upright in 
line comes the rule regarding color in the 
new l'all costumes. It is a rule flexible 
within the confines of certain colors. The 
browns and reds find full play, the greens 
are more or less limited and the black 
and white arrangements are directed to 
keep their masses definitely separated, 
solid white upon a dense black. 

The season’s favored materials are soft 
and silky of texture, with a leaning 
toward thick, woven goods for the heavier 
outer wraps and some of the warmer 
coat costumes: with a predominence of 
dainty rather than handsome textiles for 
day and evening gowns and witha general 
hote of continued simplicity even in the 
choice of materials for the most elaborate 
costumes. Mousseline, tulle, chiffon and 
beaded nets are included in the appro- 
Priate evening fabrics, crepe, crepe-satin 
and morocain for the daytime with reps 
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of various stripe-widths, kasha cloth, 
ottoman, wool-backed satins and velvets 
for the costume ensembles. 

For trimmings these Fall wardrobes are 
extremely restricted. The smartest tad- 
leures, whether suits or gowns, are 
limited to braids, buttons and narrow 
pipings. The only divergence from this 
rule is seen in the broad, flat bandings of 
the costume’s material used on the bias, 
from left hip to right hem-line, or placed 
at the edge of the side openings the full 
length of the gown. 

The more elegant costume ensembles 
gain distinction through the use of 
worsted embroideries that seem almost 
an integral part of the basic material, 


118. 


S OF THE EVENING GOWNS 


so firmly and closely are they woven into 
the dress goods. In color, too, the em- 
broiderics keep quite distractingly to the 
ground color and to other hues of the 
same color density. Worked upon the 
darker brown tones we find shades of 
plum, olive and heather blends. Em- 
broidered on the lighter tints of tan come 
the salmon, orange and oyster half-tints, 
making the cloth appear like a delicate 
brocade. 

Embroideries, batik and beading all 
have the faculty this season of becoming 
one with their ground fabric. It is a new 
manner and an excellent addition to dress 
trimmings. There are two other new and 
highly approved formal trimmings for 
afternoon and evening gowns, ostrich 
feathers and the colored and printed laces. 
The feathers are used wherever a reason- 
able excuse can be found for their full 
puffs and drooping flues. They are worn, 
too, as in a previous fashion period, in 
the form of a neck ruff or longer but 
still flat, boa or scarf. The laces appear 
more particularly on the evening gowns, 
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but in a chalky white they are meeting 
with great success on gowns of black 
velvet or satin. But in every case, without 
an exception the gown trimming is sub- 
servient to the more important line and 
contour and subdued to the regime calling 
for abject severity of character. 

A word must be said regarding the 
dress accessories, the modish little 
chapeau, the decorative gloves, the 
clocked white stockings and the large 
under-arm bags and diminutive umbrellas. 
These things can be so attractive in them- 
selves and now they are gaining in 
beauty by harmonizing so distinctly with 
appropriate costumes. ‘The vanity pieces 
are either quite large or very, very small. 
They are made of the finer leathers, suede, 
kid and from the dress materials when 
they are the larger varities, and woven 
from gold, silver and platinum or cut 
whole from the gemstones when they are 
under five inches in length. 

Some of the most exquisite vanity cases, 
smoking things and pocket pieces I have 
seen in many a month are to be found 
among these colorful, artistic carved 
boxes and vanities. They are hinged and 
fastened with appliqued sections of 
pierced platinum. These little platinum 
triangles are studded with any diamonds 
and the colored gems are added accord- 
ing to the color of the gemstone from 
which the case is cut. 

Fans and evening bags are to be car- 
ried this Winter and they will repeat the 
opulence seen in the pocket pieces in the 
ornamentation of the fan handles and the 
bag fittings. The fans will show a variety 
of materials in their tops and when 
feathers trim the gown one of the tans of 
lace, painted gauze or spangled net will be 
carried. 

It is still a moot question of the mode 
whether or not the Directoire influence is 
to be a telling fashion note or merely @ 
passing wave of slight interest. Certais 
it is that the shorter, more definitely 
marked waistline is seen on a great many 
of the newer gowns. 

The figures in the second drawing il- 
lustrate the latest developments in this 
altered contour. The models are blends 


of the natural or regulation waistline and- 


the Empire or Directoire gown. The ef- 
fect is really one closely resembling the 
quaint little figures of Kate Greenaway. 
It is not a distinct period style but rather 
a suggestion, borrowed and modernized. 
It is a theme that has quite a reminiscent 
flavor. 

The jewels and utility accessories worn 
with this gown type are characteristic of 
the new jewels of the Fall. They in- 
clude hair ornaments, necklaces, both the 


long and the short variety; bracelets,. 


finger rings, brooches and earrings. The 
hair ornaments are those for the back of 
the head as well as the narrow fillets and! 
heavier bandeaux worn low on the brow. 
The choker necklace will not be discarded 
by any means, but the full-length chain, 
bead chain or rope of gems will be used 
in conjunction with the shorter necklet. 
Bracelets and armlets are appropriate and 
becoming with these sleeveless gowns and 
they will be worn in profusion with 
finger rings and earrings to match or at 


; 
; 


= a ee SE ay eee 
st msn - 


at fn 


ey Pie eo 


papa nec rs dinner m8» 














THE JEWELERS’ CIRCULAR August 20, 1924 











This News Item Shows 
Which Way the Wind Blows 
















A Front Pose Article Appearing in 
The New York Evening Journal 


Pearl Fad Grips Paris; 
Here’s Film Star 
with a Few 


es 


A cable dispatch from Paris de- 
clares that pearls are the fashion at 
present. All of the smartest jewelry 
shops are making lavish displays of 
them and pearl jewelry is being worn 
by the smartest dressed women at 
both afternoon and evening func- 
tions. Film stars seem to have a 
psychic sense for anticipating the 
newest style. 
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ee Canadian Imports of Watches, Clocks, Jewelry and Gems 
mount designs. 


A gown line that is of particular inter- 
est to the jewelry designer is the line of 
the decoltage. This Fall there is to be 





Toronto, Can., Aug. &—The monthly report of the trade of Canada for May gives 
the value of imports for home consumption in the jewelry and allied trades as follows: 





























a change in the accepted cut of the even- erm phrase 
ing gown and two of the new lines to be ‘a ve = ‘es “ 
introduced when the season opens are shown 1923 1924 1923 1924 
in Fig. 3, page 69. BD. ciriuanscpcnseietsrexasahediass United Kingdom ........ $1,505 $1,181 $4,089 $2,103 

The better known bodice lines have al- United POE Sc pansdiees 27,966 22,602 52,015 40,987 
ways included the square and the “V” Germany Jc SILI 29047 18208 33,118 38%s78 
shaped neckline, but now these two are UD vcesaecsavecineccs santa: saniale: ele Sue 
varied to make them quite original and Netherlands .......++++: 988 219 988 219 
supremely modish. The simple square is ei Raansisicieaeta y aa 7 Fe 
pointed at the lower edge to bring it half eae pene e ann s ‘ 
the way down the corsage and the “V” OP sata ciara 52,895 47,539 90,898 84,713 
cut is broadened to reach entirely across 
the gown both at the front and at the Watches ...........cceceeeeececeeeeees United Kingdom ....... 169 1,165 1,048 1,214 
back. There is also a new very deep “U” United States ......... 741 2,502 +=—-1,350 3,367 
neckline that looks especially well with a Germany Sc “apie 500 13,817 6,599 
long rope of pearls among the neck Switzerland ......s000. 9,811 11,428 14,208 24,838 
jewels. For two of the other principal Other countries ......... 119 20 119 88 
ee jewels are shown in Total ......00ee0s- 15,816 15,626 30,542 36,867 
For the Fall and early W — jewels - Watch cases and parts thereof, finished United Kingdom ....... 47 248 49 275 
will be found that pearls still hold their or unfinished .......0.ceceeeeeeeeees United States .......... 13,460 11,947 22,522 20,671 
lead. Diamonds and pearls and small dia- France ....cececeeccceee ceeee Yes 17 
monds in a new pavé ground setting are Switzerland seeccsoesces 4,075 3,713 7,584 7,262 
augmented by the inclusion of sapphires, Other: counteles. «-.+ ++». _ aees saeee Se ee 
emeralds, topazes, black onyx and black opals Total .....c.eceeces 17,582 15,925 30,155 28,225 
in the larger and more important pieces. 

The question of having all the jewels Watch actions and movements and parts United Kingdom ....... 403 508 894 649 
worl ina matching parure has partly lost thereof, beng oi pe cceg includ- oe SHMUER! a cities. c0\0% we a a ~~ 
its significance as all jewels are chosen ing winding bars a PEVES we eee ence Senet ee v4 
now with their appropriateness in_ mind. Odier counttise vcccccc. 1A6B° eves MOB cnsan 
Evening parures may be planned with the — 
color of the gems matching but the mount- ROAD “comadined eee 100,286 79,365 161,028 142,429 
; ve " 

—— of different shapes and ree. They TEWEIEY,, BOG. oc ccs oi c0csncteeeeceees United Kingdom ........ 18,995 23,173 27,563 34,238 
may have their designs alike but be set with United States .......... 63,885 48,064 135,662 107,324 
gems of various colors, or both may be Czechv-Slovakia ........ 5,426 18,931 14,209 31,811 
different and yet, because the gem colors France Advert bOwadane need 1,695 6,935 4,581 8,869 
match the main color in the costume, they — hitb ae w sme eins _ = yr = 
will still comprise a perfect parure and be, Other countries 00.11) 548~—=«3087— 5494598 


at the same time, entirely modish. -- —_——— 
There is exceeding beauty in the newest TO co ceviensesnasies 93,308 105,072 187,145 193,422 
mountings for this gem-set platinum oe ee a 






































et : ; : Electro-plated ware and gilt ware,n.o.p.. United Kingdom ....... 38,643 37,937 49,973 53,416 
jewelry. The settings are either of the United States 13102 24.75 : : 
ewelry, 1 = States ..... 0000. 3,102 751 24,637 37,690 
pierced variety or they are all but invisible. France’ .icsssccccsccece 99 2,447 119 3,148 
The piercing is used on the larger jewels Other countries ........ 81 311 91 417 
and the finger rings, earrings, bracelets and eyes ene 
3 | 51,8 
more delicate neck chains have the lesser — ee ee ee ee 
quantities of the mount material allowed to Sterling or other silverware, n.o.p...... United Kingdom ....... 12,475 9,811 20,789 17,676 
show from the front of the jewel. The United States .......... 5,911 7,191 8,557 9,888 
choice of mount type rests entirely with the Netherlands .........+.. 1,783 186 1,783 486 
character of the individual jewelry design. ee SO se Keine oe bad ™ ae 
(Note: The subjects touched upon in the Total ........0.000. 20,201 17,615 31,161 28.635 
foregoing article will be considered in their —_— — 
turn in fuller detail in the fashion stories Manufactures of gold and silver, n.o.p.. United Kingdom ....... 2,305 822 5,055 1,253 
appearing weekly under the title of “A Re- nited States .......... 4,425 6,684 += 10,723 14,884 
view of the Latest Jewelry Styles.” Enprror. Mther countries ........ 326 199 336 209 
TOG sccscnsvied wou 7,056 7,705 16,114 16,346 
The “substitute game” was successfully 7 < a ee ik: cule 
, ‘ ; : ae " eee ee *recious stones and_ imitations ereof, nitec INGGOM 2.0 cece ,916 36 5 4, 
nes recently at the store of Charles J. not mounted or set, and pearls and imi- United States .......... 6,432 5,439 10,487 13,976 
arthing, Effingham, Ill., according to word tations thereof .........ssceeceeceee Czecho-Slovakia ........ 50 97 50 97 
received last week by the Jewelers Security France .....s+eeeeeeee 9,463 8,453 16,583 13,740 
Alliance. The theft was committed by two oe nese a eseee wits pv por 2,168 3,915 
colored men who came into the store and “er a aa a9 on — ie 
looked at some diamond rings and following Other countries ........ seeee 1 ee "99 
their departure it was discovered that a cheap - cannes: 'o ‘ 
imitation ring had been substituted for one FOE seasnererswees ——— Oe ae ee 
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earned that these men had visited several United States .......... 263 ~—«.2,738 263 «3,386 
other stores and they were finally located and Belgium ..........006.. 84,464 21,745 128,569 29,564 


are now being held for the grand jury. Both France .....-..eeeeeeee see 6,001 3,985 6,001 
men have been identified by Mr. Farthing as genie Pea ante i a a 
Se ee oe Maja veh oP Other countries oo... eee. ee ee it ee 5,577 
the pair who visited his store. The ring eee : agate uy el een 
stolen from the jewelry store has not been POMIOR ican nictaarcctinsais 208,672 198,192 366,230 352,449 
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Reviving the Art of Engraving 





By George A. Banner* 

















Part III 
Periods and Styles ‘of Ornament 


THe ornamentation of household utensils 
and ornaments to any extent was first 
practiced by the Egyptians, the most ancient 
of civilized nations, and comprised symbolic 
figure subjects, chiefly in conjunction with 
hieroglyphics, which generally took the 
form of a pictorial chronicle of religious 
and every-day life; also subjects from the 
vegetable and animal kingdom, these includ- 
ing the lotus flower, the palm, lions, birds 
and beetles. 

Then came the Greeks. Greek ornament 
forever preserves a classic value, chiefly be- 
cause the Greek or Grecian artists knew how 
to adapt the decoration to their artistic pro- 
duction in such a way that it nowhere over- 
powers the constructive groundwork, but 
rather accompanies it in beautiful lines and 
forms. Thus the fundamental form remains 
visible in its distinct substantiality, only re- 
lieved by such change as was needed to adapt 
it to its surroundings. 


Whether you look on the magnificent 
works of architecture or on the simplest 
objects of domestic use produced by the 
Greeks, you will find that all these works 
strike and surprise the beholder by their 
high perfection of form and their sublime 
beauty. It was the Greeks who raised pot- 
tery to a fine art, whereas in Egypt the 
laborers were charged with making the 
earthenware goods, which certainly were only 
used for domestic purposes. The Greek 
potters, on the contrary, were so_ highly 
esteemed that medals were stamped and 
monuments erected in their honor. 

Next followed the Romans, who, for want 
of artistic talent of their own, seemed de- 
cidedly dependent on Etruscan, especially 
Grecian art, but instead of the classical pure- 
ness of forms we frequently meet here with 
an exaggerated decorative treatment. In 
accordance with their love for pomp and 
splendor the Romans had a predilection for 
the Corinthian order. 


In Roman ornament the different forms 
of leaves often are idealized in such a rigid 
manner that their natural order is often lost 
sight of. Most frequently employed was 
the acanthus leaf, after which follow laurel, 
oak, vine, pineapple, and palm. 

In the decoration of metal work the Per- 
sians perhaps led. In all ages weapons, 
arms and metal vessels of Persian origin 
were highly estimated in the east, as well as 
in western countries, even up to the present 
day. 

Next followed the Byzantine and Middle 
Age period. Art was now firmly established 
and artistic lettering came into its own with 
the illumination of manuscripts. Enameling 


of metals also began to be practiced. In 
the enameling of metals which had been 
transferred from Byzantium to Germany, the 
German artists attained a high state of per- 
fection which spread from there to France 


— 


*Author of “Practical Engraving on Metals.” 


and made the manufactories of Limoges cele- 
brated for their wares. 

About the commencement of the 15th cen- 
tury the Italian Renaissance style began 
to make its appearance in Italy and the 
period till about 1500 may be called the 
Early Renaissance, in contradistinction of 
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High Renaissance which lasted till the middle 
of the 16th century. 

Renaissance is a new adaption, not a ser- 
vile imitation, but a free treatment of an- 
tique forms the plainest evidence of which 
is given by the forms of ornament used. 

Here we find plant life greatly in evidence, 
also human and animal forms, and here, let 
me state, began the dawn of Heraldry, now 
an almost lost art, though at one time a very 
profitable one for the engraver. 

Following the lines of Italian Renaissance 
the Germans and French began to develop 
the beautiful styles of lettering which have 
since made them famous. Towards the end 
of the 15th century the French printers, es- 
pecially at Paris and Lyons, were highly 
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renowned for the beauty of their type, espe- 
cially in the use of the decorated initial, 
and though they still clung for a long time 
into the 16th century to the old Gothic type 
of letter, even when the nobility of France 
had become acquainted with the Italian 
Renaissance, either by traveling or by for- 
eign artists, they still clung for a long time 
to the Gothic type. 

Although German Renaissance, taking its 
own way, deviates still more from the an- 
tique than the Italian and French did, yet 
it always bore traces which indicate its orig- 
inal source. The German Albrecht Durer 
took a long sojourn in Italy to become bet- 
ter acquainted with the original forms. At 
this period the Germans led in the art of 
lettering, which was practiced by all the old 
school of wood engravers. 

Mostly or ornament of the present day is 
based on the forms of Italian Renaissance 
and mostly all lettering from Roman and 
Middle Age or Gothic period. 

There are probably no objects so con- 
stantly before the eye as the letters of the 
alphabet, yet how few people can form them 
correctly. Take, for instance, the letters of 
the Roman alphabet. Do you know which 
parts of the letter M are thick and which 
parts are hair lines, without looking at a 
copy? Fully 75 people out of 100 will make 
a mistake, or often will make the letter N 
with the cross line sloping the wrong way. 

The Roman letter is the alphabet of his- 
tory—it preserves the secrets of science and 
the traditions of art. It was carved on the 
Roman temples 20 centuries ago and stands 
today without a single alteration, and has 
no equal for beauty of line and symmetry 
of design! Today millions of people read 
its face on the printed page. The script 
letter is a modification of the Roman, and 
if you will observe, there is a great simi- 
larity in the distribution of the thick and the 
thin lines which occur in the same places. 
The Gothic and Old English letters were 
originated in the Middle Ages and were 
much used by the monks in the execution 
of their manuscripts. Monograms, the earli- 
est form of lettering, were known to the 
Egyptians and are found carved on stone. It 
mentions in the Bible of the carving of sig- 
nets and the engraving of gold. 

Now, in order to impress upon the mind 
of the reader the different forms, types and 
periods of art, I give a series of illustrations 
which will do this in a simple manner. This, 
with illustrations of the various types of 
letters and monograms, will enable the av- 
erage person to talk upon the subject in an 
intelligent manner and not get their “wires 
crossed” or mix up the different orders, a 
thing which is being done every day when 
a little knowledge and thought can easily 
prevent it. 

In a future article I intend to treat on 
the revival of heraldry and give enough de- 
tail on this interesting subject to make it 
worth while as an additional means of bring- 
ing in money to the jewelry store. This 
at one time was a highly paid profession 
and all of us have some pedigree which can 
be traced back and give us the right to have 
our arms emblazoned on our silverware. 

(To be continued in Technical Issue, Sept. 3) 








Don’t fail to arrange to go to the 
A. N. R. J. A. Convention at St. Louis. 
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Get Injunction Against Price Cutter 








Federal Court in Philadelphia Restrains Proprietor of Palace Jewelry Shop 
from Continuing His Methods of Selling Ingersoll Yankee Watches Until 
Final Hearing on Suit Brought by Manufacturers 

















PHILADELPHIA, Pa., Aug. 13.—The Phila- 
delphia jewelry trade, wholesale and retail, is 
showing keen interest in the outcome of the 
complaint against Harry E. Kerstine, trad- 
ing as the Palace Jewelry Shop at Market 
and Ninth Sts., in which he is accused: by 
the Waterbury Clock Co. and the Ingersoll 
Watch Co. of misrepresentation of their 
trade marks and merchandise. As told in 
THe JEWELERS’ CIRCULAR recently, the com- 
plainants brought an action in Federal 
Court here and obtained a preliminary in- 
junction from Judge Dickinson. The case is 
expected to come before the court again in 
October on the application for a permanent 
injunction and for assessment of damages 
and will be followed by jewelers everywhere 
because of the importance of the questions 
involved. In addition to being temporarily 
enjoined against the practices complained of, 
it develops that Mr. Kerstine came very 
near to being held in contempt of court by 
Judge Dickinson because of a large sign he 
displayed in his windows during the hearing 
of the case. The judge said in fact that 
the defendant was so near the edge of con- 
tempt that he felt it almost his duty to com- 
mit him for it, but that he would give him 
one more opportunity. 

The bill of complaint on which the injunc- 
tion was granted recites in part: 


“Plaintiffs are informed and believe and_ they 
aver that on or about March 5, 1924, defendant, 
acting through an agent or representative, pur- 


chased from H. O. Hurlburt & Sons, jobbers deal- 
ing inter alia, in Ingersoll watches of all kinds, 
having their principal place of business at 813 
Chestnut St., Philadelphia, 1,000 new improved In- 
gersoll ‘Yankee’ watches, which watches were de- 
livered by the agents and employes of said H. O. 
Hurlburt & Sons to defendant at his said place 
of business; that all of said 1,000 new improved 
Ingersoll Yankee watches were manufactured by 
the Waterbury Clock Co., sold by that ccmpany to 
the Ingersoll Watch Company, Inc., from which 
company they were purchased by said H. O. Hurl- 
burt & Sons; that all of said watches when de- 
livered to defendant had attached to the stems 
thereof bows or rings oval in shape and were similar 
in all respects to the specimen watch filed here- 
with and marked ‘Exhibit C,’ and were packed and 
sold in boxes similar in all respects to the specimen 
box filed herewith as ‘Exhibit D.’ 

“Plaintiffs are infcrmed and believe and therefore 
aver, that shortly after the purchase above referred 
to, defendant displayed in the windows of his said 
place of business large numbers of genuine new 
improved Ingersoll Yankee watches, and by means 
of numerous placards and signs advertised for sale 
‘five thousand guaranteed Ingersoll Yankee watches, 
new model, for the price of $1.39,’ the regular price 
of said watch being stated as being $2; that at no 
time since March, 1924, has the defendant had 5,000 
genuine new improved Ingerscll Yankee watches 
for sale at the price of $1.39 or at any other price; 
and that the said display and advertisement of said 
new improved Ingersoll Yankee watches was made 
not forthe purpose of increasing or stimulating 
the sale of said new improved Ingersoll Yankee 
watches, but with the intention and purpose of en- 
ticing into defendant’s store prospective customers 
who, having knowledge of the quality and merit of 
Ingersoll watches, would be induced to enter said 
Store for the purpose of purchasing one of said 
new improved Ingersoll Yankee watches at a price 
considerably lower than the regular prices at which 
the watches are sold by the trade, in order that 
said defendant might sell to such customers watches 
manufactured by others than the Waterbury Clock 
Co., and watches other than Ingersoll watches, the 





sale of which would yield to defendant a larger 
profit than the sale of said new improved Ingersoll 
watches. Photographs of the Market St. and Ninth 
St. windows of defendant’s place of business on 
May 21, 1924, are attached hereto and marked 
‘Exhibits E and F,’ respectively. The said win- 
dows were at the time of the filing of this bill 
substantially as appears in said photographs. 

“Plaintiffs are informed and believe and, there- 
fore, aver that, to carry out defendant’s intention 
and purpose of enticing into his store prospective 
customers by the device of advertising for sale 
genuine Ingersoll watches at much less than the 
said known sales price of two dollars ($2) in order 
that he might sell to said customers watches other 
than Ingersoll watches, defendant, his associates, 
agents, employes, clerks and salesmen, ever since 
the beginning of May, 1924, have wilfully, know- 
ingly and systematically misrepresented the plain- 
tiffs and the said Ingersoll watches manufactured 
and sold by plaintiffs and have continuously en- 
gaged in a campaign to dissuade prospective cus- 
tomers from purchasing such genuine Ingersoll 
watches, and have refused to sell to any prospective 
customers genuine new improved Ingersoll Yankee 
watches at said price of $1.39, although maintaining 
at all times the displays and advertisement ip the 
windows of his place of business, as set forth in 
paragraph XIV hereof. 

“Plaintiffs are informed and believe and, there- 
fore, further aver that defendant, his associates, 
agents, employes, clerks and salesmen have con- 
tinuously represented to prospective purchasers of 
said new improved Ingersoll Yankee watches that 
said watches were manufactured by a company 
which was no longer in business, that the Ingersoll 
Watch Co., Inc., was the manufacturer of said 
watches, and had failed for a large amount of 
money, that the said watches were not guaranteed, 
that the said watches were ‘factory seconds,’ that 
the said watches were originally sold to the United 
States government for use during the World War 
and had been returned to this country, and state- 
ments of a similar nature and character, all of 
which representaticns and statements were false and 
untrue and known to be so to defendant, his asso- 
ciates, agents, employes, clerks and salesmen. 

“Plaintiffs are informed and believe and, there- 
fore, farther aver, that defendant after receiving new 
improved Ingersoll Yankee watches purchased by 
him, removed from a large number of said watches 
the oval bows or rings attached to the stems thereof, 
and substituted or caused to be substituted therefor 
round bows or rings of such size and shape as to 
make, and for the purpose and with the intention 
of making such watches decidedly less attractive to 
prospective purchasers than the genuine new im- 
proved Ingersoll Yankee watches containing the 
oval bows or rings; that the defendant, his asso- 
ciates, agents, employes, clerks and_ salesmen, 
showed and offered to prospective purchasers who 
asked for new improved Ingersoll Yankee watches, 
not genuine new improved Ingersoll Yankee 
watches, but watches with substituted bows or 
rings as aforesaid; and the defendant, his asso- 
ciates, agents, employes, clerks and salesmen, sold 
to purchasers, who insisted cn obtaining new im- 
proved Ingersoll Yankee watches, not genuine new 
improved Ingersoll watches, but watches so altered 
with substitute or rings as aforesaid and refused 
to sell genuine new improved Ingersoll Yankee 
watches at the said advertised price of $1.39. 

“Plaintiffs are informed and believe and therefore 
further aver that said defendant, his associates, 
agents, employes, clerks and salesmen, have con- 
tinucusly attempted to sell to prospective purchasers 
of said new improved Ingersoll Yankee watches, 
watches manufactured by others than the Water- 
bury Clock Co. at prices ranging between $1.75 and 
$2, stating to said prospective purchasers that said 
watches were in all ways superior to said new im- 
proved Ingersoll Yankee watches, were guaranteed 
and would give better service than said Ingersoll 
watches, at the same time repeating the derogatory 
statements as to the genuine Ingersoll watches here- 
in set forth. 

“Plaintiffs are informed and believe and, there- 
fore, further aver that the watches of other makes 
offered for sale in the place of the said genuine 
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new improved Ingersoll Yankee watches are pur- 
chased by defendant at a price less than that for 
which defendant is able to purchase new improved 
Ingersoll Yankee watches and that the prices for 
which defendant, his associates, agents, employes, 
clerks and salesmen, attempt to sell and do sell 
said watches other than those manufactured by 
Waterbury Clock Co., by reason of such false and 
fraudulent advertisements and practices, are such 
that the profit made by defendant on account of 
such sales is largely in excess of the profit which 
would be made by defendant on the sales of said 
new improved Ingersoll Yankee watches and would 
ctherwise be made on such other watches of dif- 
ferent makes, 

“Plaintiffs are informed and believe and _ there- 
fore, further aver that defendant, his associates, 
agents, employes, clerks and salesmen, by means of 
such false representations and other practices of 
unfair trading, attempt to induce and do induce 
large numbers of prospective purchasers of Inger- 
soll watches to purchase watches other than Inger- 
soll watches to the detriment and damage of plain- 
tiffs and their business, good will and reputation; 
and that the sale of such watches, so changed and 


altered as aforesaid, as Ingersoll, or Ingersoll 
Yankee, or New Improved Ingersoll Yankee, or 
Ingersoll Yankee Improved Model, watches is a 


violation of plaintiffs’ trade mark rights. 

“Plaintiffs are informed and believe and, there- 
fore, aver that the acts complained of in this para- 
graph have been continuously committed by de- 
fendant ever since May, 1924.” 








Prehistoric Ornament 





(J OMPRESSED to a minimum is Verleye’s 

Prehistoric Style in La Gravure, la 
Ciselure, le Modelage. He says: “The first 
metallic trinkets date from the Iron Age and 
consist of necklaces and girdles composed of 
claws, shells, or bones mounted on rings of 
metal, sometimes alternated with simple or- 
namental motifs, rows of spheres or hemi- 
spheres mounted on plaquettes of metal; also 
bracelets, kinds of crescents with their points 
broken off, hammered or grooved, and closed 
up with the hammer on a woman’s ankle or 
wrist. This is the primitive style observed 
at the beginning of all civilizations and the 
examples are still numerous in the trinkets 
which the peoples of Central Africa and of 
Oceania still manufacture. 

“This is the style, giving the word a very 
wide acceptation; the style, in reality, this is 
the result materialized from observation of 
shapes by the temperaments of the diverse 
races. When the observer leaves the sur- 
vey of the circle, the point and the simple 
lines, his attention is called to vegetable and 
animal forms, and it is thus that the styles 
are impressed by the division of natural 
products. The Chinese study the bamboo, 
the Egyptians the lotus, the Greeks the acan- 
thus and the Celts the oak. The style in the 
course of ages is subjected to the impress of 
religious beliefs; the Hindu ideologies, 
building gods with multiple functions, giving 
them attributes of their various powers in 
their manifestations; their idol gods statues 
have 20 symbolic arms, while the gods of 
the Greeks make images of men, repeating 
their amorous or tragic histories which are 
not only symbols but acts. 

“We could wander far with these consider- 
ations and we would thus risk being led 
astray on an accessory dissertation. The 
styles borrow familiar objects, different cli- 
matic products, and the human mind makes 
them over and above, tributaries of fashion.” 








Max Weiss, representing the Hipp, Didi- 
sheim Co., Inc., will visit the northwest trade 
during September. 
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Paris Jewelry Fashions 








Hair Net Pins Seen at the Seaside—Mannequins Show Latest Jewelry Styles 
at Deauville—New Way to Wear Pearl Necklaces—Mesh Bags 
More Popular than Ever—Resort Jewelers Displaying 
Elaborate Neck Ornaments 

















Paris France, Aug. 8—The _hair-net, 
made of coarse strands of silken ribbon, or 
moire ribbon are the “rage” for the seaside 
this Summer. A fashionable hairdresser 
told me yesterday that there was no chance 
of long hair becoming fashionable this Sum- 
mer. “In Winter it may come in again,” 
he said, “but for the Summer and Autumn 
months, women are going to keep it short. 
In fact, I am taking on more men here, al- 
though as a rule we let them go in Summer. 
They are all required for bobbing hair, as 
many women are only going in for the new 
fashion now. Bobbed hair means lots of 
hair ornaments,” he said, opening a case 
where a perfect riot of jeweled nets, tiny 
pins for fastening the strands of hair on the 
bobbed head and circular combs were seen. 
“The tiny pin is generally in fine jewelry, of 
one kind or another,” he said, “so small no 
one cares to wear false stuff. In tortoise 
shell, in amber, the fastener is usually set 
with seed pearls or tiny brilliants. We are 
selling any number, for of course they do 
get lost being so very, very tiny.” 

The introduction of the nets, seen every- 
where, would seem to imply that some 
women at least are allowing their hair to 
grow again. As it is the fashion this year 
to go bareheaded, whether in country, river 
side or at the seaside, all kinds of nets will 
be seen. With seed pearls, they are worn 
at the chic little restaurant, of an evening, 
the head being otherwise uncovered. 

The Gare Saint Lazare at Paris is full of 
American tourists on their way to Deauville 
and Trouville. Officers, in uniform, are 
seen looking for seats in the crowded trains, 
and there is no doubt that all visitors will 
have to pay heavily for their accommoda- 
tions at Deauville this year. The smallest 
rooms in fashionable hotels cost 125 francs 
a night. Some of the hotels have let a por- 
tion of their entrance halls to Paris firms 
and there is a bevy of mannequins installed 
there. They sit about or walk up and down 
in the very latest creations, decked in the 
most fashionable jewelry. This gives every- 
one a chance of admiring the ornaments 
worn as they ought to be, and is of great 
assistance to the establishments in making 
sales. Women very often hesitate to pur- 
chase an ornament fearing that it will be 
toc loud, that it will look too gawdy, but 
when seen with the corresponding toilette 
all their fears vanish, 

The latest way of wearing pearl necklaces, 
as seen at Deauville, is to wear the string 
tight, or almost tight around the throat. It 
is fastened behind the neck. The rope, 
which is long enough to go three times 
around the neck, is confined in the jeweled 
fastening, about an inch square, and hangs 
in two parallel ropes, close together, behind 
the nape of the neck. Pearls, strings of 
Ivory or amber beads are worn in this way, 
with decollete gowns, or with the ordinary 
day gown, which is cut low in the back. 





They are not suitable for high-neck dresses 
naturally. But the high neck robe is prac- 
tically unseen at Deauville this season. 

Everyone is talking about the new bath- 
ing establishments at Deauville. The last 
word in magnificence and luxury, the 
bathers match the boxes. The dresses, 
some very elaborate, with the tiny frills now 
in vogue call for equally magnificent 
jewelry. No lady feels really dressed for 
the water unless, she has a string of ivory 
beads, a couple of bracelets and rings that 
can stand the water. The shops are show- 
ing wonderful ivory bracelets, of the snake 
form, to wind around the arm, at the wrist, 
above the elbow and below it. Some about 
an inch in thickness, are embossed with pale 
pink roses. Others have flower patterns 
carved to show beyond the bracelet, 

Many women, in the Deauville restaurants, 
are wearing a solitaire ring, with an enor- 
mous ruby or emerald on the first finger as 
sole ornament. The black velvet collar is 
very fashionable. It is fastened with a 
clasp studded with diamonds as a rule, and 
breaks the line of the bare neck for the 
woman who has passed her first youth. 

The fine mesh bags, in gold, silver and 
metal are more fashionable than ever this 
Summer at the seaside. An innovation is 
the tiny flounce, made in metal, four or five 
other frills will be seen on the front of a 
bag. Other bags are gathered into the 
handle, instead of falling straight, for there 
is a decided objection to anything quite 
straight in France today. 

Some very elaborate neck ornaments are 
being shown by the leading Deauville 
jewelers. Formed of plaques, made of dia- 
monds, five plaques forming the front of the 
jewel, with three running around the neck, 
and three superposed, or three superposed 
and five to fit the throat, tassels of brilliants 
hang from the lowermost plaque. The 
whole is held in place by a black velver 
band, or by a silver or gold ribbon. Mix- 
tures of brilliants and emeralds, or brilliants 
and rubies are seen. An entire innovation, 
this neck ornament is somewhat costly like 
all new things. Although the plaques are 
flexible, they can hardly be comfortable to 
wear, being somewhat ponderous, 








More Relics of Napoleon Come to 
the United States 





ELICS of the Great Napoleon grow in 
public interest as time goes on and for 
this reason, there has been unusual interest 
manifested in the Vignoli collection of such 
relics which have just been brought to the 
United States against, it is said, the protest 
of France, which objected to articles of such 
historical value leaving their country. 
Among the pieces in the Vignoli collection 
are a large number associated with Napoleon 
at St. Helena, where the Emperor spent his 
last days in exile. Among them is the silver 
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cup, fork, knife and spoon used by him there, 
an illustration of which will be found on the 
front cover of this issue. The cup, as are 
the other pieces, is engraved with the Im- 
perial coat of arms. 

These were part of a magnificently en- 
graved set, most of which was broken up 
at St. Helena to keep the great Emperor in 
funds during his last days. 








Exports of Platinum During June 

WASHINGTON, D. C., August 14.—Figures 
just compiled by the Department of Com- 
merce show that during the month of June 
platinum valued at $68,084 was sent out 
from this country. Of this amount $63,516 
represented platinum ingots, sheets, wire, 
alloys and scrap, while the remainder of 
$4,568 was the value of manufactures of 
platinum, except jewelry, exported during 
the month. The figures showing the coun- 
tries to which the metal was sent follow: 





Ingots, Sheets, Manufacturers 
Wire, Alloys, of Platinum 
and Scrap Except Jewelry 
| ara 2 ——— 

Countries Oz. Troy ‘Value Oz. Troy Value 
Germany .. 200 $16,187 ‘iene or 
England ... 100 8,139 ies era 
COMEES 6600 46 6,184 3 223 
Argentina .. .. nite 33 3,828 
OE axa eens aa 18 517 

Japan .66<s 2 33,006 we ‘ou 
Total .....645 $63,516 54 $4,568 








Imports of Platinum and Allied Metals 
During June 

WaAsHINGTON, D. C., Aug. 14.—Figures 
just compiled by the Department of Com- 
merce, showing the imports of platinum and 
allied metals during June, indicate that 
the total value of platinum ores and un- 
manufactured platinum imported was $814,- 
218. The value of iridium brought in during 
that time was $14,324, while osmium and 
osmiridium imported amounted to 118 troy 
ounces valued at $13,804. There was $15,291 
worth of rhodium and ruthenium received 
here from other countries, while the value 
of palladium brought here was $51,346. 

The figures showing the imports by coun- 
tries are as follows: 


2 
st 
os 
a Soe > : » 22 2 
iN ef 2 22 Os2 
Countries & Sn ER : sm ¢ > & 
$e» ES4n Boe SSu FBO 
2S #252 YS = e388 
Se £2 $2 SEF FE? 
‘Se = 24 ® e2 €232 32323 
~OS COS RO MRO AHO 
France ... 60 63 ; 801 
Latvia... ne an 39 
Nether- 
lands .. aia ga ‘ea ss 8 
England . wa aia 800 240 1,221 
Canada .. a oa 71 me 198 
Panama . v3 a3 it 6% 10 
Colombia . av 3 5% 6,292 
Japan ... ‘a v 25 ae 
Australia. ‘i 52 
Total 
Quantities 60 118 896 240 8,479 


Values ..$14,324 $13,804 $51,346 $15,291 $814,218 








John W. Forney, prominent jeweler and 
resident of Steubenville, O., passed away at 
his home in that city following an illness 
of several weeks. He is survived by his 
wife. He was president of the former Com- 


mercial National Bank, which later com- 
bined with the Steubenville Bank & Trust 
Co., of which he was chairman of the board, 
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7 Fashionable Bracelets—much in demand— 
harmonize with any color gown and add 
softening charm to any complexion. 


Mountings in Platinum or 18Kt. W. G. 
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cheerfully sent on request 
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North Dakota Jewelers Convene at Fargo 








Twelfth Annual Meeting of State Retailers Association Attended by Thirty 
Members—Old Officers Re-elected and Important Topics Discussed 

















Farco, N. D., Aug. 13.—The one day 
convention held in this city yesterday by 
the North Dakota Retail Jewelers’ Associa- 
tion was attended by approximately 30 
jewelers from all parts of the State. This 
was the 12th annual gathering of the asso- 
ciation and during the day the jewelers 
transacted important business, discussed 
topics of interest to the trade, listened to 
many helpful suggestions made by various 
speakers and concluded by electing officers 
to serve for the ensuing year. 

The convention sessions were presided 
over by President C. G. Conyne, while the 
arrangements for the conclave were in 
charge of Secretary-Treasurer C, G. Sher- 
dahl. During the day the jewelers passed 
resolutions, similar to those adopted at other 
State jewelers conventions. One of these 
resolutions pledged the support of the asso- 
ciation to the National Fair Trade League. 

Secretary Sherdahl read a number of rul- 
ings as to the interpretation of the new 
jewelry tax and discussed the subject with 
the members. 

Jewelers should handle inexpensive items 
which people habitually buy in order to en- 
courage visits of potential customers, R. W. 
Hobbs, of the Pierce Advertising Agency, 
Fargo, said in his address to the convention. 


ADDRESS OF R. W. HOBBS 

“The jewelry business has been and is a 
luxury business. People have bought jewelry 
items out of the money left after buying the 
necessities of life. In good times there is 
plenty left: the jewelry business is good. 
In times like the past year there has been 
very little, after necessities were bought, 
and the jewelry business has been poor. 

“And yet—when you look around at other 
so-called luxuries you are perplexed. Look 
at the golf goods sold. Look at the automo- 
piles being driven. Then you say, ‘Luxuries 
are being bought, but not jewelry. Why 
do they buy golf clubs and not cuff links, 
for instance.’ 

“Now I’m an advertising man by profes- 
sion, but I’m also something else. I’m that 
rare and elusive bird known as a customer, 
and in rarer cases a buyer. For the sake of 
science and better retailing let’s put me on 
the table, sharpen the scalpel and remove 
my ‘buying motives’ and see if they still 
flutter and if so what causes them to move. 

“Let’s take a look at the buying motives 
and see why I don’t buy jewelry. Now 
while I’m still conscious on the operating 
table I'll give you the answer to that, I 
don’t buy jewelry because I can’t afford it. 
There’s a reason. It’s the one you've been 
hearing a lot, and many of you have believed 
It. 





“Fiddlesticks! Bunk! When [I say I 
can't afford to buy jewelry I mean that I 
haven't had any money left after I bought 
anew mashie to add to the one already in 
my bag of golf clubs, 

“Now why did I buy that golf club instead 
of cuff links, for instance. Because a gooa 
hardware man found me buying a dime’s 


worth of nails and steered me over to that 
golf counter. He let me wrap my hands 
around that driver and I swung it. I didn’t 
buy it then. But the next day I went in to 
get some rubber fruit jar rings for the 
wife, and I went by that golf goods case 
again. I swung that club again—and put 
it back. 

“T didn’t buy it then, but honest, I knew 
I was going to. So the next time I went 
into that hardware store after a 65-cent 
sprinkler I swung that golf club once more, 
and, first thing I knew, I’ was walking 
home with a lawn sprinkler and a golf club 
costing $7.50, So you see I couldn’t buy any 
cuff links—I couldn’t afford them. Excuse 
me, I’ll tell you the truth. I had been made 
to want that golf club and I hadn't been 
made to want those cuff links. 

“If you can show me some reason for 
coming into your store, about a 90 cent 
reason, I'll buy those cuff links, and I'll be 
telling my haberdasher that I can’t afford 
that nifty silk shirt, when all the time I'll 
really mean you made me want those cuff 
links worse than I wanted that silk shirt. 

“Cater to established buying habits. Sell 
garden hose if people buy it frequently. Sell 
fly swatters if people buy them regularly. 
Regular callers make customers who buy 
more. If you don’t believe me look at any 
live drug store. Notice how they make me 
walk by safety razors to buy a _ nickle’s 
worth of cough drops. 

“IT say the greatest lesson you jewelers 
can learn is to take your eyes off of your 
show cases and place them out on your 
Main Street. Watch the people going into 
the drug store across from you. Watch 
them going into any department store where 
they handle jewelry among other things. 
Watch them go in to buy jewelry items at 
cut rates and remain to buy white goods and 
cloth coats at full price. It’s an old game 
but jewelers must learn the lesson. Leave 
your bread and butter items alone. Make 
people want them and they’ll buy them with- 
out the cut price. Make them want your 
merchandise if you please by specials, but 
make those specials in accord with buying 
habits and make them items preferably, not 
regular jewelry items.” 

One of the concluding features of the 
convention, was the election of officers. 
This resulted in again selecting C. G. 
Conyne, of Mandan to serve as_ president, 
while C. G. Sherdahl, of Fargo, was re- 
elected secretary-treasurer. R., E. Bonham, 
of Bismarck, was chosen as vice-president. 

THE OPTICAL CONVENTION 

Educational features, including clinics 
and illustrated lectures made up the pro- 
gram of the North Dakota Optometric As- 
sociation, held at Fargo, Aug. 12 and 13. 

H. Kornmesseer, Jamestown was elected 
president; D. D. Sullivan, Fargo, Ist vice- 
president; Robert McLaughlin, Hope, 2nd 
vice-president: A. S. Anderson, Fessenden, 
Secretary; and Miss Elizabeth Roton, Grand 
Forks, treasurer. 
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Roumanian Dealer Skips from Paris After 
Making Large Purchases for Wholesale 
Concerns 


Paris, Aug. 6.—The public is always hear- 
ing about jewelers being robbed. It is 
something of a change to hear about a 
jeweler, who is regarded as being in the 
same class as a locksmith, in Paris, getting 
away with Joot. If many such cases occurred 
the reputation of the jewelers, who are often 
regarded as bankers and hommes de confiance 
generally, in delicate family affairs will be 
seriously damaged. This man, however, was 
a Rumanian, which fact takes away the 
sting from the story, as far as the Paris 
trade 1s concerned. 

M. S——, who spoke French like a 
Frenchman, hired a shop in a busy part of 
Paris, instead of opening a regular store, 
he had it furnished as an office, with the 
very latest things in office equipment, This 
is the general thing for very fashionable and 
exclusive tradesmen. Going to one of the 
largest banks, he deposited 100,000 francs 
and started proceedings. 

Telling the wholesale trade that he 
wanted stock for Paris and for another 
establishment at Berck Plage, he started out 
buying extensively, paying for the goods 
with bills, payable on July 31. When the 
bills fell due, S—— had gone, leaving his 
cashier and dactaylo to answer for him. 
His shop at Berck Plage had never existed. 
He has gotten away with all his money and 
jewels. As he is in the trade he will have 
little aifficulty in disposing of the ill-gotten 
gains on the other side the frontier, 








Prize Winners in the Pyralin Window 
Display Contest 


The prize winners in the recent Pyralin 
window display contest which was con- 
ducted in connection with the Pyralin 
“Start a Set Sale” from June 2 to June 7 
have just been announced by the E. I. du 
Pont de Nemours & Co. 

The winners are as follows: First grand 
prize, $100, to Henry A. Remillard, of the 
McAuslan & Wakelin Co., Inc., Holyoke, 
Mass. Second grand prize, $50, to J. A. 
Dowd, of the Square Deal Miller Inc., 
Detroit, Mich. 

Three prizes of $25 each for the next 
best displays in department, jewelry and 
drug stores were won by the following: 

Department store, Harry W. Hoile, of 
Rorabaugh Brown Dry Goods Co., Okla- 
homa City, Okla; Jewelry store, Edward A. 
Pfister, Buffalo, N. Y.; Drug. store, 
Fred A. Gross, of the Owl Drug Co., San 
Francisco. 

The judges in the contest were the fol- 
lowing representatives of leading trade pa- 
pers: Norman E, White of Toilet Requi- 
sites; Robert F. Nattan, of THe JeEweELeErs’ 
CircuLcar; and G. Henning, Dry Goods 
Economist. 








The trade was notified last week that 
Leroy A. Metcalf, Nelson C. McCormick 
and Julius Weisman have associated them- 
selves for the continuance of the Plainville 
Stock Co., Plainville, Mass. This corpora- 
tion succeeds the former partnership of 
William S. Metcalf and Leroy A. Metcalf, 
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‘Nationally 
cAdvertised 


OT only do Omar Pearls offer you the 

greatest values from *2°to*75 completely 
boxed — they also offer you the backing, the 
sales strength, the business pulling power 
and prestige of National «Advertising in the 
great magazines, to millions of women. — 





cAs the largest producers cf artificial pearls in the 
world we can give you greater dollar for dollar 
value in actual quality” of pearl, clasp and case. 
National Advertising is an added advantage. 


Write for our SALES BOOK “For 
Bigger Pearl Sales” a book of profit- 
able, business building suggestions. 


Omar 


Pearls 
INDRA-PEARL-COMPANY 


392 FIFTH AVE~~~NEW YORK 











PARIS BARCELONA 
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A GREAT OUTING 


Bad Weather Fails to Spoil Third Annual 
Picnic of Buffalo Twenty-Four 
Karat Club 


3UFFALO, Aug. 16.—Weather of the 
most disagreeable variety, cool and rainy, 
while preventing an attendance of expected 
proportions, did not dampen the enthusiasm 
of more than 50 members of the Twenty- 
Four Karat Club of Buffalo who attended 
the third annual outing held at the Auto- 
mobile Country Club, Clarence, on the after- 
noon and evening of Aug. 13. 

Meeting according to schedule at the 
McKinley Monument at 2.30 o’clock, a 
representative number of jewelers from all 
branches of the industry left in a body for 
the scene of the outing, 18 miles away. 
The regular Wednesday afternoon closing 
favored the jewelers in the various com- 
munities away from the main business sec- 
tion but in some instances the steady down- 
pour of the morning discouraged those who 
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Dorn Stewart (guest) Wheeling, W. Va. 
100-yard walk for men (ruby ring) won 
by Salvatore Giarrusso. 
Batting indoor baseball for men 
rette set) won by A. C. Sigrist. 
Throwing baseball for men (cuff links) 
won by J. C. Steinborn. 


(ciga- 








JEWELRY EXPORTS INCREASE 





June Statistics of Department of Commerce 
Show American Shipments Among 
Countries 


WasHIncTon, D, C., Aug. 15.—The ex- 
ports of jewelry are creeping up and the 
customers of this country are getting more 
diversified if the statistics showing the ship- 
ments of domestic jewelry to foreign coun- 
tries during the month of June is any cri- 
terion. The figures just released by the 
Bureau of Foreign and Domestic Commerce 
not only indicate very large shipments 
(namely, $99,555), but big shipments to 








RMN a ers ssarw wiolels Delslaleleiteatanmmaes 10,274 
Cale cesar dco euakdwecnenaed 1,589 
Pavageg rps nde ckccreveeremam 72 
PORES aodag exes ep eens Hobs Oke eee 283 
CI science tod dncnnvousnewen 197 
Veaiea tie la 20 os oisicis snvretaiien ees 593 
Eevitiate NGI os oscnee do cvene senna . 1,835 
Straits Settlements «04 6.¢<ses0800e% p07 
CHD ass x ero eden conte ie te 2,045 
NN RUREN i sacri ciel piahe Pgs vies ac aton seat metcaaner 1,691 
Philippine Islands .......+¢esse000s 3,566 
Cia 2 SN et i aa re oleae 135 
PUGS ANGE Oe sels ot ais ean cee ee ace 1,169 
British: West Atsteao+iccscecesisites 51 

POUAP sad nntsscnrawondsoumee cs $99,555 
Recent Decision by Board of General 


Appraisers on Jewelry and Kindred Lines 


Among the recent decisions of the Board 
of General Appraisers, consisting of Ap- 
praisers McClelland, Sullivan and Brown, 
was one on the protest of A. J. Bracher & 
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SOME OF THE JEWELERS AND THEIR FAMILIES AND GUESTS WHO ATTENDED THE OUTING OF THE BUFFALO 24-KARAT CLUB 


had purchased tickets from attending. 
Others did not come out until the evening. 

After a program of games, amusing to 
both participants and spectators, had been 
concluded in the afternoon, the picnickers 


sat down to a chicken dinner on_ the 
spacious veranda of the club house. The 
remainder of the evening was spent in 


dancing. 

The success of the outing was due almost 
entirely to the efforts of the officers, presi- 
dent Ralph E. Smith, secretary Charles G. 
Oelheim, treasurer A. C. Sigrist and the 
entertainment committee, Fred J. Dorn, 
chairman; Louis Gottleib, H. F. Vander- 
Voort, Jr.. H. N. Becker and Simon Cohen. 

The results of the sports program, for 
which handsome prizes were donated by 
local manufacturers and -jobbers, follow: 

50-yard walk for ladies (jewel box) won 
by Mrs. Ralph E. Smith. 

50-yard race (serving set) won by Mrs. 
J. J. Scherer. 

Baseball throwing contest 
won by Mrs. O. Metzger. 

Egg race (salt and pepper set) won by 
Miss Clara Reuss (guest) Cincinnati. 

Humorous story telling contest (string 
of imitation pearls), won by Miss Dorothy 
Oelheim. 

Children’s 50-yard race (toy), won by 
Vincent Pepe. 

Throwing baseball for children (beads), 
won by Dorothy Thomas. 

Men’s 75-yard race (scarf pin) won by 


(relish dish) 


South America, Europe and other parts of 
the world. 

Canada as usual is the largest customer 
for $27,393, but to England went shipments 
of over $17,000, and to Brazil, shipments of 
more than $10,000. Other large customers 
were Cuba, $8,017; Argentine, $7,357; 
Panama, $5,450, while shipments of from 
$1,000 to $5,000 went to Mexico, Italy, 
Philippines, China, British India, Japan, 
Colombia and Australia. 

The full list of countries and the amounts 
sent to each are given as follows: 


Countries Value 
[EL Ge a ee en ene een eee 3,125 
bP COLE i a er 16 
DUPRCY AW PMEODEsscicaceensekacans wees 
LECT S| Re eee ae ne ee 17,172 
Rae ON seo ak scared ered mica edinerne EEO 
Oe I ci culekiinidinndaresewevis 462 
Se) a ee eee 873 
RENN 35 fo Mal esterases axis wah 158 
jie: 32) a 207 
ere N er re 25 ee ses cixoralasoiaeelecn Ne 5,450 
Le Oye he ne re a 128 
REMC NAb Ors ore Snae SoS 3,809 
PREECE oO OR SE oe Sct eet Bae Sele 24 
EPRI FTN lel MM opt Brat iS 100 
eS ONE PRR es ee eke tr area nearer ae 263 
‘Drimdad and Tobago. «oi .0.6s000 0 59 
Other British West Indies........... 303 
LL 2 IS SCC aa EA ee Or oe 8,017 
Dominican Republic ............... 203 
NRE eo corer e aroha st ete ai 459 
De ea a a PE 7 


Co., of New York, over the duty assessed 
on strung beads. The collector held that 
beads in imitation of precious or semi- 
precious stones imported in bunches should 
be classified at 60 per cent ad valorem under 
Par. 1403 of the Tariff Act of 1922, while 
the importers claim the merchandise dutiable 
under the same paragraph but at 45 per cent. 
The Board in an opinion written by Ap- 
praiser Sullivan upheld the contention of the 
importers as to the 45 per cent duty. 

The same Board considered a protest of 
B. Altman & Co., New York, over the as- 
sessment of duty at 60 per cent on jet brace- 
lets classified under the jewelry paragraph 
(356) of the Tariff Act of 1913. The im- 
porters protested against this ruling and in 
an opinion written by Appraiser Sullivan, 
the Board found from the appraiser’s report 
that the bracelets in question were dutiable 
at 25 per cent under Par. 81. But as this 
claim had not been made in the protest of 
the importers, the protest was overruled. 

Another protest before the same Board 
was one by Murray Berger & Co., of New 
York, over the assessment of duty on rhine- 
stones in metal settings known as “roses 
montees,” which the appraiser had classified 
as dutiable at 55 per cent under Par. 218 of 
the Tariff Act of 1922. The importers claim 
the articles dutiable at 20 per cent under 
Par. 1429. In accordance with the stipula- 


tion of counsel between importers and tke 
government, the Board held the merchandise 
dutiable at 20 per cent. as claimed. 
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INJUNCTION ISSUED 


L. Heller & Son, New York, Win Suit in 
New York Supreme Court Against 
Dreher Bros. & Wider 


Justice Crain, of the New York Supreme 
Court, last week signed a judgment in favor 
of L. Heller & Son, Inc., against Dreher 
Bros. & Wider as the result of the with- 
drawal by the defendants of their answer 
in the suit involving the sale of synthetic 
sapphires. In the complaint filed in May by 
Hays, St. John & Buckley as attorneys for 
L. Heller & Son, Inc., it was alleged that 
the plaintiff was the owner of U. S. Letters 
Patent 1,004,505 granted Sept. 26, 1911, and 
988,230 granted March 28, 1911, to August 
Victor Louis Verneuil, which were subse- 
quently assigned to the plaintiff, relating to 
synthetic sapphires and covering an invention 
having certain physical and chemical prop- 
erties. 

-The complaint alleged that on Sept. 8, 
1922, the plaintiff granted to the defendant 
the right to sell synthetic sapphires contain- 
ing the formule set forth in the patents 
in the United States and its dependencies 
and colonies, for which the defendants were 
to pay a royalty of 20 per cent of the cost 





price of all sapphires imported here under ° 


the license, including the purchase price 
abroad and import duties. 

The plaintiff alleged that the defendants 
furnished a number of reports purporting 
to show the number and amount of synthetic 
sapphires imported, used and sold, and pur- 
porting to show the true amount of royaltics 
due, which the plaintiff accepted as true. The 
complaint alleged that “said statements were 
false and untrue and that the defendants im- 
ported, used and sold synthetic sapphires in 
far larger quantities and to a greater amount 
than the said report showed and the de- 
fendants wilfully and intentionally misled 
the plaintiff and concealed from the plaintiff 
the true amount of royalties due.” The 
cumplaint asked an accounting which should 
require the defendants to make a complete 
report of all transactions and also ask for a 
decree revoking the license agreement of 
1922 on the ground that it became forfeited 
oy the act of the defendants. The plaintiff 
also asked $25,000 damages. 

In the withdrawal by the defendants of the 
aiswer and counter claim made July 21 
last, the defendants “stipulated and agreed 
that the plaintiff have judgment against the 
defendants” for the cancellation of the license 
‘greement and that an injunction be granied 
permanently from “directly or indirectly 
making or causing to be made, using or caus- 
ing to be used, selling or causing to be sold, 
advertising or offering for sale, or causing 
to be offered for sale or use, purchasing, im- 
porting, selling, or dealing in or with, on 
their own part, or for others, stones or gems 
or articles known as synthetic or scientific 
sapphires, said gems or stones being more 
Particularly described in Letters Patent Nos. 
988,230 and 1,004,505, in any way, shape ot 
Manner, or in combination with other articles, 
with the exception, however, that the said 
defendants shall. be entitled to sell certain 
synthetic sapphires which they now own and 
which are located in their place of business 
New York city, consisting of certain 
Stones described in a schedule hereto an- 
nexed and made a part hereof, upon condi- 
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tion that with each saie of said stones they 
furnish to the plaintiff forthwith a state- 
ment setting forth the number, weight, kind 
and description of the stones sold out of the 
lot described in the schedule annexed and, 
“from in any way, shape or manner, di- 
rectly or indirectly, interfering with plain- 
tiff’s ownership of said U. S. Letters Patent 
Nos. 988,230 and 1,004,505. 

“Tt is further stipulated and agreed that 
the plaintiff waives all costs and disburse- 
ments in the above entitled action, and fur- 
ther waives its demands for accounting and 
damages.” 








SOUTH DAKOTA CONVENTION 





Members of State Retail Jewelers’ Associa- 
tion Transact Important Business, Elect 
Officers and Enjoy Entertainment 


Deapwoop, S. Dak., Aug. 13.—Parlors in 
the local City Hall were the scene last 
Wednesday of the annual convention of the 
South Dakota Retail Jewelers’ Association. 
During the morning the members devoted 
their time to the transaction of routine busi- 
ness, and the discussion of topics of interest 
and importance to the jewelry trade. Fol- 
lowing the afternoon session, at which offi- 
cers were elected, the jewelers enjoyed auto- 
mobile rides to the various adjacent points 
of interest. The next day the jewelers and 





DAMOUTH RE-ELECTED SECRETARY 


C. R. 


their wives went to Lead, S. D., where they 
visited the Homestake Mine. 

At the session on Wednesday afternoon, 
the following officers were elected to serve 
the coming year: President, R. C. Quimby, 
Deadwood; secretary, Carl Damouth, of 
Redfield, and treasurer, W. D. Johnson, of 
Miller. The city of Mitchell was chosen as 
the convention city for 1925. 

As the election of officers concluded the 
business of the day, the convention ad- 
journed, and many members paid a visit to 
the canyon of the Spearfish, while others 
took rides to the Roosevelt monument and 
other places of attraction near Deadwood. 
The jewelers, like the optometrists who met 
in convention the day before, for the most 
part drove to Deadwood in autos and were 
prepared to make lengthy stays in the Hills, 


CIRCULAR 


83 


and to attend the “Days of ’76” celebration 
on Aug. 15 and 16. The delegates, most of 
whom were accompanied by their wives and 
members of their families, enjoyed their stay 
in Deadwood and the Hills very much. They 
also were enthusiastic over the good time 
they had at Spearfish Tuesday evening, 
where a fish fry in the park had been pre- 
pared for them and the optometrists. 

On Thursday morning the jewelers and 
their wives and guests, numbering 42 in all, 
journeyed to Lead, S. Dak., and through the 
courtesy of Superintendent B. C. Yates, were 
given an opportunity to see the underground 
workings of the Homestake Mine. The 
jewelers and their guests were delighted 
with what they saw, and at the end of their 
visit extended thanks to Superintendent 
Yates for his courtesy. 


MUST STAND TRIAL 











Joseph Schwartz Former Diamond Dealer 
and Son Plead Not Guilty to Indict- 
ments Charging Conspiracy to 
Conceal Assets 

On indictments charging a conspiracy to 
conceal assets, Joseph Schwartz, formerly 
engaged in the diamond business at 68 Nas- 
sau St., New York, and his son, Samuel, 
were arraigned on Monday of last week in 
the United States District Court, and after 
pleading not guilty to the charges, were re- 
leased in $7,500 bail each. The indictments 
against Schwartz and his son were handed 
down recently by a Grand Jury sitting in the 
United States District Court for the South- 
ern District of New York, and it is ex- 
pected that the defendents will be brought 
to trial early this Fall. 

It will be recalled that Schwartz was 
petitioned into bankruptcy in the latter part 
of January, 1924, and that at that time his 
liabilities were in excess of $300,000, exclu- 
sive of contingent liabilities, and that his 
assets were less than $40,000. It is also 
claimed that shortly prior to the filing of the 
petition, Schwartz had made extensive pur- 
chases of new merchandise. 

Shortly after the failure, creditors made 
application to the National Jewelers Board 
of Trade for an appropriation from its 
Fighting Fund. Greenbaum, Wolff & Ernst, 
counsel for the Board, in association with 
David W. Kahn and S. Howard Imbrie, 
representing creditors, conducted a _ long 
series of examinations before Referee Henry 
K. Davis, with the result that the informa- 
tion adduced at these examinations, together 
with additional information secured from 
other sources, were presented to the District 
Attorney’s office. The case was presented to 
the grand jury by Assistant , District At- 
torney Carl Brecher. The accounting work, 
which is a very important feature of the 
case, was done by kEouis P. Galenson, 
C. P. A., who devoted months of his time 
in analyzing the business done by Schwartz 
during the last few years. 

Referee Davis, upon the motion of counsel, 
has issued a turnover order requiring Joseph 
Schwartz to turn over certain assets which 
it is alleged are in his custody or under his 
control. Mr. Schwartz has not complied 
with this order and a motion is now pending 
in the United District Court to punish 
Schwartz as and for a contempt of court, in 
failing to comply with this turnover order. 
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Survey of Swiss Watch Industry Made 
by United States Consul Wilkinson 





1% a survey of business conditions in 
Switzerland in 1923, the results of which 
have just been published by the Bureau of 
Forcign and Domestic Commerce at Wash- 
ington, D. C., some interesting facts and 
figures on the Swiss watch industry are 
given by Consul James R. Wilkinson, of 
Zurich, who made the investigation. From 
an eccnomical point of view, the year 1923 
on the whole, was a satisfactory one for 
Switzerland, states Consul Wilkinson. 
Speaking particularly of the watch industry, 
Consul Wilkinson writes as follows: 

Switzerland’s watch trade depends upon 
its ability to export fine watches. While it 
is true that the highly skilled Swiss watch- 
maker is disappearing, it must be remem- 
bered that in his stead are appearing ma- 
chines for the operation of which is required 
more than ordinary ability. Present Swiss 
watchmaking, as highly industrialized as it 
is, is not the result of sudden organization, 
but rather the outcome of an extended evo- 
lutionary process. Even if Germany and 
France, both of which are in a position to 
produce good watches at reasonable prices, 
were to exert the greatest efforts to organize 
industries for the production of fine watches, 
it would be many years before they could 
put on the market a product which would 
compare with the watches now being pro- 
duced in Switzerland. 

There would be cause for alarm if any 
considerable percentage of Swiss watches for 
export to foreign countries began to fall 
into the “cheap goods” class. But, although 
in 1922 there appeared to be a tendency on 
the part of certain houses to reduce prices 
at the expense of quality, in 1923 the Swiss 
watch industry made the most marked efforts 
to get back to those high standards of qual- 
ity upon which the reputation of the Swiss 
watch depends, and, owing to the success 
of these efforts, it appears certain that the 
Swiss watch industry has sustained little, if 
any, loss in reputation. 

In considering the 1923 export statistics 
given below, it must be pointed out that they 
do not fully represent the improvement which 
took place in the Swiss watch industry. In 
1923 thousands and thousands of Swiss 
watches were sold in Switzerland to tourists 
who were visiting the country. 

In 1922 the improvement was in large 
measure due to export bounties and lowered 
prices. But the 1923 improvement can be 
chiefly attributed to the better purchasing 
power of foreign countries. 

The following table gives the values of 
watch exports by countries for the years 


1922 and 1923: 


VaLur oF Swiss Exports oF Watcnes, 1922 


AND 1923 
Countries 1922 1923 
United States ......... $8,763,551 $9,872,143 
Great Britain ......... 4,167,063 4,721,166 
ea ee 2.705.860 2,574,041 
PSS. chakeccseeee © 25h 389 3,420,732 
MOMANY ...65 60's St 1,916,292 835,304 





MNS Hor Sh los al ce es 1,605,567 1,961,073 
TONER co a0 lon ooh a oes 13,048,367 18,410,278 
MOAN brectn Abbas $34,749,089 $41,794,737 


Special note should be taken of the 1923 
€xport value of watches to Japan and all 
Swiss 


other countries. The trade was 
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highly gratified with the increased 1923 sales 


to smaller customers. It was largely to these 
sales that the total 1923 gains can be at- 
tributed. 








CEYLON PEARL CROP 


Plans Completed for Fishery Next Year But 
No Details Made Public—Government 
May Change Methods of Sale 
Wasuincton, D. C., Aug. 16.—Plans 
have been completed for the Ceylon pearl 
fishery next year, Vice-Consul Mason 
Turner, at Colombo, has advised the Com- 
merce Department. Details have not been 
made public but it is understood that the 
fishery will be conducted by the Government 
of Ceylon in the same manner as previous 
fisheries, which means that oyster shells 
will be brought on shore and there sold 
unopened to pearl buyers, the majority of 
whom, in the past, have come to Ceylon 

from India. 

Consul Turner reports that there has 
been considerable discussion in Colombo, 
as to the advisability of this plan. Many 
believe that a considerably larger revenue 
would be received if the government would 
open the shells and sell the pearls them- 
selves in the pearl markets of the world 
instead of selling the shells unopened to 
those buyers who come to the fisheries and 
who frequently make a tremendous profit 
and always make expenses. 

If the Ceylon government adheres to the 
old method in conducting the 1925 fishery 
Vice Consul Turner suggested that pearl 
buyers in the United States may be interested 
either in sending buyers to Ceylon or ap- 
pointing agents to make purchases for 
them. The oyster banks will be inspected 
next November and again in January and 
the exact date for starting the fishery then 
will be fixed. 

Two banks will be fished, the West 
Cheval and the Twynam Paar, and it is 
estimated that about 30,000,000 oysters will 
be obtained. The Twynam Paar bank, 
which is 24 miles off the coast of Ceylon, 
was discovered last year and has never been 
fished before. The prospects are considered 
very promising as it now has on it from 
30,000,000 to 40,000,000 oysters. 

The government agent of the northern 
provinces of Ceylon will have general super- 
vision over the fishery and will be in charge 
of the arrangements on shore, the prepara- 
tion of the camp at Marichchukkadi, the 
construction of water tanks and a pipe line 
for supplying drinking water to the camp. 
The arrangements at sea will be under the 
supervision of the government marine biolo- 
gist. The number of divers that will be 
employed for the fishery will be about 
2,000, and a new fishing trawler and about 
120 South Indian “dhonies” will be pro- 
cured. The “dhonies” are boats of ap- 
proximately 20 tons. 

In the fishery of 1905, 318 boats and 
3,990 divers were used. The government’s 
revenue from that fishery was about 2,500,- 
000 rupees, and the total value of the pearls 
found was about 3,750,000 rupees. The 
normal value of the rupee is 32.44 cents 
U. S. currency. 








Have you planned to go to the St. Louis 
convention? Do it now. 
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DEATH OF MAX NOEL 


Prominent Wholesale Jeweler of Chicago 
Passes Away at Venice, Cal., Whither 
He Had Gone for His Health 


Cuicaco, Aug. 15—Word was received 
here today from Venice, Cal., where Max 
Noel died suddenly Aug. 13, that arrange- 
ments for his funeral and burial have been 
completed. The family will leave California 
on Monday morning, arriving here early 
Thursday morning. Funeral services will 
be conducted at Furths’ Chapel, 47th and 
Ingleside, at 10 o’clock on Friday morning, 
Aug. 22, and burial will be in Free Sons’ 
Cemetery at Waldheim. 

While Mr. Noel has been in poor health 
for several years and seriously ill about 
two years ago, the report of his death re- 
ceived here on Thursday was unexpected. 
Last Fall, accompanied by his family, Mr. 
Noel visited Florida and went from there to 
Venice, Cal., and has been enjoying fairly 
good health until he died suddenly on Wed- 
nesday. 

Deceased, who was born at Leplitz, 
Austria, on July 10, 1866, came to this coun- 
try with his parents when only a child. The 
family resided in New York for only a 
shert time and then removed to Chicago, 
where Mr. Noel grew up and was educated. 

Mr. Noel was well known in the jewelry 
trade throughout this section of the coun- 
try and few men in the industry were held 
in higher regard or higher esteem. At an 
early age he started his career in the jewelry 
trade with J. H. Purdy & Co., and soon 
after that was employed by Stein & Ellen- 
hbogen & Co., for a number of years, and 
then became associated in the business of 
Despres, Bridges & Noel. He continued 
with this firm for nearly 20 years, and three 
years ago sold his interest in this business 
to Steven Bridges and again became associ- 
ated with Stein & Ellenbogen Co. 

During his many years of association with 
the jewelry trade his career has _ been 
marked by honorable and courteous dealings 
at all times and the death of few men in the 
trade have brought more sincere sorrow to 
those remaining. 

Surviving Mr. Noel are his widow and 
one son, two brothers, Rudolph and Phillip, 
and two sisters, Mrs. Samuel Klausner and 
Mrs. Samuel P. Gerson. Deceased was a 
life member of Covenant Club and also a 
member of Keystone Lodge, A. F. & A. M., 
No. 639, 








Imports of Gold During July Lowest Since 
April, 1923 


WasHINGTON, D. C.—Imports of gold 
in July totaled only $18,834,423, the lowest 
figure since April, 1923, when the totai was 
$9,188,470. In June incoming gold had 
totaled $25,181,117 and in July, 1923, 
$27,929,447. The decline is accounted for 
by the fact that the country’s exports of 
merchandise in July diminished to $278,000,- 
COO, the lowest figure since February, 1922. 

Exports of gold in July totaled $327,178, 
as compared to $268,015 in the preceding 
month and $522,826 in July, 1923. 








Emmett Hamm, it is reported, has sold his 
watch and jewelry shop at Ozark, Ark., to 
Robert Snider, of Mansfield. 
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SUMMER OUTINGS 





Employes of Providence and North Attle- 
boro Concerns Enjoy Annual Field 
Day Events and Boat Rides 


PROVIDENCE, R. I., Aug. 16.—Because so 
many of the manufacturing jewelry concerns 
have been operating their plants during the 
present Summer on curtailed schedules the 
number of shop outings have not been so 
numerous as has been the case in previous 
years. However, each week witnesses one 
or more of these field days with all the fea- 
tures and enthusiasm as of former seasons, 
wherein the proverbial baseball game and 
Rhode Island clambake have furnished the 
principal numbers on the program. 


IRONS & RUSSELL CO, EMPLOYES MAKE MERRY 
AT PICNIC 

Today members of the Irons & Russell 
Co. Relief Association, numbering more than 
200, held their annual outing at the Modoc 
Club, near Rocky Point, about 12 miles down 
the western shore of Narragansett Bay. 
Both Charles F, Irons and Albert I. Russell, 
president and secretary respectively of the 
concern, were present as guests of the asso- 
ciation, and although the former is in his 
86th year he was among the most interested 
members of the party. Another guest was J. 
Davis Hubbard, 93 years old, and a retired 
employe of the Irons & Russell Co., who 
manifested a keen interest in the sports and 
other events. 

The sports program was divided into men’s 
and women’s events and the winners were 
as follows: Balloon race—Irene Ford, Jennie 
Gannon and Ethel Johnson; egg and spoon 
race—Lillian Simpson, Ernestine Bailey and 
Ethel Johnson; 50-yard dash—Ellen Glen, 
Lillian Simpson and Jennie Gannon; potato 
race—Arthur Pascutci and Albert Cyr; pipe 
and tobacco race—Jack Gross and Harry 
Jenks; baseball game—“Giants” 4 and “Red 
Sox” 3. A prize waltzing contest was one 
of the enjoyable features of the occasion. 
To the members scoring the highest number 
of points throughout the contests were given 
cups presented by Mr. Russell. These win- 
ners were Arthur Pascutci and Harry Jenks 
and Lillian Simpson and Ethel Johnson. 
The committee that had charge of the ar- 
rangements for the affair consisted of Charles 
Sullivan, John Vine, Ruth Stanwood and 
Betty Barry. 

EMPLOYES OF EVANS CASE CO. SPEND DAY 

OUTDOORS 


The employes of the Evans Case Co., 
‘North Attleboro, held their annual outing at 
Rocky Point last Monday, which was faceti- 
ously referred to as “Joseph’s Outing” from 
the fact that the arrangements for the event 
were made and conducted by a committee 
consisting of the three Josephs—Green, Mc- 
Avoy and Reilly. The trip from the com- 
pany’s plant on East St. to the Narragansett 
Bay resort was made by automobiles, nearly 
a score of which decorated with flags, stream- 
ers, plumes and other outing designations, 
were necessary to transport the joyful party. 
A baseball game and athletic events were 
the order of the day, in addition to one of 
the shore dinners for which this resort is 
famous, and the occasion was thoroughly 
enioved by all. After a couple of hours’ 


dancing in the evening the autos conveyed 
the party back te North Attleboro. 
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HADLEY CO. EMPLOYES HOLD FIRST OUTING 


The first annual outing of the employes of 
The Hadley Co., manufacturing jewelers of 
this city was held on Friday, but the commit- 
tee in charge varied the plan for the day’s 
pleasures from that which the majority of 
shop outings have taken in recent years by 
combining a sail on Narragansett Bay, a stop 
at Rocky Point for a few hours ashore and 
then a sail home, in a roundabout way, by 
moonlight. 

The plant closed promptly at noon and the 
employes, after obtaining their luncheons, 
proceeded to the steamer Jsland Belle, which 
had been chartered for the trip and which 
left the South Water St. dock at 1:30 
o'clock. An hour and a half’s sail brought 
the party to Rocky Point, where a landing 
was made and a series of games and field 
sports participated in, prizes being awarded 
to the winners, and refreshments partaken of. 
More than usual fun was had in the baseball 
game between two nines composed of young 
women, which was won by the side captained 
by Miss Mary Vachone. The baseball game 
between the men was won by Mr. Morton’s 
team. The Jsland Belle left Rocky Point at 
6 o'clock for a sail down the West Passage, 
through Newport harbor and up the East 
Passage, arriving in this city just before 10 
o'clock, the sail up the bay being enlivened 
by solo and community singing with music 
furnished by Fonte’s orchestra. Specialty 
dances were given by Mrs. Violet Mello and 
the Olivieri Sisters and everyone landed 
tired but enthusiastic as to the success of a 
“perfect day.” 

MEMBERS OF EMPLOYES’ BENEFICIAL ASSOCIA- 
TION OF SHEPARD CO. ENJOY BOAT RIDE 
The Employes’ Beneficial Association of 

The Shepard Co. held its annual outing last 

Wednesday, when more than 600 members 

enjoyed the afternoon and moonlight sail to 

Newport and Block Island, aboard the 

steamer New Shoreham. Promptly at 12:30 

o’clock the store closed for the regular 

Wednesday half holiday and the employes 

proceeded at once to the Transit St. dock to 

embark on the steamer which was to carry 
them for a 60-mile sail down Narragansett 
jay. 

At 2 o’clock the boat cast off and the day 
of merrymaking was on. The trip down was 
enlivened by the members of the Shepard 
Colonial Orchestra, which rendered an enter- 
taining and lively jazz program for dancing. 
Many of those who started out to “strut 
their stuff” found the swaying boat teach- 
ing them new and intricate steps. Arriving 
at Newport at 4 o’clock more than half the 
party preferring the beach and its amuse- 
ments to a longer sail, disembarked and 
went to the beach, where they spent the af- 
ternoon in bathing and with the various at- 
tractions along the board walk. 

Those who continued with the boat, how- 
ever, arrived at Block Island at 6 o’clock 
and after a one-hour stop returned to the 
steamer for the sail home. The trip up the 
bay found many tired after the afternoon’s 
outing and while dancing was enjoyed by 
some, most of the passengers were content 
to admire the moonlight from comfortable 
chairs. The contingent which went to New- 
port beaches was picked up on the return 
at 9 o’clock, and when Providence was again 
reached about 11 o’clock and the outing was 
over, all pronounced the occasion one of the 
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best ever taken by the association. Many 
of the officials and buyers of the company 
participated in the outing, which was in 
charge of a committee consisting of H. W. 
Benjamin, chairman; D. E. Landers, H. C. 
Climber, J. W. Welch and W. C. Smith. 








NEW JEWELERS’ BUILDING 


Officers Elected and Plans Completed by 
Company to Erect New Jewelry 
Center in Chicago 





Cuicaco, Aug. 14.—At a meeting of the 
stockholders of the Riverside Plaza Cor- 
poration held in this city this afternoon, the 
following officers and directors were elected: 
President, Earl A. ‘Clemons, of C. W. Ruth 
Engineering Co.; vice-president, J. T. Mont- 
gomery, of M. A. ‘Mead & Co.; secretary, C. 
S. Ennis, of C. S. Ennis Realty Co.; treas- 
urer, Harry W. Stannard, president of the 
Twin Fire Furnace Co.; assistant secretary 
and treasurer, Roland J. Klingler, of Kloyes- 
Klinger & Brosius, attorneys. The board 
of directors consists of the officers named 
and G. V. Dickinson, Elgin National Watch 
Co.; Wm. A. Buetrell, of Buetrell Bros.; J. 
Milton Trainer, Clarke & Trainer. 

Through the representation of Mr. Mont- 
gomery who is chairman of the building 
committee and Mr. Dickinson, president of 
the Chicago Jewelers’ Association, it is felt 
that the interest of the jewelry trade will 
be well looked after in all matters concern- 
ing them in the construction and manage- 
ment of the new jewelry building which will 
soon be erected by this corporation at ‘the 
corner of‘ Wabash Ave., and S. Water St. 
Plaza and Boulevard. 

At this meeting the final details for the 
erection of the building were completed and 
certain changes and modifications required 
on account of the improvements on South 
Water St. were approved and accepted. 
The arrangement of the tower portion of the 
building has been changed somewhat to con- 
form with the building regulations of the 
city and the arrangement of the building on 
the upper or principal street level has been 
changed to include store rooms on ‘the 
Wabash side and the entrance to the 23 story 
garage will be on the lower level of the 
Wabash side instead of the upper as first 
planned. It has also been decided to use 
stone for the first five floors and all above 
that will be white terra cotta. Estimates are 
now being received for a clock which will 
be placed in the tower with a 20 foot dial on 
each of the four sides of the tower. 

Since final court action has been taken on 
the S. Water St. improvement matter eand 
all condemnation proceedings are about com- 
pleted it is expected that work on the build- 
ing will soon begin and the erection of the 
new Jewelers’ building will be pushed rapid- 
ly to completion. 








S. and N. Katz will hold their second an- 
nual crab feast for their employes at Miller’s 
Park, Baltimore, Md., Aug. 24. The speaker 
of the day will be J. T. Montgomery, of the 
M. A. Mead & Co., Chicago. Baseball games 
and other amusements have been arranged 
and a very enjoyable day is promised. The 
committee in charge is as follows: James L. 
Edelen, chairman; Clarence Witte, Gordon 
Lindsay, Miss Anna Tanguay and Miss Anna 
Hyman. 
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“BAD” CHECK LAW 





New Statute of Alabama in Effect Aug. 17— 
Gives Merchants Full Opportunity 
to Prosecute Check Swindler 


BIRMINGHAM, Ala., Aug. 15.—Since Ala- 
bama’s new “bad” check law went into effect 
on Aug. 17, jewelers and other merchants 
say they will take vigorous action against 
professional check passers and others who 
habitually “overdraw” at the banks. The 
Stores Mutual Protective Association, of 
Birmingham, and other agencies will take 
full advantage of this new law, they say. 

During the past few months a number of 
the retail jewelers of Birmingham, as well 
as other retail merchants, have been the vic- 
tims of a number of bad checks. The old 
Alabama check law was regarded as very 
unsatisfactory by jewelers and others, in 
that a seven days’ written notice was re- 
quired. In many cases the giver of the 
check had gone to other parts before the 
seven days’ notice could be given. 

The new law requires no notice at all. Any 
person who issues a check which is returned 
by the bank on account of “insufficient funds” 
or “no funds” can immediately be arrested 
and such a person is subject to a fine of 
$1,000 and six months in jail. 

In discussing the effect in the change of 
Alabama’s check law, Frank D. Jones, secre- 
tary and superintendent of the Stores Mutual 
Protective Association, Inc., said: “The old 
seven days’ law was bad enough on the post- 
dated check plan. In other words, take the 
case of girls who wished to obtain merchan- 
dise in some of the stores; they were al- 
lowed to sign post-dated checks on banks 
where they had no account, and many of 
these wrote their first check when they 
signed these post-daters. As a result many 
lost all respect for the check laws and some 
began issuing straight checks on banks in 
which they had no accounts and often re- 
sorted to forgery. 

“Practically nine out of every 10 of the 
women who were apprehended in the last 
three years for floating worthless checks at- 
tributed their plight to the post-dated check 
system. In many cases the saleswoman in 
some stores which accepted post-date checks 
make a practice of suggesting the writing of 
post-dated checks by the prospective pur- 
chasers.” 

Alabama’s new check law is practically the 
same as the Ohio State check law, and in 
a recent decision of the Supreme Court of 
the Ohio State check law it was decided 
that the law applies to past considerations, 
in other words, checks given on account, and 
it does not require much stretch of the 
imagination to guess what might happen to 
the person or merchant who assists some 
one in the act of issuing a post-dated check. 
It is estimated that approximately a half 
million dollars’ worth of post-dated checks 
have been issued in Birmingham alone, dur- 
ing the past two years. According to Fed- 
eral law these checks require a revenue 
stamp, and the stores which have made a 
Practice of handling these post-date checks 
have ignored the Federal laws. 

The text of Alabama’s new “bad” check 
law follows : 

“Section 1.—That any person, with intent to 


defraud, shall make or utter a check or draft on 
any bank, knowing at the time that he has no 
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funds or insufficient funds in such bank with which 
to pay the same, shall be guilty of a misdemeanor, 
and upon conviction, shall be fined not more than 
$2,000, and may also be sentenced to hard labor 
for the county for not longer than six months. 

“Section 2.—That any person, acting for himself 
or another who with intent to defraud, shall obtain 
any money, merchandise, property or anything of 
value, though no express representation is made 
with reference thereto, or who, with intent, shall 
make, draw, utter or deliver any check, draft or 
order for the payment of money, upon any bank, 
depository, person, firm, or corporation knowing at 
the time of such making, drawing uttering or de- 
livery that the maker or drawer has not sufficient 
funds in, or credit with such bank, depository, 
person, firm or corporation for the payment in full 
of such check, draft or order upon presentation, 
shall be guilty of a misdemeanor and upcn convic- 
tion shall be fined not more than $1,000, and may 
also he sentenced to hard labor for the county 
for nut longer than six months. 

“Section 3.—That the making, drawing, uttering 
or delivery of any such check, draft or order, 
upon which payments is refused on presentation 
because of lack of funds or no funds, shalf be 
deemed prima facie evidence of intent to defraud 
within the meaning of the preceding sections. The 
word ‘credit,’ as herein used, shall be construed to 
mean an agreement or understanding with the 
bank, depositor person, firm or corporation for the 
payment of such check, draft or order. Upon trial 
of any person charged with violating any of the 
provisions of this act, the defendent shall be a com- 
petent witness to testify to the circumstances under 
which he drew the check, draft or order. 

“Section 4.—All laws or parts of laws in conflict 
herewith be and the same are hereby repealed. 

“Section 5.—This act shall become effective im- 
mediately upon its passage and approval by the 
governor.” 








Canton District 24 Karat Club Holds 
Monthly Meeting in Alliance at 
Which City Officials Are Guests 


ALLIANCE, O., Aug. 15.—After several 
weeks’ inactivity, due to the recent State 
association meeting at Cedar Point, the Can- 
ton District 24-Karat Club resumed its 
regular monthly meetings with a session 
Wednesday night, Aug. 13, at the Black 
Eyed Susan here. More than 25 members 
and guests were in attendance. 

For the first time in many months the 
affair was made an evening meeting and the 
banquet feature was dispensed with. 

Jack Moore, of Akron, secretary of the 
State association; C. J. Duncan, Massillon, 
president of the State association; Robert 
Hoierman, representing the Alliance Better 
Business Bureau, and Mayor J. E. Stevens 
and a councilman, were the speakers at the 
meeting. 

The reason for the presence of the city 
officials was to acquaint them with the move- 
ment now in progress by jewelers of the 
district to have an auction ordinance passed 
in Alliance and other cities of the district. 
State secretary Moore’s talk was confined to 
explaining the features of the ordinance 
now in effect in Akron. This bill has been 
reviewed in two Summit County courts and 
upheld each time. 

Work of the State association and plans 
for the immediate future were disclosed by 
President Duncan in his talk. He also told 
of the accomplishments of the recent State 
meeting. Mayor Stevens welcomed the 
jewelers to Alliance. Jewelers were in at- 
tendance from Akron, Canton, Massillon and 
Wooster, 

The next meeting of the club will be held 
in Canton, Wednesday, Sept. 10. J. A. Stein, 
of Alliance, is president of the Canton dis- 
trict 24-Karat Club, and Karl Fiegenschvh, 
of Alliance, is secretary. 
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Salesman for Newark, N. J., Jewelry House 
Loses Rings Worth $8,000 to Band of 
Thieves Supposed to Be Preying 
on Autoists 


PHILADELPHIA, Pa., Aug. 16—Another 
victim of over confidence in the honesty of 
Philadelphia has discovered that it is still 
unsafe to leave suitcases or sample cases’ 
filled with valuables in an auto while calling 
on customers. He is John Alexander, a 
salesman for a Newark jewelry house, 
whose name the police refuse to give out. 

Mr. Alexander said he left his car parked 
at 52d and Sansom Sts., while he called on 
several retail jewelers in that immediate 
vicinity. He carried a sample case contain- 
ing his most valuable jewelry with him but 
left the other case in the car, covering it 
over with a bit of carpet in the belief that 
it would not attract attention. When he re- 
turned to the car he discovered that it had 
attracted some person’s attention to such a 
degree that he had taken it with him for 
closer investigation. 

The case, Mr. Alexander told the police, 
contained 1,728 rings of various values, the 
aggregate being about $8,000. A large num- 
ber of them were baby rings, but a few were 
set with gems. He was absent from the 
car but a short time and says that when he 
left it no suspicious characters were loitering 
about. Owners of other cars parked in the 
vicinity told the police they saw nobody take 
anything from Alexander’s machine. 








KIDNAPPED AND ROBBED 





Denver Jeweler Held Up by Bandits who 
Bind Him and Carry Him Off 
to the Country 


Denver, Colo., Aug, 15.—While seated 
in his automobile at E. Tenth Ave. and 
Washington St., in the heart of the fashion- 
able residential section of Denver, £. E. 
Arscott, Jr. member of the firm of S. E. 
Arscott & Son, jewelers, 1529 Welton St., 
was accosted by two highwaymen on the 
night of Aug, 13. 

The men came up to his machine with 
revolvers drawn and ordered him into a back 
seat. Climbing into the car the bandits kid- 
napped Arscott and drove him into the 
country several miles east of Denver and 
rifled his pockets, taking a $35 watch and 
a $25 stick pin, 

After robbing him the bandits bound 
Arscott hand and foot and then threw him 
into a clump of weeds... An hour afterwards 
Arscott managed to work himself loose from 
his bonds, and make his way to a farm 
house where he sent word to Denver for 
help. 

Upon returning to Denver Arscott went 
to police headquarters and gave the authori- 
ties a fairly accurate description of his 
assailants. Arscott resides at 956 Steele St. 
in the same neighborhood where the police 
later found his abandoned automobile. The 
thieves had left the machine when it ran out 
of gas. 








Curtis J. Munson, formerly in the jewelry 
business at New Haven, Conn., died recertly 
at his home in that city. 
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St. Louis Offers a Warm Welcome 











Retail and Wholesale Jewelers of the City Making Arrangements for Comfort 
of All Visitors to the A. N. R. J. A. Convention at Statler Hotel Next 
Week. Elaborate Program of Entertainment Arranged 


























Sr. Louis, Mo., Aug. 16.—Arrangements 
made by St. Louis retailers, manufacturers 
and wholesalers for the reception and enter- 
tainment of delegates to the convention of 
the American National Retail Jewelers’ 
Association, Aug. 26, 27, 28 and 29, and the 
convention of the Retail Jewelers’ Associa- 
tion of Missouri on Aug. 25 should assure 
every visitor a pleasant stay in the city, in 
addition to the benefit which will be obtained 
from the sessions of the two conventions. 

Evidence of the work of the local recep- 
tion committee, of which Sam Heffern, of 
Heffern-Neuhoff is chairman, will be the 
decorated booths at Union Station and the 
Statler Hotel, at each of which will be 
members of the reception committee to wel- 
come the delegates and assist them in 
reaching convention headquarters. At the 
booth which will be maintained in the lobby 
of the Statler Hotel, opposite the elevators, 
delegates will be able to obtain full informa- 
tion about program and_ entertainment 
arrangements, as well as information about 
the city in general. 

Automobiles have been provided by the 
committee under Jack Bolland, to provide 
transportation for the visitors. Cars have 
been loaned for the occasion by jewelers 
throughout the city, and will bear the slogan: 
“Mr. Jeweler Ride With Us.” It is planned 
to have automobiles on hand to convey 
guests from Union Station to Convention 
Headquarters at the Statler Hotel. Mem- 
bers of the reception committee wiil be dis- 
tinguished by badges. 

On the afternoon of Tuesday, Aug. 26, 
the first day of the National Convention, 
there will be a concert by the Illinois Watch 
Co. Band which has been sent to St. Louis 
for the occasion, The concert will be given 
in the sunken gardens which adjoin the 
St. Louis Public Library on 13th and 14th 
Sts., between St. Charles and Locust Sts. 
These gardens are four blocks directly west 
of Statler Hotel, where the convention is 
held. Tuesday evening, delegates will meet 
at 7:15 in the main lobby of Hotel Statler, 
to march to the steamer St. Paul, where 
they will be the guests of the St. Louis retail 
jewelers on a river excursion that will last 
until 11:30 Pp. Mm. 

The ladies attending the convention have 
been provided special entertainment on 
Wednesday afternoon in the form of an 
automobile tour of the city through the 
west-end residence section of the city, and 
the main places of interest in Forest Park, 
including the Zoo, the Art Museum and the 
Municipal Theatre. 

The jobbers and manufacturers of St. 
Louis have provided a double treat for 
Thursday evening: a bus ride through the 
residence section of the city, followed by a 
Performance of “Carmen” at the open-air 
Municipal Theare in Forest Park. 

Out-of-town guests will assemble in the 
Hotel Statler lobby, to start on the bus ride. 

ickets for the production of “Carmen” 


will be given to each retail jeweler who 
registers. Out-of-town delegates will re- 
ceive tickets for those of their family who 
accompany them. Each loca] retail jeweler 
will receive two tickets, and will go direct 
to the theatre. 

George G. Gambrill is chairman and treas- 
urer of the jobbers’ and manufacturers’ com- 
mittee which financed and made arrange- 
ments for the Thursday evening events. 
Mack Burnstine, D, P. Richards and C. L. 
Stange had charge of the raising of funds; 
O. J. Pfeffer and Joseph Auer made arrange- 
ments for the opera; Leo Bauman secured 
the bus transportation; R, T°. Kroeger, F. 
N. Sohus and W. IF, Kauper managed the 
purchase and distribution of tickets. 





Announcement of Special Rates to St. Louis 
Convention 

NEENAH, Wis., Aug. 14.—The following 
information as to special railroad rates to 
the convention was announced to the mem- 
bers of the national association through the 
A. N. R. J. A. Bulletin in the August issue 
just sent out by Secretary Anderson: 

A reduction to one and one-half for the 
round trip on the “Certificate Plan” will be 
available to members (also dependent mem- 
bers of their families) attending the meet- 
ing of the American National Retail Jewel- 
ers’ Association, St. Louis, August 25th to 
29th, 1924. 

This arrangement will be in force in 
practically every section of the United 
States. Tickets will be on sale August 20th 
from farthest points and in nearest points 
beginning August 21st. 

Be sure when purchasing your ticket to 
St. Louis to ask the agent for a certificate. 
Fach jeweler should have a separate certifi- 
cate covering the ticket he (or she) pur- 
chases. See that the ticket you buy reads 
to St. Louis and to no other place. See 
that your certificate is stamped with the same 
date as your ticket. Jf impossible to get a 
Certificate, demand a receipt when purchas- 
ing your ticket. Sign your name to the Cer- 
tificate or receipt in ink. Show this to the 
ticket agent. 

Call at the railroad station for ticket and 
Certificate at least 30 minutes before depar- 
ture of train. 

Certificates are not kept at all stations. 
Ask your home station (some time in ad- 
vance of the meeting; don’t wait until you 
are ready to go) whether you can procure 
certificates and through tickets to St. Louis. 
If not, buy a local ticket to the nearest 
point where a certificate and through ticket 
to St. Louis can be purchased. 

Immediately upon your arrival at the 
meeting, present your certificate to the en- 
dorsing officer, Mr. Walter H. Mellor, who 
will be at the Statler Hotel all during the 
convention, as the reduced fares for the re- 
turn journey will not apply unless you are 
properly identified as provided for by the 
certificate. 
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A joint agent of the railroads will be in 
attendance at the convention on August 27- 
29, inclusive, to validate certificates. (You 
turn your certificate over to Chairman Wal- 
ter H. Mellor; he has it validated and re- 
turtis it to you). 

No refund of fares will be made on ac- 
count of failure to either obtain a proper 
certificate, or on account of failure to have 
the certificate validated. 

It must be understood that the reduction 
for the return journey is not guaranteed, 
but is contingent on an attendance of not 
less than 250 members of the organization 
and dependent members of their families at 
the meeting holding regularly issued certifi- 
cates from ticket agents at starting points 
showing payment of normal one-way tariff 
fare of not less than 67 cents on going trip. 

If the necessary minimum of 250 regu- 
larly issued certificates are presented to the 
joint agent, and your certificate is validated, 
you will be entitled to a return ticket via. 
the same route as the going journey at one- 
half of the normal one-way tariff fare from 
the place of meeting to point at which your 
certificate was issued, up to and including 
September 2nd, 1924. 

Return tickets issued at the reduced fare 
will not be good on any limited train on 
which such reduced fare transportation is 
not honored. 





Excursion Rates 


From Arizona, British Columbia, Califor- 
nia, Idaho, Nevada, Oregon and Washing- 
ton, August 19-25, inclusive. Summer ex- 
cursion fares on a lower basis than regular 
certificate plan fares will also be in effect 
from this territory, with return limit of Oc- 
tober 31st. 

If there is anything you do not under- 
stand about the ticket or certificate question, 
write to A. W. Anderson, secretary, Neenah, 
Wis. 

Yours truly, 
Walter H. Mellor, Ch’n, Michigan City, 
Ind. 

J. Arthur Clem, Providence, R. I. 

F. C. Newhall, Lynn, Mass. 

H. C. Stern, Chicago. 

A, L. Thoma, Piqua, O. 

Louis S. Smith, Beverly, Mass. 

W. E. Trein, Dixon, Il. 

Walter Flora, Decatur, Il. 

C. I. Josephine, Jr., Moline, IIl., 

Transportation Committee. 





Motorists Attention! 


There will be many who wil! motor to the 
convention, and in order to make sure that 
we secure 250 certificates, it is suggested 
that those who go to the convention in their 
cars from points more than 20 miles from 
St. Louis, stop at some railroad station 
where the fare is around $1, but not less 
than 67 cents to St. Louis, purchase a ticket 
and get a certificate. It will be a brotherly 
act and if the ticket is not used it will be 
redeemed on demand by the national secre- 
tary. [Telp get the 250 certificates. 

Special Notice 

Do not buy a round trip ticket from your 
city to St. Louis and back unless you get 
a reduced rate. Buy a ticket to St. Louis 
only and demand a CERTIFICATE. If 
you buy a round trip ticket at full regular 
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are better values—they must be, in order that our customers may dispose of the Diamond 
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short time, to our present size. Our Loose Diamonds and Single Stone Diamond Rings 
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fare, you lose your chance of getting a re- 
turn trip at one-half fare. Therefore, buy 
a one-way ticket only unless you can get a 
reduced rate. 

The LAST WORD: Don’t forget to de- 
mand and get your certificate, and don’t for- 
get to turn it over to Walter H. Mellor at 
the Hotel Statler, in St. Louis. 





Missouri Jewelers Making Great Efforts to 
Insure Large Attendance 


Kansas City, Mo., Aug. 14—The retail 
jewelers of Missouri have had some clever 
cards made which will be sent out in a 
series to all the jewelers of Missouri and 
the immediate vicinity of St. Louis urging 
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CARDS SENT OUT BY MISSOURI ASSOCIATION 


that they be present at the convention. They 
will be mailed from here Aug. 16, 19 and 
21, keeping the jewelers constantly reminded 
of what is going on. One card shows a 
Jeweler out with his net to catch the money- 
making ideas which will be floating around 
at the meetings. Another card suggests that 
the jeweler bring his wife so that she may 
see the progress which is being made. The 
third suggests the fun and entertainment 
will be rife as well as business so that one 
may leave the richer in good ideas and in 
a real change from his daily routine. 

The cards are signed by Chas. P. (“Tod”) 
Woodbury of the Cady & Omstead Jewelry 
Co. of this city who is president of the 
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Missouri State Retail Jewelers’ Association 
and also by Joe Crow, the secretary. 
Kansas City is taking a great deal of 
interest in the coming conventions. <A 
special train over the Missouri Pacific is 
scheduled to leave Kansas City Sunday 
night, Aug. 24, with a group of delegates 
from the wholesale and retail houses. Dele- 
gates from Kansas will joint those from 
Missouri in this city and make the trip to 
St. Louis with them. 
To Members, Illinois Retail Jewelers’ 
Association 


The Illinois Central Railroad has been 
selected as the official route, Chicago to St. 
Louis, Mo., and return on occasion of the 
next annual meeting of the American Na- 
tional Retail Jewelers’ Association, Aug. 
26-29, 1924. 

On Sunday, Aug. 24, and Monday, Aug. 
25, arrangements have been made to oper- 
ate special Pullman cars on the Daylight 
Special, leaving Chicago at 10 a. Mm. stand- 
ard time (11 a. M. daylight saving time), 
arriving in St. Louis at 5:43 p. mM. standard 
time. Special sleepers will also be operated 
on those days on the Illinois Central Dia- 
mond Special, leaving Chicago at 11:30 P.M. 
Standard time—12:30 a mo. daylight saving 
time, arriving at St. Louis at 7:23 a. M. 
standard time. Special cars will also be 
operated for the return trip. 

The one-way fare, Chicago to St. Louis, 
is $10.41. In purchasing your ticket be sure 
to ask the ticket agent for certificate. If 
there are 250 certificates presented at St. 
Louis, indicating the purchase of tickets 
from all points, you will be sold tickets for 
the return trip at one-half of fare paid go- 
ing. Rate for a lower berth is $3.75; upper, 
$3, and drawing room, $13.50. Rate for 
parlor car seat, $1.50. 

Write Herman C Stern, secretary-treas- 
urer, 229 FE. 55th St., Chicago, so that proper 
reservation may be made. 











SHOT BY UNKNOWN MAN 





Fort Meade, Fla. Jeweler and Assistant 
Attacked by Three Strangers—Clerk 
Dies from Pistol Wounds 
ort Meape, Fla., Aug. 13.—J. I. Walsh, 
who was employed in the jewelry store of 
H. C. Middlebrook, at this place, died early 
last Thursday morning from pistol wounds 
received several days ago when he and his 
employer were attacked by three unknown 
men. The assault on the jeweler and his 
assistant occurred in the rear of the Middle- 

brook store. 

Mr. Walsh was shot in the left shoulder, 
just two inches above the heart, and died 
at the Lakeland Hospital, where he was 
taken immediately after the shooting. Mr. 
Middlebrook, who received a bullet wound 
in the abdomen, is in the same hospital, but 
is expected to recover. ; 

Miss Pauline Middlebrook, the daughter 
of the proprietor, who was the only eye wit- 
ness of the shooting, gave her version of 
the affair: 

“T was half asleep on a cot in the back 
room of the store,” she said, “when three 
men suddenly rushed in the back door and 
ordered my father and Mr. Walsh, who were 
in the room with me, to hold up their hands. 
Without another word one of the men fired 
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at my father and then, seeing that Mr, Walsh 
was reaching to pick up a revolver, he shot 
him. Before I hardly realized what had 
happened the three men went out of the back 
door and disappeared into the darkness.” 








AUCTION ORDINANCE 


Bradentown, Fla., Jewelers Get City Council 
to Pass Regulations Governing Sales 
in That Place 

BRADENTOWN, Fla., Aug. 14.—Jewelers of 
this section are very much pleased with the 
fact that the City Council has passed and 
Mayor Curry has signed an ordinance regu- 
lating the sale of jewelry by auction. 

It reads as follows: 


An ordinance regulating the business of auc- 
ticneering and the carrying an of auction sales of 
jewelry or goods usually handled in that line in 
the City of Bradentown, Fla., and prescribing the 
punishment for the violation of the provisions of 
this ordinance. 

Be it ordained by the City Council of the City 
of Bradentown, Fla. 

SECTION 1. No person shall conduct or carry 
on the business of an Auctioneer of jewelry or 
similar gocds without first procuring a license 
therefor and a permit to carry on each auction sale 
thereunder at the time and in the manner herein- 
after provided. 

SECTION 2. <Any person, firm or corporation 
desiring to carry on an Auction Sale of jewelry or 
similar goods in the city of Bradentown shall be 
required before conducting said sale to pay to 
the city a fee of $1 for a license to conduct said 
business, and shall be further required to enter 
into a bond payable to the city in the amount of 
$100 to faithfully perform and carry out the pro- 
visions of this Ordinance, and shall make applica- 
tion for said license thirty days before date of 
Auction Sale, said bond to be approved by the 
Mayor. 

SECTION 3. Whoever shall sell or offer for 
sale any jewelry, goods, wares or merchandise 
usually handled in jewelry stores at public outcry 
for his own gain or profit or for a commission for 
his services is hereby defined to be an Auctioneer. 

SECTION 4. It shall be unlawful for any per- 
scn, firm or corporation to sell or offer for sale 
in the city of Bradentown at public auction any 
jewelry, wares or merchandise usually sold in 
jewelry stores or any other personal property other 
than that which they actually own and have on 
hand and located in the city of Bradentown at the 
time application is made for a license; and every 
firm, individual or corporation who makes applica- 
tion for a license to sell at public aucticn in the 
city of Bradentown any jewelry or other like 
products shall file an inventory of the goods sought 
to be sold and said inventory shall be specific 
enough to describe the gocds so that same may be 
identified. Said description to include the make, 
brand or number. 

SECTION 5. No person, firm or corporation 
shall be granted a permit to carry on an Auction 
sale of jewelry or like goods, wares or merchandise 
unless said firm, person or corporation has been 
continuously in business in the city of Braden- 
town for a period of one year. 

SECTION 6. No auction sale shall be con- 
ducted under the provisions of this Ordinance ex- 
cept within the business hours, from eight (8) a. 
M. to six (6) P. M. 

SECTION 7. <Any person, firm or corporation 
who conducts an auction sale and shall misrepre- 
sent any article sought to be sold as to the 
quality, quantity, values, maker or otherwise, the 
same shall constitute sufficient grounds for the 
Mayor to revoke the permit or license. 

SECTION 8. No license issued hereunder shall 
be transferable. 

SECTION 9. The provision of this Ordinance 
shall not be construed to apply to any judicial sales 
by executors or administrators or common carriers 
or public warehouses selling unclaimed freight or 
merchandise. 

SECTION 10. Any person, firm or corporation 
found guilty of the violation of any of the provi- 
sions of this Ordinance shall be fined not less than 
$10 nor more than $100 and their business shall 
be revoked. 

SECTION 11. All ordinances and parts of Or- 
dinances in cenflict herewith are hereby repealed. 
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New York Jewelry Store and Pawnshop 
Raided by Hold Up Men Who Escape 
With Loot Worth $75,000 


One of the most daring “hold-up rob- 
beries’ ever committed in New York oc- 
curred last Thursday at the jewelry store and 
pawnshop of Mortimer A. Ausfes, Inc., 279 
Stanton St., when a band of thieves, after 
subduing clerks and customers, stole gems 
and jewelry worth about $75,000. The loot 
carried off by the thieves represents approxi- 
mately $60,000 in pledged merchandise and 
the remainder of $15,000 in stock. 

That the men had carefully planned this 
robbery is indicated by the fact that they 
picked out the noon hour when some of the 
employes were absent for lunch and also 
when few custurners were in the place. The 
fact that they also knew just where the 
most valuable stock was kept was another 
indication that the place had been studied 
by the thieves or accomplices previous to 
the hold-up. 

In the store when the robbery occurred 
was Samuel Franzblau, the manager, Samuel 
Green, a clerk, and several customers. Mr. 
Franzblau was in a “cage” writing a letter 
and Green was waiting on a customer when 
two young men walked in, one of them ask- 
ing for a suitcase. As Green went to the 
rear of the store for the case he was fol- 
lowed by one of the pair. The other man 
walked behind the counter and was almost 
at the door of the cage before he was dis- 
covered by Mr. Franzblau. He immediately 
covered the manager with a gun, while the 
other bandit was commanding Green to walk 
into a rear office and lie face downward on 
the floor. 

Mr. Franzblau was marched directly to 
the big vault which was opened and while 
one of the thieves emptied the drawers of 
their contents of gems and jewelry, putting 
the loot into a valise, another bandit was 
commanding the manager to open a wall 
safe in the vault. This is the owner’s own 
safe and Mr, Franzblau did not know the 
combination. He told this to the bandit but 
the latter continued to push the gun to the 
back of his ear and threatened to kill him 
if he did not open the safe. Mr, Franzblau 
pleaded with his assailant to spare his life 
and the thieves apparently content with three 
satchels of loot which they had gathered up 
grabbed Mr. Franzblau and pushed him into 
the office where Green and several cus- 
tomers were lying on the floor, bound hand 


and foot. The manager’s hands were also 
bound. While the bandits were thus en- 


gaged two boys walked into the store, They 
were likewise bound and thrown into the 
office, 

The thieves then walked out of the office 
and after locking the door ran from the 
store, entered an automobile which was 
standing at the corner and escaped. 

The clerk soon freed himself and ran to 
the street where he fired several shots in 
the air. In the meantime Mr. Franzblau 
telephoned to the police and they responded 
immediately. 

Two rewards of $2,500 each are being 
offered for information that will lead to the 
afrest and conviction of the thieves and for 
the return of the stolen merchandise. 

The $60,000 in pledges taken by the thieves 
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represents the money loaned on this jewelry 
and not the true value of this merchandise. 








Turnover and Volume 





By J. H. TREGorE* 
THERE is a popular feeling that volume 
is necessary to the success of a business, 
As usual, a simple statement like this needs 
qualifications. Volume must be obtained 
without affecting equally important principles 
in a successful business. The objective of 
a business should be service, honest opera- 
tions and profits. A business may run for 
a long while but not permanently if the third 
object is alone preserved; its lot is doubt- 
ful if the first two only prevail. 

A proper turnover is more important in 
successful merchandising than merely 
volume. Volume may be obtained by in- 
creasing the stock of merchandise beyond 
safe capital ability or by having too large a 
proportion ot sales on credit terms. 

There is no doubt that in the list of 
really honest failures the most common 
cause of trouble is unwise buying. Take, 
in illustration, this situation; A retail es- 
tablishment with a stock of $25,000 whose 
volume of sales for the year should be 
$100,000. lf a gross profit of 30 per cent. 
is calculated, this means that purchases of 
$70,000 should be made throughout the year, 
and according to seasonal demands. A 
volume of sales amounting to $100,000, ac- 
cording to this formula, would mean a stock 
turnover of four times in the year, based on 
sales and not the purchase price. If, on the 
other hand, in order to sell $100,000 during 
the year, this establishment were to buy 
$90,000 in merchandise, we realize quickly 
how largely the stock would be added to 
and the payables increased. 

It would seem axiomatic of successful 
merchandising that a proper turnover be 
sought rather than mere volume of sales, 
This is one of the points of business man- 
agement that has been too lightly regarded 
and too little recognized by merchants. It 
is the custom usually to set a mark for 
sales and to reach that mark willy-nilly. In 
reaching that mark, receivables may mount 
up too largely, the stock of merchandise 
may increase too rapidly, payables may in- 
conveniently accumulate, and the last stage 
will be found far worse than the first. 
Every credit executive should be alert 
to this important feature of successful mer- 
chandising. In scanning financial statements 
he should look carefully to the proportion 
of stock to sales. He should discover 
whether a proper turnover or mere volume 
was the merchant’s objective. 

It can be made a principle of credit de- 
partments that unwise buying is responsible 
for more of the legitimate failures than any 
cause so far discovered. 


*Executive Manager, National Association of 
Credit Men. 








The Ray’s Credit Clothing Co., Inc., St. 
Louis, Mo., which operates a chain of stores, 
is adding a modern jewelry store to its es- 
tablishment. The store will be opened about 
Sept. 1 at 302 N. 6th St. The jewelry store 
will be under the management of Sidney L. 
Bauman, who is well known to the jewelry 
trade. 
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Attorneys for Creditors of Newmarket 
Trading Co., Inc., Examine Those Con- 
nected with the Bankrupt Concern 


The examination into the affairs of the 
bankrupt Newmarket Trading Co., Inc., 
dealers in general merchandise, of 26 W. 
17th St., New York city, has been intensively 
continued during the past week. Every day 
there have been extended examinations be- 
fore Referee Oscar Ehrhorn, which have 
been conducted by Herbert A. Wolff, of 
Greenbaum, Wolff & Ernst, general counsel 
for the National Jewelers Board of Trade, 
who filed the petition in bankruptcy, and 
by Archibald Palmer, as associate counsel, 

Several of the witnesses who it is alleged 
are involved in this failure have availed 
themselves of their consitutional privilege, 
and one witness, Walter Fox, even declined 
to answer what his name and address were, 
on the ground that his answers might tend 
to degrade and incriminate him. 

A further development in the case was 
the signing of an order by Judge Henry 
W. Goddard, in the United States District 
Court, directing Jacob Lerner and Isidore 
Horowitz, who are alleged to be the “silent 
owners” of the bankrupt, to show cause 
today (Wednesday, Aug. 20), at the United 
States District Court, why they should not 
be directed to file a bond of $25,000 for the 
purpose of securing the monies claimed to 
be in the possession of Lerner, but alleged 
to be assets of the bankrupt corporation. 
This order further enjoins Lerner and Horo- 
witz from disposing of any of the monies 
in question, pending final determination of 
the matter, 

It has been brought out in the course of 
the examination that the old and reputable 
Newmarket firm, with a credit rating of 
$75,000 to $100,000, was sold for $30,000, 
and that on or about June 30, 1924, a finan- 
cial statement was issued by the concern 
to the National Jewelers Board of Trade, 
and other credit agencies, showing a net 
worth of about $130,000. This statement, 
which it is alleged is absolutely false and 
untrue, was used to assist in a tremendous 
buying campaign during the month of July, 
1924, and large quantities of merchandise 
were delivered to the bankrupt’s place of 
business. This merchandise consisted of 
every kind and description, from jewelry to 
vacuum cleaners, drugs, rubber goods, ladies’ 
dresses, etc., etc, 

At the time that Receiver Frederick R. A, 
Stiefel, of the Merchants Credit Adjustment 
Co., took possession, there was practically 
no merchandise on hand and none of this 
merchandise had been paid for. 

It is understood that within the next week 
there will be further developments of a 
startling nature in this case. 








Fritz Sandwall, Omaha, Nebr., reported 
to the Jewelers Security Alliance that bur- 
glars broke into his store on Aug. 7 by 
breaking loose the heavy galvanized screen 
from the open transom above the north win- 
dow. Mr. Sandwall estimated that about 
$500 worth of jewelry had been stolen and 
that three watches had been recovered from 
a pawnshop. Pinkerton operatives are 
searching for the thieves and loot. 
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American Gem & Pearl 


LONDON 


Miners, Cutters and Importers 


Gems of Every Description 


Rubies. Emeralds, Sapphires 


and Carry a Particularly Well Assorted Stock of 


Chinese Jade, 


Aquamarines, 


Company 


6 West 48th Street, New York 








We specialize in 


Of all sizes for all purposes 


Black Opals 


and Other Semi-Precious Stones 





—— 
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Seed Pearl 


NECKLACES 
BRACELETS 
TASSELS 


2, 3, 4, 6 and 9 
Strand Ropes 





We specialize in repair- 
ing and restoring all 
kinds of pearl jewelry. 


Frank C. Osmers 


2 West 47th St., New York, N. Y. 
Telephone Bryant 5523 
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The Buyers’ 


Directory 





Price, $1.00 





The Jewelers’ Circular 
Publishing Company 
11 John Street New York 


























S. NATHAN & CO. 


Importers and Cutters 





ALL 


71 Nassau Street 
CALIBRE 
EMERALDS Everything 
SAPPHIRES in the 
RUBIES 


SHAPES 
SIZES 
QUALITIES 








New York 





STONES 


of every description in 

precious and imitation. 
We can fill your mail orders 
romptly, at the right prices. Also 


tone Seal Engraving and En- 
crusting Lapidary Work. 


Kroner, Hyman & €o., Inc 


51 Maiden Lane New York City 











Stone Line 




































Attention—Manufacturers 


| ONYX RING STONES 
Furnished for Any Size 
ged 
EARRING STONES 
ONYX and AMBER BEADS 


THE DOUBRAVA CO. 
61 Beekman St. New York 





Established 1886 


CHARLES KOHLBUSCH 


Manufacturer of 


Fine Balances and Weights 
Na FOR ALL . 
a 120 Hutton St., Jersey City, W. 

y Phone, Webster 6654 





— 
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Mr. and Mrs. Thomas U. Gatlow have 
been sojourning with friends at Block Island. 

Mr. and Mrs. John S. Holbrook left last 
Saturday for a month’s trip through the 
Canadian Rockies. 

A mortgage for $7,000 against property of 
Adeeb Faris et ux, has been discharged by 
Edmund J. Sullivan. 

Col. and Mrs. H. Anthony Dyer have been 
at Newport the past week with friends for 
the tennis tournament. 

Leo Weinbaum is refurnishing the store 
at 17 Empire St., where he will open a re- 
tail business about Oct. 15. 

Gregor Krichbaum, of L. Krichbaum & 
Co., was a business caller on the trade in 
the middle States the past week. 

Major and Mrs. Howard D. Wilcox and 
daughters are back in town again after hav- 
ing spent the past month at Nantucket. 

Frank Kelley, with the Manufacturing 
Jewelers’ Board of Trade, was in New York 
last week on business for the association. 

Walter S. Lederer has given a mortgage 
for $25,000 to John E. Menzies on property 
corner of Elmwood Ave. and Bridgham St. 

The plant of George H. Fuller & Son 
Co., jewelers’ findings, Pawtucket, opened 
lat week following a 10 days’ vacation 
period. 

Capt. T. Dawson Brown, with the Wol- 
cott Mfg. Co., is at Camp Devens, Ayer, 
Mass., with the 489th Field Artillery, Offi- 
cers’ Reserve Corps, for a _ fortnight’s 
training. 

Mr. and Mrs. John Olevson have returned 
to their home in this city after 10 days spent 
at Schroon Lake, in the Adirondacks. Mr. 
Olevson is a member of the firm of Olevson, 
sros. Co. at Arctic. 

Kirtland H. Wilson, of the Crown Jewelry 
Co., this city, was elected Supreme Mon- 
archos of the Oriental Order of Humility 
and Perfection at the annual convention held 
last week at Rochester, N. Y. 

The executrix’s inventory of the estate of 
the late William Loeb was filed in the 
Municipal Court last Tuesday showing $17,- 
49.09 personal estate. The inventory was 
accepted and ordered recorded. 

Mr. and Mrs. Harvey J. Flint returned 
lat week from a _ week’s trip on their 
schooner, Wanderer, after participating in 
the interclub cruise as well as the cruise 
of the New York Yacht Club fleet. 

Mr. and Mrs. George L. Kerr, of Frank- 
lin, have been spending a few days with 
relatives at South Sudbury, Mass., and were 
among the guests at the recent old-fashioned 
_ picnic at Henry Ford’s Wayside 
nn, 

Edward M. Wheeler, manager of the 
Providence office of the National Jewelers 
Board of Trade, is taking his vacation this 
year by week-end trips to the Connecticut 
camp where his family is spending the 
Summer, 

Handy & Harman, refiners and smelters 
of gold, silver and platinum and dealers in 
gold and silver bullion, are preparing to open 
headquarters for New England early in 
October, in this city, and is erecting a spe- 
Cra building at 425 Richmond St. 
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The case of the General Findings & Sup- 
ply Co. against the Debs Mfg. Co. on book 
account was heard before Judge Rueckert 
in the civil session of the Sixth District 
Court on Wednesday and decision was given 
for the plaintiff for $187.33 and costs. 

Woodward Booth, manager of the New 
England Manufacturing Jewelers’ and Sil- 
versmiths’ Association, who broke his leg 
several weeks ago, is slowly convalescing. 
He has returned to his home from the hos- 
pital and is able to get up and be around 
the house. 

Miss Beatrice Mullarkey, a member of the 
office force of the Avon Jewelry Co., while 
boarding a car on Thursday to go to the of- 
fice, dropped an envelope containing a bank 
book and $50 in bills. It was found by ‘Wil- 
liam J. Gahan and Ralph Mizen, employes of 
the Belcher & Loomis Co., who returned it 
to her. 

Isaac C. Nicholson, doing business as the 
Excelsior Mfg. Co., who was adjudged a 
bankrupt on Feb. 7, has petitioned for a 
discharge in bankruptcy and hearing thereon 
has been set for Sept. 13 at 10 o’clock be- 
fore Judge Arthur L. Brown in the United 
States District Court. 

Harry Klitzner, of the Harry Klitzner 
Co., was a member of the committee on 
ways and means of Providence Aerie for the 
entertainment the past week of the Fraternal 
Order of Eagles in national convention here. 
Joseph Belliveau, who is a Past Worthy 
President of the local aerie, was a member 
of the reception committee. 

Among the jewelry buyers who were re- 
ported in this city and vicinity during the 
past week were the following: Mr. Voren- 
berg, of Herman A. Ross, Jersey City, N. J.; 
Max Singer, New York city; Gilbert 
Freundlich, of the American Wholesale 
Corp., Baltimore, Md.; Mr. Bard, G. W. 
3ard & Co., Lancaster, Pa.; Mr. Karski, 
Herzfield, Phillipson & Co., Milwaukee, 
Wis.; Mr. Kornhauser, the Merchants’ Nov- 
elty Co. Pittsburgh, Pa. 

J. Robert Sweet, of the Providence office 
of the National Jewelers Board of Trade, 
and Frank L. Barrows, with the Gorham 
Mfg. Co., were among the speakers at the 
complimentary dinner tendered the comrades 
of Prescott Post G. A. R. of this city by 
Elisha H. Rhodes Camp, Sons of Veterans, 
at Boston the past week, during the annual 
G. A. R. encampment at Boston. Howard 
F. Vinica was a member of the committee 
in charge and among the guests were Benja- 
min L. Hall, a former manufacturing 
jeweler, and William H. Mason. 








Market Prices for Silver Bars 
The following are the quotations for silver 
bars in London and New York as reported 
for the past week: 
Selling Price 
U.S. Gov't 


T.ondon New York 


Date Official Assay Bars Official 
PUG. TB iis. Sa 71 68% 
Aug. 13....... 34%, 71% 68% 
Ave: 14.0566. SoH 70% 683% 
Ames 15k Baas 70% 68 
ARS 16506836 BI 70% 68% 
Aug. 18....... 3343 70 ¥4 68% 








Binks: “The under crust to that chicken 
pie you brought me was abominably tough.” 

Waiter: “There wasn’t any under crust to 
that pie, sir; it was served on a paper plate, 
and you've eaten it.”"—One Arm Weekly. 
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TRADE CONDITIONS 


After two months of comparatively quiet business 
conditicns, lccal jewelers are looking forward to 
considerable improvement in their Autumn trade 
based on a general gain in industrial employment 
since the first of the month and. prospects for in- 
creased production early in the Fall. The return 
to the city after Labor Day of the hundreds ‘of 
families who live out of town during the warm 
weather is also expected to act as a_ stimulant. 
One of the most satisfactory features of the present 
situation is the cleanness of the stocks in local 
jewelry stores, reduced to a low ebb through careful 
buying and merchandising since Spring. Other 
lines of retail business report a_ pickup which 
shculd reach the jeweler in a short time, and orders 
now being placed for holiday goods indicate the 
merchants’ confidence in a _ healthy Christmas 
trade, approaching that of last year, the best since 
1919, when boom conditions prevailed. ‘The same 
conditions prevail throughout the adjacent territory, 
served by Buffalo jobbers, whose salesmen find. re- 
tailers in an optimistic frame of mind, despite the 
poor Summer business, 





J. K. Thompson, vice-president of the 
King & Eisele Co., is enjoying a two weeks’ 
motor trip through Pennsylvania. 

Harry C. McCormack, vice-president of 
T. C. Tanke, Inc., accompanied by his wife 
and daughter, have returned from a motor 
trip to Alfred University, near Hornell. 

Under the firm name of Weber & Blum- 
berg, Jacob Weber, Medina, retail jeweler, 
and his son-in-law, A. Blumberg, have taken 
over the old established business of the late 
Eugene R. Muller at 57 Main St., Batavia, 
Mr. Muller died on April 25, and the store 
and stock was sold to close the estate. 

The following retail jewelers from nearby 
points were in town last week calling on the 
wholesale trade: E. C. Baldwin, and A. L. 
Cummings, manager of the John C. Mason 
Jewelry Co., Jamestown; Mrs. George 
Engel, Springville and Mrs. R. C. Holmes, 
Gowanda. 

Established for 59 years in Buffalo—prob- 
ably the oldest jewelry firm in the city— 
with present location at 749 Seneca St., 
Joseph M. Pollock’s Sons will open about 
Sept. 2, a branch jewelry store at 2163 
Seneca St. The business was established by. 
Joseph M. Pollock-and his sons, Edward C. 
and Joseph W., became associated with their 
father about 25 years ago. The latter will 
have charge of the new establishment. 

T. & E. Dickinson & Co., Main St. jewel- 
ers, represented the jewelry trade in the 
“Ideal Homes” campaign conducted for the 
past two weeks by the Buffalo Evening 
News. Sterling silver, plated ware and 
china from this store was used to complete 
the furnishings of each of the three model 
homes in various sub-divisions, thrown open 
to the general public during the campaign 

and advertised extensively through the 
paper. 

3uffalo will be represented by at least two 
delegates at the A. N. R. J. A. convention at 
St. Louis next week, Edward Leininger of 
Leininger-Oelheim Co., Inc., president of 
the local and vice-president of the State as- 
sociations, and Charles T. Evans, of Bray- 
ton’s, Inc., chairman of the resolutions com- 
mittee of the national association and past 
president of local, State and national organ- 
izations. They will leave Buffalo for St 
Louis. on the night of Aug. 24. 
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‘Creasure Solid Silver in the Adam Style 


ONSIDERING the charm and correctness and social assurance with which the gracious hostess of 
today serves tea, her interest in solid silver of authentic period design—notable as it is—is neverthe- 
less to be expected. Modern entertaining calls for the highest expression of art in all the accessories 
of the home. 













This period preference owes much of its impulse to the makers of “Treasure” Solid Silver. They have been 
tireless in their quest for design motifs of enduring worth. Recognition of their success has been immediate 
as indicated by society’s preference for “Treasure” Solid Silver based on the inspired Adam period style. 


The Adam Style is silver that you can live with, day in and day out, and find possessed of an appeal that 
is lasting. And because it holds the admiration of its owners, it brings in a steady run of repeating sales. 


CATALOGUE SENT ON REQUEST 


ROGERS, LUNT & BOWLEN CO. 
Silversmiths ~, Creators of Distinctive Tableware ened B (> 
GREENFIELD™\ MASSACHUSETTS 



































STERLING 925/1000 Fine 
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S. S. Buchert, retailer, Sellersvilic, Pa., 
was among the out-of-town callers at H. O. 
Hurlburt & Sons. 

Frank L. Davis, just elected president of 
the Pennsylvania Retail Jewelers’ Associa- 
tion, is planning to attend the national con- 
yention in St. Louis, 

Among the actions filed in Common Pleas 
court is one by A. Goldstein, jeweler, 727 
Sansom St., to recover for merchandise 
valued at $456 from Laura Bragandiz, of 929 
Reed St. 

The store of M. Weissman, wholesaler, 
129 S. 8th St., was flooded during a heavy 
rain last week and considerable damage was 
caused. A defective roof was to blame. The 
damage was mostly to the flooring, walls and 
fixtures, none of the stock being injured. 

O. G. Solliger has been appointed in 
Federal Court as receiver for Dayton W. 
Laubach, trading as the Dayton W. Laubach 
Stores, Inc., 7038 Woodland Ave., and deai- 
ing in musical instruments as well as jewelry. 
The affairs of Mr. Laubach are said to be 
in such a tangled condition that it will take 
some time to ascertain just what assets wiil 
be available for the creditors. 

Creditors of Charles Fliegner, retail 
jeweler, 2851 N. 22d St., have brought pro- 
ceedings in bankruptcy against him, the 
three signing the petition just filed in 
Federal Court, being A. C. Kelley, Inc., 
$212; Samuel Stein, $200; S. Heckler, $400. 
Fliegner has been in business at the above 
address for some time and news of his 
difficulties came as a surprise to most mem- 
bers of the trade. 

An advertisement in the Lost and Found 
columns of local newspapers which ran for 
several days and was signed by William 
Bunt, retailer, 1204 Filbert St., led to the 
belief in the trade that Mr. Bunt was the 
loser of a chamois bag containing diamonds, 
etc. Jt transpires, however, that Mr. Bunt 
inserted the advertisement on behalf of a 
woman client who had brought him several 
rings and other pieces of jewelry to be 
cleaned. The bag was lost after she left 
Mr. Bunt’s store, 

Among the new firms registered in Com- 
mon Pleas Court this week is Maria 
Melchiori, trading as Melchiori’s jewelry 
store, 1242 N. 52d St. She is a relative of 
Massimo Melchiori, recently adjudged bank- 
tupt and whose stock at 130 S. &th St. was 
sold for the benefit of his creditors. The 
Melchiori jewelry venture in West Phila- 
delphia several years ago was an ambitious 
one and apparently successful but later ven- 
tures in the music line and a private bank 
were followed by the absconding of Massimo 
Melchiori’s brother with $100,000 of the 
firm’s assets. 

Joseph B. Bechtel, well known wholesaler, 
who is chairman of the local committee on 
the Jewelers’ Publicity Fund, is quietly map- 
Ping out plans for an intensive drive late in 
the coming Fall which he hopes, if everyone 
°-operates, will put Philadelphia on the 
map as far as subscriptions are concerned. 
Meantime Byard F. Brogan, mountings 
manufacturer, who has been put in charge 
of the campaign in the Sansom St. district, 
's working or a plan to interest every rmanu- 
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facturer and wholesaler, no matter how smail 

in that territory. Mr. Brogan’s clever car- 
toon on the drive which recently appeared 
in THE JEWELERS’ CIRCULAR, has been sent 
to every one in the district and a follow 
up campaign is being planned. 

Frank L. Davis, of 19 N. 52d St., new 
president of the Philadelphia Retail Jewelers’ 
Association, elected at the Lancaster con- 
vention, is already formulating plans to make 
his administration one of the most active 
in the history of the organization. With 
a reputation as a “live wire” in the jewelry 
world, Mr. Davis purposes to live up to it 
and to attach the same reputation to the 
State association. Plans, which he already 
has discussed with the other officers of the 
association, include a concerted drive for 
new members by which it is hoped and con- 
fidently expected to bring all retail jewelers 
in the State into active membership. 
Present membership of the association is 
almost to the 400 mark but Mr. Davis and 
his associates say this is altogether too small 
a percentage of the retailers in the State. 
Shortly after Jan. 1, 1925, a concerted drive 
for new members will be opened. ‘The first 
objective will be 500 members. This at- 
tained, the 600 mark will be aimed at and 
so en until there are no more retailers to 
be enrolled. A follow up system is also 
planned by which those who do not at first 
yield to the arguments to join will be bom- 
barded again and again with the advantages 
of membership until they surrender and sign 
on the dotted line. Several other ideas are 
to be worked out and Mr, Davis is confident 
that 1925 will be a notable onc in the history 
of the organization. 

Sansom St. jewelry circles are interested 
in the conclusion of the search for the heirs 
of Susannah Pugsley, for more than 90 
years owner of the ancient building at 702 
Sansom St., and which has been occupied 
at various times by jewelry manufacturers 
or wholesalers. The property, which is now 
empty, having last been occupied by the 
Philadelphia Silver Shop, was about to be 
escheated to the State of Pennsylvania, Miss 
Pugsley having died in 1856, apparently 
without heirs. Several Sansom St. firms 
have had their eyes on the property but the 
difficulties in the way of obtaining a clear 
title held the sale back. Finally about four 
years ago a local law firm undertcok the 
task of locating the heirs and recently suc- 
ceeded in finding about 20 heirs all in the 
fifth or sixth descent in the collateral line 
of Sarah Pugsley. Among them is Gren- 
ville Temple Emmet, a member of a New 
York law firm and a descendant of Robert 
Emmet, the Irish patriot. The success of 
the scarch halts the attempt to have the 
property revert to the State and enabled its 
sale to a real estate broker. Persistent 
rumors on Sansom St. have it that tlie 
broker purchased the property for a syndi- 
cate composed of the members of a whole- 
sale jewelry firm not far from the corner 
of S. 8th St., and a diamond dealer, The 
three men mentioned as the real purchasers 
do not absolutely deny the rumor but say 
they will have something to say later when 
all preliminaries are adjusted. The building, 
erected in 1808, is closely associated with 
the history of Sansom street, which was 
opened by William Sansom, through the 
grounds of the estate of William Morris, 
who financed the American revolution but 
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lost his property after the war was won. 
The rumored owners plan extensive altera- 
tions to fit the building for the jewelry 
trade. 
The fake pearl sellers, whose exploits in 
suburban cities and towns have been de- 
scribed in THE JEWELERS’ CIRCULAR recently, 
have transferred operations to this city, their 
reception in Chester and’ other places nat 
far from here, apparently having discouraged 
them from operating along the countryside 
for a time. Heavy fines and orders to leave 
town were their welcome in several places 
and for several weeks there have been nev 
complaints of their operations in eastern 
Pennsylvania. For several days, however, 
these gentry have been infesting the Market 
St. shopping district in this city and so many 
complaints were received that the police 
were ordered to drive them along. One 
day’s crusade, however, proved ineffective 
for on the following morning they were 
again at it shaking their alleged pearls in 
the faces of women shoppers and offering 
them at from 75 cents to $2, according to 
the credulity of those who looked like 
buyers. A second day drive against them 
discouraged several of the fakirs but at least 
‘a dozen still hung on, moving along when 
they saw a policeman approaching. Finali 
detectives were assigned to round them up 
and several were arrested but magistrates 
released them with warnings or a nominal 
fine. Now the police are driving them along 
at every opportunity while plainclothes meh 
are attempting to get evidence that will 
nake a clear case of obtaining money under 
false pretences so the fakirs may be 
arraigned in criminal court instead of before 
a magistrate. As some of the fakirs pose 
as war veterans unable to make a living in 
any other way, the sympathy of the average 
magistrate is with them and it is to correct 
this that the detectives plan to show that 
the sales are nothing but a rank swindle. 
The fakirs buy the “pearls” in five and tene 
cent stores, so that their profit, even at 75 
cents on a string is a handsome one and 
many of them, it is said, are willing to take 
chances of arrest. 








Jack Moore, the newly elected secretary 
of the Ohio Retail Jewelers’ Association, 
who is the secretary of the Akron Mer- 
chants’ Association, has shown to the Buckr 
eye jewelers that he is “on the job” and 
has already gotten in touch with them 
through a confidential bulletin which he will 
hereafter issue regularly. He has estab- 
lished executive offices at 815 United build- 
ing, Akron, O., from which this bulletin is 
issued, and starting on Sept. 1 he will open 
a research department for the benefit of 
the membership to obtain first-hand infor- 
mation on various topics connected with the 
merchandising of the jeweler’s stock, such 
as “how to collect past due accounts”; 
“changing from a credit to a cash busi- 
ness”; “the proper way of figuring the sell- 
ing price’; “how much sales people should 
sell to earn their salaries” ; “how to increase 
the stock turn,” ete. He is also offering to 
send copies of the Akron jewelry auction 
ordinance to members on request. Secretary 
Moore is urging all Ohio jewelers who in- 
tend to go to the A. N. R. J. A. convention 
in St. Louis the latter part of this month to 
let him know immediately. 
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SERVING TRAYS 
wits NORMANDY LACE wserrs 


The popularity of Normandy 
Lace is well known. Its honey- 
combed delicate patterns 
have always been appre- 
ciated. But to increase 
its durability, service- 
ability and still retain its 
beauty has never before 
been so successfully worked out 
until designed to play an impor- 
tant part in Serving Trays. 














Wimwcmecea 


D-114/8 in. 


Well chosen pat- 
terns in Normandy 
Lace are protected 
on both sides by 
glass, the edges of 
which are sealed to 
prevent damage to oo 
the lace. D-120/8x11 3% in. 


A durable feature is added to the tray by encom- 
passing it with demountable rim, so at any time 
the insert can be quickly taken apart. ‘Trays are 
finished in Antique Gold or Oxidized Silverplate 
and will not tarnish. Trays may also be had with- 
out lace for customers to insert their own lace. Write eT adc ead 
for illustrated catalog and prices. D-130/6 34x18 in. 


on M. W. CARR & CO., Inc. ——s 


200 Fifth Ave. ‘ Sunderland & Miller, Inc. 
Fifth Ave. Bldg. West Somerville, Mass. COT Sun Bids., Les Angeles 
























““THE HOUSE OF SATISFACTION ” 


THE CLAUDE R. ROBINS Co. 


COMPLETE LINES OF 





COMMUNITY WESTCLOX 
1847 ROGERS BROS. JEWELRY ALARMS 

ALVIN IVORY — SILVERWARE — CLOCKS INGERSOLL 
SILVERWARE WATCHES 


at Wholesale to Jewelers Only 


ROBINS BLDG. 170 BROADWAY 
HARRISBURG, PA. NEW YORK 








CORBETT QUALITY BLACK CAT RIBBONS 


ARE THE BEST RIBBONS IT IS POSSIBLE TO MAKE 


for WRIST WATCHES—SAUTOIRS—FOBS and MEDALS 


PLAIN and FANCY BLACK, WHITE and COLORS 
SAMPLES AND PRICES CHEERFULLY SENT UPON REQUEST. 


CORBETT BROS. COMPANY, 102-108 Madison Ave., New York 

















THE BUYERS’ DIRECTORY 


Price, $1.00 
The Jewelers’ Circular Publishing Company, 11 John St., New York 
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Joseph DeRoy & Sons are now at work 
on their forthcoming new catalogue which 
is printed in connection with its retail mail 
order business. 

C. Glenn Sipe of the house of Sam 'F. 
Sipe reports conditions in France as very 
good but with trade quiet in England. He 
believes everybody over there will be busy 
with the settlement of the reparation ques- 
tion. 

L. B. Bernstein who formerly conducted 
the Palace Jewelry Store in Fifth Ave., 
near Wood St., has opened up a store at the 
N. W. corner of 5th Ave. and Market St. 
An auction was conducted in the Palace for 
a considerable length of time. 

One jeweler discussing the habit of banks 
selling drafts, contended that any bank which 
sells a stranger drafts of from $2 to $5 
deserve little sympathy in the event they 
are swindled by reason of raised drafts. His 
point was that banks who sell drafts for that 
amount are encouraging forgers to ply their 
trade on unsuspecting merchants; that banks 
should not sell drafts of low sums to 
strangers. The question was raised because 
of the jeweler recalling that only recently 
drafts of small amounts were raised to large 
sums were endeavored to be passed here 
and were successfully passed in other cities. 

John M. Roberts III of the John M. 
Roberts & Son ‘Co. has returned from an 
extended trip to the Great Lakes. This firm 
announces that it expects to occupy its four- 
story new building in Wood St. about the 
early part of the new year. Although the 
store will have a width of around 40 feet 
there will not be a post in the establishment, 
which it is claimed will be an innovation, as 
far as present day building is concerned. 
The firm expects to greatly increase its busi- 
ness in the new location. 

Harry H. Heeren who was the jewelry 
buyer for the Heeren Bros. Co. for a num- 
ber of years has been in Pittsburgh recently 
from Canford, Fla., where he is in the truck 
garden business. Mr. Heeren has been call- 
ing on his friends in the jewelry trade. He 
has been in Florida for the last six years 
and in one year shipped 25 carloads of cab- 
bages from his place, besides other garden 
truck. He is very much in love with the 
Flower State, which he says is showing signs 
of much activity and development at the 
Present time. Mr. Heeren is a son of the 
late Otto Heeren, one of the founders of the 
establishment. 

Borrowing at the various loan stores, op- 
erated in conjunction with the jewelry busi- 
ness has been very good, according to state- 
ments made by some of them, but not be- 
Cause there has been a slackness in industry. 
One jeweler identified with the pawnbrok- 
ing business said that there is usually good 
borrowing when the stock market is active, 
either up or down, and that this has resulted 
much business at the present time. He 
contended that when men are steadily em- 
Ployed, they borrow more frequently by put- 
ting up jewelry as collateral than they do 
When business is slack. Men will borrow 
or a week or two he contended to tide 
them over until the next pay. Not an un- 
‘sual amount of jewelry and diamonds has 
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been pawned in this section this ‘year, it 
was stated. 

The employes of the I. Ollendorff Co., 
this city, held their picnic recently at the 
Willow Brook Farm, Washington Road. 
The day was spent in sports and the em- 
ployes were taken to the farm in two large 
automobile vans and three touring cars. The 
service department was in charge of “Dutch” 
Auerbach, Harry Steinman and Louis Sch- 
leifer, and as usual the service was excellent. 
During the day a luncheon was served, 
which everyone relished. The afternoon and 
evening were spent in various games in 
which a large number of useful prizes were 
awarded to the winners, including the spoon 
race, running races, balloon race, baseball 
game, tug-of-war, watermelon eating contest 
and many others. The outing was attended 
by 45 employes of the concern. 








Reading, Pa. 





Julius Cohen, of the jewelry firm of Cohen 
Bros., his wife and family, are spending 
several weeks at Atlantic City. 

Clarence E. Deisher, son of I. A. Deisher, 
jeweler, 414 Penn St., will leave Saturday 
for an extended motor trip to the north- 
eastern part of the State. He will also 
spend some time at his bungalow in the 
Pocono Mountains. 

J. C. Mumma, jeweler, officiated as chair- 
man of the committee on prizes at the annual 
family picnic of the local Kiwanis Club, ineld 
at Ephrata Park. One of the most amusing 
contests indulged in by the men was a wash- 
ing contest. Each participant had a large 
tub filled with a family wash, that he was 
required to wash, wring and hang up to 
dry on a line. The stunt caused much mer- 
riment among the women, who were aston- 
ished that men could do female work in 
such a thorough manner, 

Reading was represented by the largest 
delegation from any city at the convention 
of the Pennsylvania Retail Jewelers’ Asso- 
ciation at Lancaster, Aug. 5 and 6. Reading 
was honored in having I. A. Deisher, a 
member of the local jewelers’ guild, elected 
vice-president of the State body. Reading 
is also one of three cities being considered 
for the 1925 convention, the other two being 
Pittsburgh and Allentown. Selection of the 
1925 convention city will be made by the 
executive committee of the State organiza- 
tion. Reading was host to the State bedy 
several years ago. The Reading delegation 
to the convention included John F. Beyerle, 
president of the local jewelers’ guild; 


J. C.. Mumma, vice-president; Paul D. 
Harbach, secretary-treasurer; Daniel H. 
Manmiller, John Kissinger, Arthur 


Schwemmer, Ellsworth D. Becker, James 
H. Armitage, William Salzman and A. 
Elliott. The Reading group made 
the trip to and from the convention city by 
motor. The Reading Jewelers’ Guild 
held an outing on Friday, Aug. 15, at Moun- 
tain Springs, when guests from various parts 
of the State were entertained. 








The estate of the late Charles E. Brothers, 
jeweler at Newcomerstown, O., is appraised 
at $9,878.08, according to an inventory filed 
in the Probate Court recently. The value 
of the personal property is fixed at $6,000.63, 
while the remainder is in money. 
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J. L. Straub and daughter, Miss Helen 
Straub, of “The Hedges,” have gone to Can- 
ada for several weeks. 

Frank Griffiths, head bookkeeper for the 
Non-Retailing Co., and family, are spending 
two weeks at Ocean City, N. J. 

In order to improve the lighting of the 
big clock on the court house, the county 
commissioners have installed a spot light. 

The silver cups awarded as prizes in the 
recent Lancaster county championship tennis 
tournament, were furnished by William W. 
Appel & Son. 

George R. Weber, of Louis Weber & Son, 
has purchased at private sale “Caernarvon,” 
for years one of the noted homes near Lan- 
caster. The reported price is $50,000. 

The next meeting of the Lancaster Opto- 
metrical Society will not be held until next 
month, and the date is yet to be announced. 
It will be held at the residence of George L. 
Hepp, Lititz. 

George F. Bentley, Philadelphia, represen- 
tative of the Depollier Watch Co., New 
York, was a recent visitor. Edward Connor, 
of the G. S. Lovell Clock Co., was also a 
visitor. to Lancaster. 

D. K. Rishel, optometrist, of Patton, Pa., 
visited the Bowman Technical School. 
Other late visitors to the school were Mrs. 
W. S. Morgan, Elizabethtown, Pa.; Harvey 
W. Fritz, Oil City, Pa.; Gilbert W. Rupp, 
with Jacob Tausig, Harrisburg; M. M. 
Weaver, with E. G. Hoover, Harrisburg, and 
W. J. Fall, Lewistown, Pa. 

The improvements at the N. Duke St. 
property purchased some months ago by 
George R. Huber, optometrist, have been 
partially held up by a decision of the court 
in a temporary injunction case, in a suit 
brought by the owner of an adjoining prop- 
erty, the dispute being over the building line. 
Mr. Huber was making extensive improve- 
ments. 

Mrs. L. B. Keifer, Lancaster, just home 
from Europe, attended the dedication of the 
American Memorial Church at Chateau 
Thierry, France, some time ago, and was so 
much impressed that she presented to the 
Sunday school a beautiful large clock. The 
gift was made through Rev. W. Stuart 
Cramer, Lancaster, one of the official Ameri- 
can representatives at the dedication. 

The recent convention here of the Penn- 
sy!vania Retail Jewelers’ Association has re- 
vived interest in the project of a local or- 
ganization of jewelers, obviously much 
needed in Lancaster. After the convention 
here in 1916 an effort was made to form 

an organization, but it fell through by reason 
of the lack of interest of several jewelers 
whose cooperation for its success was deemed 
essential. While the local trade gave the 
jewelers here for the late convention a hearty 
welcome and generous entertainment, no 
actual steps have yet been taken towards 
forming a local organization. 








A branch store of the Thomas Jewelry 
Co., Petaluma, Cal., will be opened shortly 
in Santa Rosa. The new store will be lo- 
cated on Fourth St., which, at the present 
time, is being remodeled. 
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R. L. Pollard is resting at Kennebunkport, 


Me. 
Rosenberg & Co., Inc., has been succeeded 


by Rosenberg Bros. 

Among the visitors in town last week was 
S. Rusakoff, at Skowhegan, Me. 

A. O. MecMullin has gone on a visit to 
New York city for several days. 

M. E. Jones, Somerville has moved to 
this city where he has opened new quarters. 

Harry A. Penn has reorganized his busi- 
ness and it is now known as the H. A. Penn 
Co. 

Surnett Jackson has gone to Harwichport 
for his Summer holidays. He will be there 
for the next month. 

Several members of the G. A. R. who 
were in Boston last week attending the na- 
tional convention called on the trade. 

Miss Lillian Zorn is on a pleasure trip 
traveling around the cape. She is the head 
bookkeeper of the firm of Solomost & Et- 
tinger, 5 Bromfield St. 

The business of Morris Cowan, 218 Wash- 
ington St., has been sold to Harry Clair. 
The building is to be torn down. Mean- 
while Mr. Clair will dispose of the stock by 
auction. Mr. Cowan is seeking a new loca- 
tion to open up in business again. 

J. H. Goss, for 23 years with the Smith, 
Patterson Co., is going to Burlington, Vt., 
where he is about to enter the services of 
an automobile concern. On the occasion of 
his departure his fellow employes presented 
to him several handsome gifts in apprecia- 
tion of his friendship and to wish him suc- 
cess in his new venture. Among the presents 
were a diamond and platinum Shriner’s pin 
and a gold mounted tobacco pouch. 

News has been received in Boston of the 
death of Henry S. George in Pasadena, 
Cal. He was for years employed by the 
Smith, Paterson Co. before going west. He 
passed away after a week’s illness. While 
on a yacation trip to San Francisco he 
caught cold and was brought home. Pneu- 
monia developed and he sank rapidly until 
death came. Mr. George was 53 years of 
age, a native of Vermont, and had lived in 
Pasadena for 12 years. He is survived by his 
widow, an adopted son, Donald H. George, 
and a brother, Fabius L. George of Ver- 
mont. Mr. George belonged to the Masons 
and the Masonic service was conducted at 
the funeral. Mr. George was with J. Her- 
bert Hall Co., 96 FE. Colorado St., Pasadena. 

The latest reports from the Waltham 
Watch Co. are that the strike which has 
been in progress for several days is about 
to be settled. Aug. 12 a reduction of wages 
was ordered to go into effect this week. It 
was said at the time, so the employes assert, 
that the cut would be about 10 per cent, but 
the employes declare it ranges from 10 to 
40 per cent, or an average of about 25 per 
cent. This, they say, they are unable to 
stand and meet current living expenses. 
Upwards of 1,800 workers are out and have 
decided to form a new labor organization to 
be known as the Watchmakers’ Protective 
Union. A committee was named to meet 


Superintendent Boucher who said that the 
company no longer regarded the workers as 
employes, and that anyone who wanted his 
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job ~back would have to make application 

through the employment department. Since 

that \time negotiations have been going on 

which, it is predicted, will result in an 

amicable settlement. 








Allentown, Pa. 





Clarence €. Weiler, Mauch Chunk jeweler 
and his family, are spending a week at Lake 
Harmony. 

Kobert J. Beitel, Catasauqua jeweler, and 
his family, are sojourning for a brief time 
with friends in Nazareth, 

Adam Edelmann, representing Maltz & 
Sims, is calling on jewelers in this locality. 
A representative of the Indestructible Pearl 
Co, is also making a tour of the jewelry 
stores in town. 

Daniel Grechan, manager of the Kay 
Jewelry Co., has again sponsored a “trade- 
in” watch sale. This novel merchandising 
event, inaugurated four years ago by Mr. 
Grechan, has attracted the attention of 
jewelers throughout the country. He got 
his idea from the automobile industry, and 
believed that there were many people who 
would like to have new watches, but didn’t 
care to take a complete loss with their old 
ones. So, working the scheme as the auto 
dealers formerly did, Mr. Grechan allows 
for old watches when new watches are pur- 
chased. The sale will continue for 10 days. 








Canada Notes 

N. ‘Wilson, of Cameron, Alta., has 
effected a settlement to his creditors. 

The stock of H. S. Rousseau, jeweler 
of Hamilton, Ont., was damaged by fire on 
the 6th inst. 

Nat. H. Young, jeweler, of Edmonton, 
Alta., has assigned and the Canadian 





Credit Men’s Trust Association is ap- 
pointed custodian. 
W. M. Birks, of the jewelry firm of 


Henry Birks & Son, Montreal, has been 
nominated as Conservative candidate for 
Parliament for the St. Antoine district of 
Montreal. 

The Durbin Jewelry Co., Ltd., Toronto, 
manufacturing jewelers, have been incor- 
porated with a capital of $40,000. The pro- 
visional directors are Samuel Cohen, David 
Cohen and Sarah Sheffer. 

William C. Jarvis, recently engaged as 
warehouse manager of McKinnon & Co., 
wholesale jewelers, Winnipeg, Man., was 
drowned in the Red River on Aug. 6. He 
had been despondent over domestic troubles 
for some time and it is thought he may 
have committed suicide as the body was 
found in. shallow water and he was a good 
swimmer. Mr. Jarvis was about 50 years 
of age. 








It was announced last week that the “As- 
sembled” diamond was to be advertised na- 
tionally to the public of the United States 
and Canada. The Campbell-Ewald Co., 
Detroit and New York, are the advertising 
agents selected by the manufacturers of this 
product, the National Diamond Assemblers, 
Inc., 439 Fifth Ave., New York, to take 
charge of this publicity campaign. It will 
cover the principal magazines and theater 
programs of this country and Canada. 
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S. O. Bigney has returned from a bus- 
iness trip to Chicago. 

Andrew Flagg and Buzz Andrews, two 
well-known young jewelry manufacturers 
spent a week in Maine on a camping trip. 

Zenas Bliss, of Providence, was appointed 
receiver for the Interstate Consolidated St. 


Railway recently. The road operated in 
the Attleboros. 

Stephen Garner of the Lions Club was 
in charge of the boys from the Health 
Camp who were the guests of the Gentry 
3ros.’ circus last Friday. 

The Attleboro jewelry manufacturers 
will take part in the New England week 
celebration to be held in September. The 
purpose of the week is to advertise New 
England products. 

Harold E. Sweet, C. O. Sweet, Edward 
L. Gowan, Miles L. Carter, Samuel Ein- 
stein and Arthur Rhodes furnished auto- 
mobiles to carry the members of the Grand 
Army to the national convention of Boston 
last week. 

All of the employes of McRae & Keeler 
were discharged last week and the factory 
is idle. It is expected that the receiver, 
Harold K. Richardson, will make a report 
of the condition of the business to the court 
within a week. 

The sprinkling 
building opened 


system in the Bigney 
Tuesday morning and 
caused considerable damage to the office 
files and furniture. It is thought the ex- 
cessive heat was the cause of the system 
breaking loose. 

A suit asking $20,000 for the death of 
Warren R. Shorey of Mansfield, who was 
drowned in a stream known as _ Cobb’s 
canal, has been entered by the father of 
the child against Frank M. and Justin L. 
Cobb of Mansfield, doing business under 
the firm name of F. M. & J. L. Cobb, manu- 
facturers of jewelry. The father alleges 
the brook should have been fenced. 











Fred Ballou, the local retail jeweler has 
returned from the White Mountains. 

William H. Riley of Riley & French 
gave his office help an outing last week. 

Fred S. Gilbert left last week for the 


west in the interests of L. E. Freeman 
& Co. 

The Plainville Stock Co. is now operating 
on a full time schedule under the new mat- 
agement. 

The Gorham Mfg. Co., has been awarded 
the contract by the town of Wrentham for 
a world war memorial. : 

The new Creed building on Orne St. '8 
nearing completion and will be ready for 
occupancy about Sept. 6. 

John E. Tweedy of Cheever, Tweedy & 
Co., has leased a new residence in Elm St 
which he will occup this winter. 

Daniel Baker is treasurer of the North 
Attleboro Evangelistic Association which 
is to stage a revival beginning September 


15. 
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David Cohen, of the Denver Jewelry Co., 
js spending a week at the Broadmoor Hotel 
at Colorado Springs. 

Arthur Jacobson, of the Arthur Jacobson 
Co., is back in Denver after an extensive 
trip through the east and to New York city. 

J. G. Raine, Colorado Springs, Colo., has 
disposed of his stock and fixtures to E. A. 
Eaves, formerly a Sterling, Colo., jeweler. 

M. F. Blocher, formerly with the Hecren 
Bros. Co., Pittsburgh, Pa., has moved to 
Denver and is looking for a connectien with 
a local jewelry firm, 

W. W. Hamilton, of W. W. Hamilton 
Jewelry Co., has just returned from a fish- 
ing trip on the Rio Grande river, near 
Creede, Colo., where he went with a party 
of friends. 

W. R. Ejisch, road representative of the 
Edward Lehman Jewelry Co., wholesalers in 
the Ioster building, has just returned to 
Denver after a trip around the northern 
Colorado horn, 

Jack Osment, Canon City, Colo., has just 
closed a successful sale, which was con- 
ducted by L. Marker. Mr. Marker is now 
conducting a similar sale for W. H. De- 
venny, Raton, N. Mex. 

David Harris, of G. M. Harris Curio Co., 
519 16th St., is preparing to depart for 
Chicago, where he will tbe married on 
Sept. 4 to Miss Ruth Prager, a widely 
known young society girl. 

H. E. Cashion, salesman of Larter & 
Sons, was in Denver during the latter part 
of July with his line. Sereno P. Davis, 
representing Jacobson Bros., was also a 
Denver visitor late in July. 

Henry Bashkopf, New York city, was in 
Denver recently. Other New Yorkers also 
in Denver recently include Samuel H. May- 
baum, of Maybaum Bros., Inc., and Max 
Mandelbaum, of England, Klein & Levy, 
Inc. 

Among the out of town jewelers who 
were in Denver on business last week were 
Miss Yardley, daughter of C. J. Yardley; 
W. H. Ogle, Colorado Springs; Lloyd 
Gardner, Longmont, and H. R. Daniels, of 
Daniels & Rogers Jewelry Co., Douglas, 
Wyo. 

Carl Litzenberger, of the H. H. Tarnmmen 
Co., dealers in jewelry and jewelry novelties, 
is chairman of the entertainment committee 
which is providing the fun for out-of-Denver 
merchants who are in the city attending the 
Market and Merchants Festival of the Den- 
ver chamber of commerce. 

J. Alpert, jeweler, who has operated a 
store in the American National Bank build- 
ing, 1212 17th St., for a number of years, 
has been compelled to give up his location 
and move across the street because of aliera- 
tions which are being made to the bank 
structure in connection with the enlarge- 
Ment of the banking quarters. 

Charles FE. Longstreet, formerly in charge 
of the Ft, Morgan, Colo., store of Valhagen 
Bros., has disposed of his interest in the 
frm and has taken employment with the 
W. W. Hamilton Jewelry Co., wholesalers, 
a a road salesman. He has just com- 
Pleted his first trip through the southern 
Section of the State and will depart imme- 
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diately for northern Colorado and Wyoming 
points, 

The recent death of Frank P, Allen, 
widely known Denver jeweler, will not effect 
the operation of the Bohm-Allen Jewelry 
Co., according to an ad which the company 
recently placed in Denver newspapers. The 
company is a corpceration and will continue 
business under the same name. Mr. Allen 
left an estate of $70,000, according to his 
will filed for probate in the Denver county 
court. Half the estate is bequeathed to 
Mrs, Harriette J. Allen, his widow, while 
the other half is divided equally among 
Marian A. Selover, Denver, his daughter ; 
Edna A, Williams, Providence, R. I., another 
daughter, and his three sons, Joseph Jay, 
Wilbur H., and Cyrus G. Allen, For the 
present, the will provides that the property 
shall be held in a trust fund and Cyrus G. 
Allen is named trustee. 











TRADE CONDITIONS 


August business continues a trifle quiet with the 
Louisville retail trade, but the consensus of opinion 
is that the Fall outlook is quite bright. Bank clear- 
ings, after being behind all year, have finally 
caught up with the 1923 total to date, and indica- 
tions are that business is steadily increasing with 
the industrial and commercial hcuses. Building 
operations are heavy, stores in demand, few 
changes, practically no failures, and outlook as a 
whole is very prcmising. 





Charles Smith, a 16-year-old negro bey of 
Louisville, was recently arrested here, on 
charges of having robbed the jewelry store 
of Robert L. Russell, at Lebanon, Ky., and 
another store there on Aug. 3, taking about 
$250 worth of jewelry from the jewelry 
store, 

P. B. Stith, of William Kendrick’s Sons, 
recently returned from a pleasure trip on 
which he spent part of his time at Elizabeth- 
tewn, Ky., and the rest in Indiana. C. L. S. 
Read, also of the company, has returned 
from a trip to Washington, Atlantic City 
and the east. 

H. H. Newmark, head of the Gem 
Jewelry & Novelty Co., Louisville, has been 
playing some mighty brilliant golf of late, 
having recently negotiated 18 holes at the 
Standard Country Club, in 69 strokes, which 
is several strokes under par, and a class of 
goli that is easily championship. 

It was reported from Newport, Ky., Aug. 
7, that Chief of Police L. G. Snyder, re- 
ceived an anonymous telephone call, direct- 
ing him to go to Southgate St. and investi- 
gate at a certain address. The Chief found 
a chip basket half filled with jewelry that 
had been taken from the jewelry store of 
Edward Mueller, in Bellevue a short time 
ago. 

William M. Irion, president of the Ken- 
tucky Retail Jewelers’ Association has called 
a meeting of the State body at the Tyler 
Hotel, Louisville, on Aug. 25 at 10 o’clock 
in the morning. This is the day before the 
meeting of the national body in St. Louis. 
Mr. Irion will attend the national meeting, 
and a few other members may also make the 
trip to St. Louis. 

Raymond Tafel, president of the Market 
St. Merchants Association, and jeweler of 
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Market St., and Michael T. Roth, vice- 
president of the association, and also a Mar- 
ket St. jeweler, made the arrangements for 
the annual outing of the association at the 
Bass Farm, on the Upper River Road, Aug. 
5. In spite of a temperature of 93 degrees, 
the association had a great day. 

Brainerd Lemon, head of Lemon & Son, 
local retailers, hopes to be able to open his 
new silver store at Brook and Broadway, 
between Oct. 10 and 15. Contractors have 
agreed to have the building completed by 
Oct. 1. The shop will be operated as the 
Lemon Silver Galleries, and will handle 
antique silver, jewelry, etc., operating in- 
dependent of the Lemon & Son store. 

Mrs, Marie Jutt, 21 years of age, Louis- 
ville, who figured in a diamond ring switch- 
ing case at the store of G. F. Geiger & Son, 
and later in a shoplifting case, has been re- 
leased from the ‘State Reformatory, where 
she was serving a two and one-half-year 
term, the most severe ever handed down to 
a white woman in Louisville. She had 
been in the Reformatory since January. Gov. 
Fields issued the parole. 


Some houses report a slight increase in 
July business, and are'a little ahead on Au- 
gust sales, while the Fall outlook is believed 
to be very promising, due to excellent gen- 
eral conditions existing here. Over the past 
month or so bank clearings have been show- 
ing improvement, business has cast off the 
pessimism and gloom that had settled, mer- 
chants are buying stocks more freely, and 
the general tendency of business is upward. 

The City Stores Co., with offices in New 
York and New Orleans, and operating three 
large department stores in New Orleans, 
sirmingham and Memphis, has closed a deal 
whereby the company merges the big depart- 
ment store of Kaufman Straus Co., Louis- 
ville, which makes the fourth in the chain. 
The local organization will be held intact, 
except for president Ben Kaufman, who has 
resigned to take up business connections in 
New York. 

Among recent visitors to Louisville were: 
J. Schuman, William Kinscherf Co., New 
York; Zealey M. Hanau, of Zealey M. 
Hanau Co., New York; Ross S. Atwood, 
of the Gorham Co., Chicago; O. S. Hunt, 
for Manning-Bowman; H. E. Reich, repre- 
senting Wallace Silver; A. J. Gannon, 
Tuttle Silver Co., Boston; Al, H. Green, 
Ingomar Goldsmith & Co., New York; 
Henry Michelson, I. Michelson & Sons, New 
York; Charles F. Moore, Moore & Son, 
Newark; W. C. Haas, International Silver 
Co.; Albert H. Kolker, J, Milhening, Inc., 
Chicago; Dan A. Hannoch, W. Reichert & 
Co., New York; Samuel Adler, A. Wallach 
& Co., New York; Mr. Hamburger, Kionka 
& Ilamburger, New York; J. Hyman, Hy- 
man Platinumsmiths, Inc. New York; A. 
N. Dorchester, Chapin & Hollister Co., 
Providence; W. H. Gregory, Link & Angell, 
Newark; A, M. Veghte, Larter & Sons, 
New York; A. C. Jacobs, the D. Jacobs 
Sons Co., Cincinnati; Richard A. Hunken, 
Newark; J. H. Whorf, Watson Co., Attle- 
boro; N. S, Valk, N. H. White & Co., New 
York; A. E. Motterman, J. & L. Hartzberg, 
New York; Harry R. Frazer, Riker Bros., 
Newark; Mr. Lavelle, Thomae Co., Inc., 
Attleboro; W. T. Kennedy, Mulholland 
3ros., Inc., Aurora, Ill.; and M. Barad, 
Louis Rubenstein’s, New York. 
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A Gorham leader which 
has proved its popularity 
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N the Etruscan Pattern 
you have a line with 

which to please your most 
critical customers. Unusual 

—dignified—handsome, it 
shows itself the product of 

master designers and silver- 

smiths. Its sales have more : 


than proved its popularity. 
The * ae dinner coffee cup match- P P P y 


ing the Etruscan silver is a very To help you build up your 


popular gift item. 





have prepared a variety of 
material—folders printed in 
colors whicharevery striking, 
. » artistic display cards —news- 
chap go gy to * paper advertisements. 


one of the finest 


designsin modern 


silvers mithing a In addition, Wwe will be 


and has been 


exiles, : a glad to work with you on 
Goblets to match. any plans you may have for 
eg special sales of this pattern. 

Write at once to your Gorham distrib- 

utor for your share of this material 
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GORHAM MANUFACTURING COMPANY 


GORHAM-WHITING DIVISION, Providence, R. I. DURGIN DIVISION, Concord, N. H. 
KERR DIVISION, Newark, N. J. 
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EADING news 

papers through the 
country gave great 
Diamond Production prominence last week 
to the address made by Dr, Geo, F. Kunz, 
the gem expert, before the British Associa- 
tion for the Advancement of Science, held. 
at Toronto, in the course of which the 
speaker indicated that there might be some 


.Diamond Mines 
vs. 


real diamond mines in Canada. He had 
come to this conclusion through tracing 
more than a hundred diamonds found in 


glacial drifts in Ohio, Indiana, Michigan, 
Wisconsin and other States back to Canada 
from whence they had been carried. Dr. 
Kunz had succeeded in following the route 
of the glacier back to the Dominion and 
submitted a large number of speciments of 
rocks found in glacial drifts with the dia- 
monds, many of which were identified as 
familiar rock in various localities of Ontario. 
In the course of his remarks Dr, Kunz 
said, according to the New York Times: 

One of the diamonds found in America was a 
fine stone cf 17 carats, which was discovered by 
men digging a well in Wisconsin. More than 100 
other diamonds have been found in glacial drift in 
America and some in Canada. I have seen a 
30-carat diamend which was found in gravel 
in Ontario. The man who found it brought it 
to shcw me in New York, and I found it to be of 
excellent quality, probably having been carried hy 
the same glacier movement, which spread on in a 
fanlike formation. The owner of that diamond 
died and it is now in the possession of his son. 

Undoubtedly diamond mines exist in some parts 
of Canada, and by closely tracing the glacial drift 
to the point of origin the general locality of the 
mines may be found. All of the diamond mines 
in the world today do nct occupy an area of more 
than four square miles. 

In its southward movement the glacier must 
have gouged out the top of the diamond mine and 
carried the diamonds about, depositing them over 
an area of a thousand miles or more in diameter. 
1 have no doubt that a diamond mine or mines 
of great value are to be found in Canada. 

The comments of the various papers on 
the above address were interesting as they 
indicated that it is not generally known that 
diamonds have been found in many parts of 
the United States. In fact, some of them 
treated this as distinct news while in certain 
quarters, the fact that a real diamond mine 
might be located in Ontario or other sec- 
tions of Canada, was considered a matter of 
vital importance. In fact, it might result 
in an eventual rivalry for the DeBeers 
Mines in Africa and affect the market of 
diamonds in some way. 

To those who are familiar with Dr. Kunz’s 
many works, pamphlets and articles on the 
subject of gems in the last quarter of a 
century, there was little of news, though 
much of interest, in the facts he presented 
at Toronto and to those who are familiar 
with the diamond mine situation of the 
world, comments and inferences of the 
newspapers were most amusing where they 
lid not seem silly. For, as we have often 
pointed out, there is little connection be- 
tween the discovery of a real diamond mine 
and the preduction of gem stones, that is, 
the latter does not by any means always fol- 
low the former. This was pointed out in 
THE JEWELERS’ CIRCULAR many years ago 
in quoting an eminent geologist who had 
discovered many diamond mines in South 
Africa and who said that though he could 
name over 1,000 real diamond mines in 
(what is now) the Union of South Africa, 
those in which diamonds were being or 
could be mined at a profit, could be almost 
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counted on the fingers of his two hands. 

It is one thing to locate a diamond mine, 
delimit its area and start working and it is 
another thing to produce gem stones there- 
from at a cost that will make it worth while, 
We have a real diamond mine in the United 
States in Arkansas which was discovered 
over 20 years ago and which was found by 
Drs. Kunz and Washington to contain a 
true diamond “pipe.” Many real diamonds 
have been taken from this mine in that 
time though it has never been worked ex- 
tensively and we have never heard that it 
was ever considered in the light of a serious 
factor in diamond production either in this 
country or abroad. 

No doubt, the publicity given Dr. Kunz’s 
address may result in renewed efforts being 
made to locate a diamond mine or diamond 
mines in Canada on the part of the ad- 
venturous publie, but we sincerely trust that 
if diamonds are found “in place” in the 
lands of our northern neighbor, it will not 
result in the public being induced to buy 
stock to finance these until it is definitely 
determined whether such mines contain gem 
stones of value that can be produced at a 
profit and under circumstances that will 
make the mining of such stones a feasible 
proposition, 


/ 





Publicity Committee [8 an announcement 
to Meet at sent out last week 


: to subscribers to the 
St. Louis fund for the National 
Jewelers’ Publicity Association, Charles A. 
Whiting, newly elected chairman of the ad- 
vertising committee, is asking the coopera- 
tion of all subscribers in the work of com- 
pleting this fund and also in making the 
campaign which will be conducted by the 
committee, a success to the jewelry trade. 
He has called a meeting of the full com- 
mittee at the Hotel Statler, St. Louis, 
Aug. 25, just prior to the beginning of the 
convention of the American National Re- 
tail Jewelers’ Association, to prominently 
feature the work of the association at the 
convention, to study the problems in hand 
and to ascertain how far the trade is will- 
ing to go in the support of the movement 
from a financial standpoint. 

There has been an impression among some 
members of our trade that the drive for the 
million-dollar fund to be raised by the asso- 
ciation had failed through lack of interest 
and support. But as the chairman well 
points out in his letter to subscribers, “Such 
is not the case. Lack of funds prevented 
more intensive work and greater receipts, for 
they were depending upon the collection of 
old subscriptions to finance the drive and 
had not available a sum large enough to put 
over the final punch.” For this reason the 
newly elected committee which is ‘prepared 
to function at once, is asking those who sub- 
scribed under the present drive to permit 
some of the first payments to be used in the 
continuation of the drive and to pay their 
first year’s subscription or proportionately 
thereon to the amount that has already been 
raised. 

The new committee, which beside Mr. 
Whiting consists of G. Ernest Fahys, of 
Joseph Fahys & Co.; M. C. Meyer, of Joseph 
H. Meyer Bros.; Fred G. Gruen, of the 
Gruen Watch Co.; William H. Joers, of 
Hayden W. Wheeler & Co.; Sidney Y. Ball, 
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of the Norris-Alister-Ball Co.; Arthur A, 
Evarts, of the Arthur A. Evarts Co., and C, 
J. Brotherly, treasurer of the American Na- 
tional Retail Jewelers’ Association, are all 
men experienced in handling national adver- 
tising campaigns in their own business and, 
therefore, the trade can be assured that a 
most careful study will be made of the work 
to be done and the best advice and counsel 
will be had upon the subject, to the end that 
nothing will be left undone to develop a pro- 
gram that will benefit every need of our in- 
dustry and make this one of the most com- 
prehensive and efficient publicity campaigns 
ever attempted. 

The trade will watch with interest the out- 
come of the meeting of the committee at the 
St. Leuis convention, for it will vitally af- 
fect not only the industry as a whole, but 
every member of it. Therefore, the co- 
operation and support asked for by the chair- 
man of the advertising committee in his ap- 
peal should be gladly extended by every 
dealer, manufacturer and distributor in the 
jewelry industry. 





Our Consumption SOME ay ee 
a the ing advance statis- 


; tics in regard to plati- 
Platinum Metals num are to be jaa 
in the preliminary summary of “Mineral 
Resources of the United States in 1923,” 
which has just been issued by the United 
States Geological Survey of the Department 
of the Interior. According to this, the re- 
ports received from refiners of platinum in- 
dicate that 49,797 troy ounces of refined new 
metal of the platinum group were recovered 
in the 12 months ending June 30, 1923, and 
of this about 3,472 ounces are believed to be 
of domestic origin. This is a drop from 
the previous two years though an increase 
over 1919 and 1920. We recovered 57,718 
ounces in 1922; 56,370 in 1921; 41,544 in 
1920, and 45,109 in 1919. Of the metals re- 
covered last year, 46,780 ounces were plati- 
num, 1,934 were palladium, 280 iridium, 787 
osmiridium and 16 of other platinum metals. 

There was a slight falling off in the 
amount but an increase in the value of the 
imports of platinum metals last year, com- 
pared with the year before, as we brought 
in 106,637 ounces, valued at $10,466,695, as 
compared with 110,025 ounces, valued at $%,- 
983,547 in 1922. The increase in value is 
due to the increase in the value of the metals 
in the year. 

Of the platinum metals imported, 86,17 
ounces were pure platinum, valued at $- 
923,037, while 1,611 ounces were iridium, 
valued at $276,539, and 14,578 were palla- 
dium, valued at $857,071. The amount of 
pure platinum imported decreased about 
8,500 ounces, but the amount of palladium 
imported increased nearly 5,200 ounces 
(from $9,754 in 1922 to 14,578 in 1923). 
The amount of iridium imported decreased 
about 288 ounces (1,899 in 1922 to 1,61! 
in 1923), but the amount of rhodium im 
ported jumped from 111 ounces in 1922 10 
805 in 1923, and the amount of ruthenium 
from 100 in 1922 to 487 in 1923. Osmium 
showed but a slight increase (from 1,012 
ounces in 1922 to 1,462 in 1923), but the 


, 1 
value of the former was given as but $81,231 
and of the latter, $147,144. 
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(Continued on page 115) 
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Otto Deutsch, of the RudolphDeutsch Co., 
jewelers, Cleveland, O., is a visitor in this 
city. 

Mr. Heyman, who is 
jewelry business at West Point, Ga., 
present a visitor to New York. 

Henri Mandelbaum, diamond importer, 71 
Nassau St., with a branch at Antwerp, is 
expected back from Europe early in Septem- 
ber. 

C. H. Denick, representing Burden, Smith 
& Co., Macon, Ga., is an out of town visitor 
in this city, coming here in‘ the interests of 
his concern. 

\. Bram of D. Bram & Sons, importers 
of diamonds and imitation stones, 93 Nassau 
St., is back in his office after a sojourn in 
Tannersville, N. Y. 

Joseph Polak, of the Acme American Dia- 
mondworkers, Inc., 120 Walker St., has just 
returned from Europe after an extended 
visit to the foreign rough diamond markets. 

3ert Whitman, formerly representative 
for A. Schoor & Co., is now connected with 
the firm of Levi & Weisburger, importers of 
precious stones, 170 Broadway. Mr. Whit- 
man will call on the trade in the New 
England States. 

Leo Dreyfuss, who visits the local jobbing 
trade for Adolphe Schwob, Inc., manufac- 
turers and importers of watches, 45 Maiden 
Lane, left last week on a pleasure trip to 
Glacier Park, Mont. Mr. Dreyfuss will re- 
turn by way of the Great Lakes and will 
resume his duties some time next month. 

After more than three years of litigation, 
Morris Salinger, president of the Capitol 
Clock Corp., 33 Union Square, has finally 
been granted a design patent on a clock, 
which he originated several years ago. In 
his endeavor to have this design protected 
by Design Letters Patent, he met with a 
great deal of opposition, and in January, 
1923 a decision was handed down by the 
Law Examiners of Interferences, in which 
another man was given the rights to this 
design. Mr. Salinger appealed this decision, 
and on July 21, 1923 it was reversed by the 
Examiners in Chief on Appeal. Another 
man also brought action, but Mr. Salinger 
finally won the case and was given the ex- 
clusive right to this design patent. This 
design patent covers a clock, showing the 
Capitol building at Washington, D. C., and 
was illustrated in the Aug. 13 issue of 
THE JEWELERS’ CIRCULAR. 

Many of the older members of the trade 
will be pleased to learn that Gustave Rhein- 
auer, who was for many years engaged in 
the retail and manufacturing jewelry busi- 
ness at 69 Ave. A, celebrated his golden 
wedding anniversary last Saturday. The 
affair took place at the home of Mr. and 
Mrs. Rheinauer’s daughter, Mrs. Henry W. 
Lambert, 838 West End Ave. Mr. Rhein- 
auer retired from the jewelry business about 
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25 years ago. He was born in Baden, 
Germany, and at the present time is 80 years 
old. He learned the jewelry business in 
Paris, and in 1868 came to this country. He 
originally worked for the concern of Pollack 
& Altschul, and after remaining there for 
three years, went with the old firm of Bald- 
win, Sexton & Peterson. In 18/4 he en- 
gaged in the manufacturing and retail jewel- 
ry business on Ave. B, where he remained 
for 12 years, and then moved to 69 Ave. A. 
He remained at the latter location until his 
retirement about 25 years ago. Mr. Rhein- 
auer married Miss Caroline Hess, who was 
also born in Baden, Germany. 

Supreme Court Justice Crain on [Friday 
last signed an order granting the applica- 
tion of Moise Hirsch, Inc., to compel Abra- 
ham Breckstone, as receiver of the property 
of Frederick Setter, watchmaker and 
jeweler, 198 Broadway, who disappeared 
several months ago, to turn over to the 
Hirsch company four Moeris gold watches 
worth $75, delivered to Better on memo- 
randum. The court, however, said that since 
there is some doubt as to whether the prop- 
erty belonged to the Moise company or to 
Better, a bond of twice the amount of the 
value of the property must be given to pro- 
tect the receiver in case protest is made by 
creditors because of his delivery of the 
watches. The receiver stated that the bill 
for the watches stated that the terms were 
“net cash,” for which reason he believed 
there was an outright sale. He stated that 
there had been no trace found of Better. 

Louis H. Campos, who was captured in 
Washington, D. C., while endeavoring to 
dispose of valuable jewelry at the store of 
Shaw & Brown, and who was _ identified 
through the efforts of the Jewelers Co- 
operative Bureau and brought back to New 
York, pleaded guilty recently to a charge 
of robbery and on Monday of last week, 
was sentenced to serve from six to 10 years 
in Sing Sing Prison. Louise Campos, wife 
of the prisoner, was given an indeterminate 
term in the penitentiary. A long article 
showing just how the Jewelers Co-operative 
Bureau worked in identifying Campos 
through marks on jewelry which was found 
in his possession when arrested in Washing- 
ton, D. C., appeared in the July 30 issue 
of Tue JEWELERS’ CircuLaR. Upon his re- 
turn to this city, Campos was grilled by the 
police with the result that his wife was ar- 
rested and both were charged with the theft 
of jewels belonging to Mrs. Mary Stengel, 
of 1049 Park Ave., for whom Mrs. Campos 
worked. Campos, it is said, wore a red wig 


for a disguise when he committed the rob- 
bery and in this manner earned sobriquet 
of the “Red Wig” bandit. 

A man representing himself as the son- 
in-law of E. 
was in this city 


Rose, a jeweler at Butte, Mont., 
last week and as far as 
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could be learned, passed at least one fraudu- 
lent check on a lingerie concern. This man, 
who gave his name as “Coblenz,” telephoned 
one day recently to the office of Morse Bros., 
11 John St., and stated he was the son-in- 
law of Mr. Rose, of Butte, Mont. As the 
Morse concern does business with Mr. Rose, 
they invited the man to visit them. He 
called at the office where he spoke to one 
of the partners of the firm and after some 
conversation, Mr. Morse took his visitor to 
lunch. He was suspicious that the man 
might want to pass a check, but all during 
their conversation, did not mention any need 
for money. “Coblenz” told Mr. Morse that 
he was in the lingerie business and would 
like to get in touch with some manufacturers 
in New York. Mr. Morse remembered that 
he knew one man in the business and re- 
ferred “Coblenz” to him. Mr. Morse told 
this firm, however, that he did not know 
this man, and that he should not give him 
anything for which he could not pay cash. 
The lingerie man, however, sold “Coblenz” 
a bill of goods and accepted a check for 
around $125 in payment. The check was 
later returned as worthless. Mr. Rose was 
communicated with and in reply informed 
the firm of Morse Bros. that the man who 
was posing as his son-in-law is an impostor. 
The Butte jeweler states that he has three 
daughters, but none of them are married. In 
his letter, Mr. Rose states that he believes 
“Coblenz” is the same man who visited 

Sutte about six weeks ago and_ passed 
fraudulent checks, one of which Mr. Rose 
accepted for $20. The man told the 
merchants in Butte at that time that his 
name was “R. V. Parker,” and that he 
dealt in lingerie in San Francisco. He is 
described as weighing about 160 pounds, 
standing about five feet, six inches tall and 
is believed to be between 40 and 45 years 
old. He is of stocky build, wore glasses and 
was well dressed. He speaks with a decided 
foreign accent and claims that he served in 
the Austrian Army. Jewelers are warned to 
be on the lookout for this man and to be 
careful in their dealings with him. 

Dr. George F. Kunz, the well-known gem 
expert, who is also vice-president of Tif- 
fany & Co., made an important address be- 
fore the British Association for the Ad- 
vancement of Science at a meeting held in 
Toronto last week on the subject of dia- 
monds in America and the possibility of dia- 
mond mines in Canada, in which he traced 
the many individual diamonds found in this 
country back to Canada from which they 
had been carried by glacial drifts to the mid- 
dle western States. His address was subject 
to a great deal of comment in both Ameri- 
can and Canadian papers. In addition, Dr. 
Kunz, who is president of the American 
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Title Guarantee and Trust Company 
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‘ee Title & Realty Safe Deposit Company is now open 
&8)|(€4 for business in the Maiden Lane “L” of our building 
m#! at No. 176 Broadway. Entrance to the safe deposit 
vaults may be had through the elevator at No. 5 Maiden Lane or 
through the main office of the Title Guarantee & Trust Company 
at 176 Broadway. Special attention has been given to boxes for 
the jewelers’ trade and the prices vary between $6 and $65. 
























August 20, 1924 


















JEWELERS 














OF THE 
CITY OF NEW YORK 


The Bank friend of 
the Jewelry trade for 
more than a century. 





Main Office: 149 Broadway 
Branches Battery to Bronx 














in steadily increasing numbers are find- 
ing our location most convenient 
and our service very 
satisfactory. 





In the Heart of the Jewelry Trade 


F ivelity-Jnternational 


Trust Co, 


110 William St., cor. John St. 
New York 


Aafe Deposit Baults 















































aiid 
— 





Special Banking Service to the Jewelry Trade 


COMBINED WITH THE WORLD-WIDE FACILI- 
TIES OF A GREAT FINANCIAL ORGANIZATION 


at our Market and Fulton Office 
81-83 Fulton Street, New York 


IRVING BANK-COLUMBIA TRUST COMPANY 






































August 20, 1924 





(Continued from page 111) 








Scenic & Historical Preservation Society, 
gave some interesting information about 


Plymouth Rock, whose geological identifica- 
tion he has established. According to the 
speaker, this famous rock is shown to have 
been carried by a glacier from the mother 
body of rock north of the St. Lawrence, 
probably in Labrador, and he brought with 
him and exhibited bits of this rock and 
microscopic sections of it for examination 
by Canadian geologists. Dr. Kunz estimated 
that Plymouth Rock had made its pilgrim- 
age to its present position on a glacier about 
500,000 years ago. 

C. G. Alford, 11 John St., is at present 
on a business trip calling on the trade in 
the south, 

Mortimer Hudesman has severed his con- 
nections with the Globe Watch Co., 116 
Nassau St. 

L. M. Gutterman, of Bernard Rice’s Sons 
Co., manufacturers of silver plated ware, 325 
Fifth Ave., left last week ior Philadelphia, 
3altimore and Washington. 

Charles T, Dougherty, of the Charles 7. 
Dougherty Co., Inc., 7 W. 45th St., is 
spending a couple of weeks at Curve Lake, 
Ontario, Can., fishing for muskalonge. 

Benjamin Sternman, of the Benj. Stern- 
man Co., importer of diamonds, 87 Nassau 
St. has left this city to visit his trade and 
expects to be away for between four and 
six weeks. 

NX. Rosen & Co., makers of white gold 
ring mountings, 106 Fulton St., announced 
last week that they have renewed their con- 
nections with Theodore Rosenblum, who for- 


merly covered the east. Mr. Rosenblum 
leaves for the road this week. 
According to despatches received in this 


city from Paris, France, last Friday, the 
manuscript of Pierre Loti which had been 
lost in a taxicab and which apparently caused 
considerable excitement in the French cap- 
ital was found by Jean Rubel, a jeweler. 

Rosenberg & Brazner, retail jewelers, 1396 
St. Johns Place, Brooklyn, executed an as- 
signment for the benefit of creditors last 
Thursday to John F. Paulis of Greenbaum, 
Wolff & Ernst, 7 Dey St. The firm, it is 
claimed, has assets worth between $5,000 
and $6,000, while the liabilities total about 
$18,000. 

sert, Jesse and Arthur Goldman of Gold- 
man Bros. & Co., ring manufacturers and 
importers of diamond -2 Maiden Lane, suf- 
fered the loss last week of their father, who 
died on Friday, Aug. 15. The office of the 
concern was closed last Saturday and none 
of the Goldman brothers will be at their 
place of business this week. 

Henry Agate, treasurer of the Bonner 
Mfg. Co., 87 Maiden Lane, left last Monday 
for a trip to Chicago and the near south 
States, in the interests of his concern. Mr. 
Agate, who is a member of the committee 
atranging for the testimonial dinner to 


Police Commissioner Enright, will return to 
this city early in September to be present 
at this affair. 

William O. Harrison, who was formerly 
Manager of the Omega Watch Co.’s New 
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York office and prior to that represented 
Reed & Barton in New York, has taken a 
position with the Gruen Watch Co., Cincin- 
nati. Mr. Harrison recently stopped off in 
Pittsburgh on his way to Cincinnati, in 
which city he was engaged for a number of 
years before coming to New York. 

As THE JEWELERS’ CIRCULAR goes to press 
word comes of the death Monday of Charles 
W. Schumann, a well known jeweler of 
New York, who passed away suddenly of 
heart failure while standing at the receiving 
teller’s window of the Metropolitan Trust 
Co., 711 Fifth Ave. Mr. Schumann, who 
was 67 years old, lived at 4 W. 52d St. 
He was president of the jewelry house 
of Schumann’s Sons, Inc., 2 W. 56th St., 
founded by his father early in the last cen- 
tury and which was for many years on 
John St. before it moved uptown. Further 
details will appear in the next issue. 

On an order signed by Judge Henry W. 
Goddard, in the United States District Court, 
this city, last Monday, Joseph F. Curren 
was appointed as ancillary receiver under a 
bond of $1,000, for the business of Irving 
J. Coffey, retail dealer in jewelry and nov- 
elties living at 90 Hart St., Brooklyn. Ac- 
cording to the order, the alleged bankrupt 
has about $2,000 worth of assets at 101 W. 
42nd St. A petition in bankruptcy was filed 
against Mr. Coffey last Wednesday in the 
United States District Court, Brooklyn. 

Andrea Puleo, who was shot and killed in 
Brooklyn early Thursday morning and who 
most of the newspapers described as a 
jewelry salesman, was really in the business 
of buying and selling jewelry on his own 
account. Puleo was st&nding with a friend 
in front of a house on Scholes St., in Brook- 
lyn, about 2.30 o’clock on Thursday morning 
when he was shot in the chest and head by 
a man who was passing by in an automobile. 
Several arrests have been made but it is not 
known whether the police really have the 
actual murderer in their custody. 

J. B. Koplik, a Park Row jeweler, was a 
victim recently of a check swindler, who, 
through his operations, mulcted him out of 
$25. The man came into the store on July 
28 and selected a piece of jewelry priced at 
$50 . He paid the jeweler $25 in cash and 
tendered a check for the remaining $25, 
signed with the name “C. H. Anderson.” By 
means of identification, the man displayed an 
Elks’ membership card, bearing the name of 
Mr. Anderson, showing him to be a member 
of the South Brownsville Lodge, B. P. O. E., 
srownsville, Pa. The check was drawn on 
the National Bank of Pittsburgh. Mr. An- 
derson states that his Elks’ card was stolen 
from him several weeks ago, and he will 
prosecute the offender if he can be ap- 
prehended. 

Arrangements are being made by the wid- 
ow of I. Bloom for the sale of Mr. Bloom’s 
diamond cutting business at 26 Maiden Lane 
to Jacob Meyer, who was formerly connected 
with him. Mr. Bloom, who was one of the 
best known diamond cutters in New York, 


died June 19 following an operation for 
bladder trouble. He had been in business 


here for over 30 years. He was born at 
the Hague in Holland 63 years ago and 
learned the diamond cutting business abroad, 
coming here in the early 90s. He joined the 
staff of Henry Fera and later became fore- 
man for Fera & Kadsen. He established 
himself in business and was in the Beekman 
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building before coming to 26 Maiden Lane 
and had worked for some of the principal 
diamond cutting houses of New York. Mr. 
Bloom is survived by a widow and two 
daughters and the former is now arranging 
to turn over the business to Mr. Meyer. 

During the early hours last Monday morn- 
ing burglars broke into the retail jewelry 
store of -Leberchein & Finkelstein, 35 Gra- 
ham Ave., Brooklyn, and after ripping off 
the outer doos of the safe, were apparently 
frightened away before they could obtain 
any loot. Entrance was gained by cutting 
a grating away from a window leading into 
a room in the back of the store. After the 
men got inside they apparently set to work 
on the safe with drills and sectional “jim- 
mies” and had succeeded in ripping off the 
outer covering of the door when it is be- 
lieved a night watchman who makes his 
rounds frightened the men and they escaped. 
The police found a large assortment of 
burglars’ tools and also made a search for 
finger prints. 

Abraham Rodack, a jeweler at 3630 
Broadway, put three bandits to rout last 
Monday when they attempted to hold him 
up while he was alone in his store. Since 
hold-ups in jewelry stores have become so 
common Mr, Rodack has kept a loaded gun 
always handy and on Monday had occasion 
to use this revolver when the bandits sur- 
prised the jeweler, who was busy working 
inside a glass cage. About 9.45 a. M. two 
men came into the store and although the 
men did not look suspicious to him he 
dropped his right hand to his revolver on 
the shelf under his desk. The tall man 
walked straight to the aperture in the glass, 
showed a revolver and told Mr, Rodack to 
put up his hands. The jeweler obeyed but 
as the lifted his hands upward he brought 
the gun up in his right hand (and imme- 
diately began _ shooting. foth robbers 
dropped to the floor in surprised fright and 
then scrambled to the door. The tall man 
turned and fired six shots in quick succession. 
Mr. Rodack returned the fire while crouched 
and the robbers fled empty-handed to an 
automobile, where a driver was waiting. 
Rodnack ran into the street to renew the 
shooting, but his revolver jammed and the 
bandits got away. One man limped into the 
automobile, evidently wounded in the leg, 
according to Rodack. The other is believed 
to have been shot in the arm. A _ search 
made in hospitals by the police for wounded 
men revealed no trace of the bandits. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ended Aug. 2 
The U. S. Assay Office reports: 
$822,162.94 
78,383.45 


Gold bars exchanged for gold coin... 


Gold bars paid depositers........... 





PORN ok Wats. cis’ oxen ceglens $1,000,546.39 


Of this the gold bars exchanged for gold 
coins are reported as follows: 


Exchange 
GD TE Sacasa 55:6 was okies ence hues $127,901.45 
PRP TAS cian bac ewuwannencastad ener 138,736.53 
BRP BaeKigavcescacaarnweacRe< saennne 242,584.94 
MEGA TS Fike kere vdd ees nrrencowede 82,225.63 
PE BG srccictickmacnaamn ede msaraewex 173,686.77 


PRE SG 26s ca Ceacseninerechmbenase 57,027.62 
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sm ts Ye 


SR ITN ETE 


rae eens 





THE JEWELERS’ CIRCULAR 








August 20, 1924 








1924-1925 





Art Leather Goods, 

Art Metal Wares, 

Art Pottery, Glass, etc., 
Assayers, Refiners, etc., 
Auctioneers, 

Boxes, Cases, Cards and Trays, 
Chains, 

China’ and Glass Decorators, 
China, Glass and Earthenware Goods, 
Clocks and Clock Bronzes, 

Cut Glassware, 

Diamond Importers and Cutters, 
Diamond Mountings, 
Ecclesiastical Goods, 

Emblems, Badges and Medals, 
Enamelers, 

Engine Turning, 

Engraving, 

Fountain Pens, 

Gifts other than jewelry, 


CONTENTS 


Gold and Platinum Jewelry, 

Gold Pens, Gold and Silver Pe .cils, 

Imitation Diamond Goods, 

Imitation Stones and Pearls, 

Jewelry, Miscellaneous, 

Jewelry, 

Jewelry Designing, 

Jewelry Repairing, 

Jobbers, 

Lapidaries, 

Marine Chronometers, 

Miscellaneous Jewelry, 

Novelties, 

Pearls, 

Plating Appliances and Supplies, 

Plating and Coloring, 

Platinum Jewelry, 

Polishing and Buffing Machinery, 

Precious and Semi-Precious 
Stones and Pearls, 


Price One Dollar 


Postage Paid 


A trade 
size 3 x 6% inches, 
products and alphabetically arranged 
as to cities and names and includes 
the advertisements of manufacturers, 
wholesalers 
ing in various lines.. 


The Jewelers’ Circular 
Buyers’ Directory 


For the Season 
1924-1925 


Three Hundred and Forty Pages 





Issued Annually in July 





Useful to Buyers and as a Trade 
Directory of the Jewelry and Allied 
Lines, listing the names and addresses 
of Manufacturers, Wholesalers and 
Importers. 


directory of 340 pages. 
classified as to 


and importers specializ- 


Rings, 

Rolled Gold Plated Jewelry, 
Scales and Balances, 

Show Cases and Fixtures, 
Silver Deposit Ware, 

Silver Novelties and Jewelry, 
Silver Plated Ware, 

Special Work for the Trade, 
Special Order Work, 

Sterling Silverware, 

Supplies, Materials and Teols, 
Tortoise Shell Goods, 

Trade Schools, 

Umbrellas, Canes and Riding Crops, 
Watches, 

Watch Case Repairing, 

Watch Cases, 

Watch Importers, 

Watch Repairing, etc. 


THE JEWELERS’ CIRCULAR PUBLISHING COMPANY 


11 John Street 


New York City 





_ 














































August 20, 1924 





Henry Hausmann will spend a month in 
New York and Atlantic City. 

Ernest Block, representing Stern & Co., 
of Providence, R. I., is here. 

E. A. Mugnier, manager of W. E. Taylor 
Co., Inc., is resting at Pass Christian, Miss., 
on the sea coast. 


Emile J. Bernard, sales manager of 
Hausmann-Griswold Co., has returned from 
a four weeks’ trip to Dallas, Tex. 

Porter Mathews, one of the enterprising 
jewelers of Shreveport, La., spent the lat- 
ter part of last week replenishing stock in 
New Orleans. 

J. P. Callotta, of La Seiba, Honduras, and 
largely identified with the jewelry business 
of that country, has for several days been 
making purchases in this city. 

E. W. Carruth, traveling for Leonard 
Krower & Son, has suffered the loss of 
his father, a retired jeweler of Herrington, 
Kans., within the past few days. 

Arthur Palfrey, of the Hausmann- 
Griswold Co., is in North Carolina for a 
month, and Denis Barry, of the same firm, 
is visiting friends in Russellville, Tenn. 

Alfred J. Krower, of Leonard Krower & 
Son, has donated to the Southern Yacht 
Club a beautiful silver trophy, in the shape 
of a cup, to be competed for by 21-foot 
sailboats. 

The Fall Buyers’ Convention was in ses- 
sion here during the past week. Many mer- 
chants were in attendance from all parts of 
the State. Local jobbers reported a large 
attendance, much larger in fact than ever 
before, and the wholesale jewelers had noth- 
ing to be ashamed of. 

M. A. Lehman and his son, Casper Leh- 
man, are spending a few days in New Or- 
leans. Mr. Lehman is one of the repre- 
sentative jewelers of La Grange, Ga., and 
his establishment is the oldest concern of 
the kind in Georgia. As an evidence of the 
flourishing condition of this house, it may 
be mentioned that on Oct. 1, it will do 
business in one of the most sumptuous 
establishments in all that section. 

Coleman FE. Adler and Alfred Krower, 
two “knights of the rod and line,” during 
the early part of the last week spent 
a day at the Rigolets, to the utter de- 
moralization of the finny tribe in those 
waters, more particularly trout and red fish, 
in the midst of which they made sad havoc. 
The result of the day’s catch speaks for 
itself—a basket full of trout, and red fish 
galore, one of the latter tipping the scale 
at 15 pounds. Modesty, no doubt, inter- 
posed to preclude mention as to the size of 
the basket, which might have been of the 
laundry type, and could have been much 
smaller. But there is evidence that both 
gentlemen came back with fish. Mr. Adler, 
who is head of the big Canal St. jewelry 
house, having only recently returned from 
a European tour, is now enjoying himself 
lM the Canadian Rockies and the northwest. 








Ed McCarthy, St. Louis, Mo., reported to 
the Jewelers Security Alliance that he was 
4 victim of a swindle through a bad check, 
the loss being $50. 
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Altogether the statistics, which cover 
platinum metals used in all industries, show 
a decided increase in the use in this coun- 
try of metals of the platinum group other 
than pure platinum and iridium. This can 
be in great part accounted for by the in- 
creased use by jewelers of palladium in 
jewelry in combination with platinum and 
by the more general use of ruthenium and 
rhodium as a hardening agent when used 
either by themselves or in combination with 
iridium. The increase in prices in the metals 
imported is no doubt due to the fact that 
our consumption of platinum metals running 
over 100,000 ounces is far greater than the 
world’s supply of these metals in the same 
time. 








GETS SOAP FOR GEMS 


New York Jeweler Is Victim of Old 
Substitution Game 





The substitution game, which has _ been 
worked with more or less success for many 
years but which apparently has not been at- 
tempted very widely since the war, was suc- 
cessfully plied last week on Harry Arnowitz, 
who buys and sells jewelry on his own ac- 
count and who lives at 949 Washington Ave., 
New York. Mr. Arnowitz was the victim 
of two strangers and another man who was 
described as a jewelry salesman, and believ- 
ing that he was buying a box full of loose 
diamonds which had been appraised at $5,000, 
really purchased a box of soap worth only 
a few cents. 

Arnowitz, it is said. had been speaking to 
the jewelry salesman for several weeks about 
purchasing gems and late last Thursday both 
men met at Arnowitz’s apartment with two 
strangers, one of them carrying a little black 
hox. The box was opened and the jeweler 
saw thousands of dollars worth of loose 
diamonds. Negotiations were opened and 
Arnowitz, it is said, closed a deal to purchase 
the entire lot for $3,300. He immediately 
went to the bank to draw out the money 
and after handing over the cash to the 
stranger was given the box. When Arno- 
witz reached home he found that he had not 
bought diamonds but had instead purchased 
a few cakes of soap. He immediately caused 
the arrest of the jewelry salesman who, ac- 
cording to the police, stated that he had met 
the two men at the Jewelers’ Exchange on 
the Bowery and was promised a commission 
by these strangers if he could get a cus- 
tomer for the diamonds. The salesman 
claims he never collected his commission 
from the strangers. The police, the sales- 
man and Arnowitz are now busy looking 
for the men, 








A Correction 


Correcting a recent note in the Oklahoma 
news column. FE. FE. Pickerell, manager of 
the Pickerell Jewelry Co.. 312 W. Broad- 
way, Muskogee, Okla., calls attention to the 
fact that he is only manager and not pro- 
prietor of the business which he exnlains is 
owned by relatives. He has no jewelry store 
of his own. 
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John A. Pryor is in Chicago this week 
for the Pryor Mfg. Co. 

The Veteran Jewelry Co., 101 4th St, 
Union Hill, has been established by Walter 
I, Cullen, 

Irving Newman has adopted the style 
“Star Jewelry Co.,” for his retail business 
at 719 Springfield Ave. 

C. J. Bioren, of Bioren Bros., manufac- 
turing jewelers, 473 Washington ‘St., has 
returned from a trip through the New Eng- 
land territory, 

The Newark Variety Stores, Inc., has 
opened a store at 96 Springfield Ave., to deal 
in jewelry, glass and leather novelties, under 
the style of “The House of Bargains.” 

The Progressive Jewelry Co., Inc., has 
been incorporated at New Brunswick by 
Jacob Bantes, Abe A. Burger and Bennett 
A. Aron, to do a manufacturing business. 

Maj. Richard P. Hartdegen, of Hartdegen 
& Co., retail jewelers of Broad St., has been 
at Pine Camp, Great Bend, Jefferson County, 
New York, for the past 10 days with the 
112th Field Artillery. 

Letters patent have been granted to A. 
Beucke, Newark, on a strap attachment for 
wrist watch cases, and to G. E. Mignon of 
Shert Hills and A. Mosheim of East 
Orange on vanity cases. 

J. P. Fagan, representing Day, Clark & 
Co., manufacturing jewelers, is in the middle 
west on his way back from a trip to the 
Pacific Coast. He is expected in Newark 
by the early part of next week. 

The Button Mfg. Corporation has been 
incorporated by Rudolph Strand, Robert W. 
Cronrath and Margaret MacLeod, with an 
authorized capitalization of $100,000. It is 
located at 686 Schuyler Ave., Arlington. 

W. Jj. Allsopp, Jr., of Allsopp & Son, 
Inc., 473 Washington St., will call on the 
trade in the middle west immediately after 
Labor Day. James E. Lawyer is in the 
New England territory at present for this 
firm, 

Victor B. Hume is traveling in the 
middle west, Gordon H. Otto is on the 
Pacific Coast, Frank Knight is calling on the 
trade in Pennsylvania and Maryland and 
Frank Thaler is covering New York and 
New England for L, Fritzsche & Co. 

The Foust Camera Co. has been incor- 
porated with an authorized capitalization of 
$50,000 by Stanley L. Gedney, Jr., Gordon 
Grand and Charles O. Geyer, to conduct a 
manufacturing business. The registered 
office is at 525 Main St., East Orange. 

The funeral of Harry W. Benson, who 
died Aug. 12 from gunshot wounds, was 
held from his home, 928 Bloomfield Ave., 
Glen Ridge, last Thursday. He was born 
in Glen Ridge 55 years ago and until re- 

cently was engaged with his father, Henry 
K. Benson, in the silver and brass rolling 








mills on Belleville Ave., Glen Ridge. His 
widow and one daughter survive him. 
The Bureau of Foreign and Domestic 


Commerce announces that a concern in Lima, 
Peru, is seeking the agency for clocks in that 
country. (For further information, write to 
the Bureau at Washington. D. C., or any of 
its branches and refer to File No. 11078. 
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Chicago Notes 


I’, C. Emerson, Chicago manager for the 
Eisenstadt Mfg. Co., is making a business 
trip through Wisconsin. 

Julius Zeigler, of J. Zeigler & Co., is mak- 
ing a trip through Illinois and will he 
gone for several weeks, 

Raymond Runzel, of Franklin Meyer, is 
at lox Lake, for two weeks with friends 
enjoying a much needed rest. 

E. S. Heller, manufacturers agent, left 
this week for his southern territory and 
will be gone for about 10 days. 

Frank Whiting, of the Whiting & Davis 
Co., is making a two weeks’ business trip 
to St. Louis and other Ohio points. 

Milt Sandfelder, of the D. F. Briggs Co., 
is making a trip east as far as Pittsburgh, 
and will be gone for a couple of weeks. 

Frank D. Newburger, manufacturers 
agent, left recently for the east where he 
will visit with the factories he represents. 

C. W. Thomas, Chicago manager for All- 
sopp Bros., left recently for the northwest 
to be gone for a few weeks’ visit to the 
trade. 

Albert A. Jahraus, setter, Heyworth build- 
ing, is taking an extended automobile tour 
with his family to Yellowstone National 
Park. 

W. G. Gritres, representing Lewitt & Co., 
left Sunday for Detroit and Cleveland tc 
call on the trade. He will be gone for about 
10 days. 

A. L. Clark, of the Whiting Chain Co., 
Plainville, Mass., spent the past week in 
Chicago calling on the trade on his way 
to the northwest, 

M. D. Lewy, treasurer of the Lewy 
Bros, Co., returned this week from Three 
Lakes, Wis., where he spent several days 
resting and fishing. 

Louis <A. Eppenstein, of the Illinois 
Watch Case Co., left Sunday night for their 
New York office, where he will remain for 
a couple of months, 

I, Levinson, of Levinson & Jacobson, Hey- 
worth building, returned last week with his 
family from a two weeks’ motor trip through 
Indiana and Michigan, 

Harry S. Rosenshield, Chicago manager 
for Hamilton & Hamilton, Jr., left last week 
on a business trip through the east and 
will be gone for 10 days. 

M. Goldsmith, of the Goldsmith Brus., 
Smelting & Refining Co., returned recently 
from Madison, Wis., where he spent a week 
visiting with his daughter, 

Thomas L, Barrowman, Youngstown, O., 
with Mrs. Barrowman, spent a few days in 
Chicago last week on a motor trip from 


Joliet where they went to visit with friends. 

Jack Miller, manufacturers’ representative, 
returned this week from New York and the 
east where he visited at the factories te 
represents in this territory. 

Louis Schafer and I*. C. Strang, of .L. H. 
Schafer & Co., are visiting the trade in 
Detroit and Cleveland and will return to 
Chicago the end of this week. 

Warren J. Piper, Chicago manager for 
J. F. Newman, Inc., returned last week 
from New York, where he was visiting at 
the home office for three weeks. 

H. A. Ferris, Columbus Vaults, is mak- 
ing a business trip through the east in the 
interest of the firms he represents, and wiil 
return by the end of the month. 

A. Bayardi, of Bayardi Bros., left recently 
on a trip through the west as far as the 
Pacific Coast where he will spend about 
four weeks calling on the trade. 

Al Moss, representing the J. J. White Mfg. 
Co., who returned recently from a_ short 
business trip through the south and east re- 
ports conditions improving there. 

Benj. M. Engelhard, importers’ representa- 
tive, Columbus Memorial building, is spend- 
ing several weeks in Canada with his family, 
fishing and enjoying a much needed rest. 

-Hugo Oppenheimer, of Hirsch & Oppen- 
heimer, Capitol building, accompanied by 
his wife, returned to Chicago last week from 
a two weeks’ fishing trip to Bellaire, Mich. 

L. Engel, of the Stein & FEllbogen Co., 
accompanied by Mrs. Engel, left last Sun- 
day for Manistee, Mich., where they will 
spend a couple of weeks taking mineral 
baths. 

Julius I. Rudolph, watch repairer to the 
trade, has removed his shop from 146) E. 
57th St., to room 1104, 29 E. Madison St., 
where he has secured quarters centrally 
located, 

Morris Mayer, of Mayer & Weinshenk, 
San Francisco, was in Chicago last week 
for a few days visiting with his brother and 
friends on his way home from the eastern 
markets, 

George O. Fleming, of the Wadsworth 
Watch Case’ Co., accompanied by his family 
left last week to motor to New York where 
he will spend a couple of weeks visiting at 
his old home. 

L. Shapiro, setter, located on the 12th 
floor of the Heyworth building, returned ie- 
cently from New York and the east where 
he spent a couple of weeks visiting with 
relatives and old friends. 

A. W. Sproenhle, of Sproenhle & Co., re- 
turned to Chicago last week with his wife 
and daughter from a two months’ visit to 
the Pacific Coast. While there Mr. 


Sproenhle visited at their Pacific Coast office, 

Percy Marshall, manufacturers representa- 
tive, Columbus Vaults, left last week on a 
business trip to St. Louis and other eastern 
points. He expects to return to Chicago 
the first part of September. 

C. E. Spears, buyer for the Moore & 
Evans Co., will leave this week with his 
family for a two weeks’ motor trip to the 
north woods, where he will spend the 
greater part of his time fishing. 

Daniel D. Williams, Emporia, Kansas, 
spent the past week in Chicago visiting 
with his daughter and sisters on his way 
home from a motor trip through Wisconsin, 
He was accompanied by Mrs. Williams. 

E. A. Moore, Chicago manager of the 
R. F. Simmons Co., is spending two weeks 
in the south calling on the trade. Upon his 
return Mr. Moore will spend a week here 
before leaving on an extended coast trip. 

Wm. G. Lenhart, Chicago representative 
for the E, L. Spencer Co., will return this 
week from New York where he spent several 
weeks visiting at his old home. En route 
home Mr. Lenhart stopped off at some of 
the larger cities to call on the trade. 

Albert J. Friedman, of Friedman Bros., 29 
E. Madison St., is back at his desk again 
after being away for the past 10 days fish- 
ing with friends at Spider Lake, Wis. On 
his way home Mr. Friedman visited with 
customers in St, Paul and Minneapolis, 

Sol Lowenstein, St. Louis, returned home 
last week through Chicago from Frankfort, 
Mich., where he spent a few weeks fishing. 
This is the first time Mr. Lowenstein has 
been in Chicago for a number of years and 
his many friends in the trade here were 
pleased to see him. 

R. J. Wilson, representing the Watrous 
line of the International Silver Co., is tak- 
ing a two weeks’ motor trip through Michi- 
gan. Harry Goodeson, representing the 
Meriden Brittania Co. line of the com- 
pany, spent the past week in Chicago call- 
ing on the trade on his way to the north- 
west. 

John J. Wohl has made connections with 
William Vulcan & Co., New York, whole- 
salers and importers of watches and platinum 
diamond jewelry. He will represent this 
house in Chicago and vicinity, making his 
headquarters in room 1104 Heyworth build- 
ing. Mr. Wohl is well known to the retail 
trade in this section having been connected 
with his father in the wholesale business of 
the Miles Jewelry Co. 

F. J. Kluth, silverware buyer for The 
Fair, returned to Chicago last week from 
New York and the east where he spent ! 
days going over the various fall lines. 
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J. West, buyer of leather goods, also re- 
turned last week from a short visit to the 
eastern markets, 

Wm. LaRue, silverware buyer for C. D. 
Peacock, Inc., is spending a couple of weeks 
at Mackinac Island, resting. 

I’. W. Dean, credit manager for Despres, 
Bridges & Noel, left last Saturday on a trip 
to Yellowstone National Park, 

J. M. Braude, of Emil Braude & Sons, 
is spending a couple of weeks with friends 
at The Dells and touring Wisconsin. 

C. Olsen, of Olsen & Ebann, left this week 
with a party of friends for Moose Lake, 
near Heyward, Wis., to fish and hunt. 

L. A. Heil, secretary and treasurer of 
Heil-McClimans Co., returned this week 
with his family from a motor trip through 
Wisconsin, 

C. F. Hibben, representing Graffe & 
Stanek, and Wm, A, Rogers, Ltd., left last 
week on a six weeks’ trip through the 
northwest. ) 

C. K. Ebann, of. Olsen & Ebann, returned 
this week from Grand Beach, Mich., where 
he spent a couple of weeks with his family 
at their Summer home. 

QO. A. Starke, president of the Star Watch 
Case Co., Ludington, Mich., was in Chicago 
last week for a day visiting at the Chicago 
office and calling on friends. 

T. W. Stanek, of Graffe & Stanek, accom- 
panied by his wife and daughter are on a 
motor trip to Canada to spend a couple of 
weeks there enjoying good fishing. 

Julius Armbruster, of the Illinois Watch 
Co., Springfield, Ill., was a visitor in Chi- 
cago last week, calling on the trade, and 
visiting with his many friends here. 


Paul A. Hollweg, Chicago manager for 
Wolfsheim & Sachs, left last week for 


Indianapolis and eastern points and will call 
on the trade for the next three weeks. 

W. F. Walton, manager of the watch de- 
partment for Lebolt & Co., is spending a 
month in New York visiting with his 
daughter, who is a member of the Schubert 
Theatrical Co, 

W. H. Simon has associated himself with 
the sales department of Graffe & Stanek, 
whom he represents in Chicago and the 
vicinity. Mr. Simon formerly was con- 
nected with the Chicago office of the Eisen- 
stadt Mfg. Co. 

Window smashers broke one of the front 
display windows in the store of A. E. West- 
mark, 5645 W. Chicago Ave., recently and 
escaped with watches and jewelry to the 
amount of $285. The police have been noti- 
fied and are now working on the case. 

C. E. Nelson, who for some time has 
represented the Omega Watch Co., of New 
York, through the northwest, has added 
Chicago and some of the nearby cities to 
his territory. Mr. Nelson spent the past 
week in Chicago calling on the trade, on 
his way to the northwest. 

Joe Goldstone, of Blauer-Goldstone Co., 
returned Jast week on the Olympic, after 
spending the past six weeks in Europe visit- 
ing their Paris factory and other business 
connections. Dave Goldstone, of the same 
concern, recently left for Colorado Springs, 
where he will combine business with pleasure 
for two weeks, 

Louis M. Graubarth, Chicago manager for 
E. Lederer & Co., Inc., 27 E. Monroe St., 
Teturned to Chicago last week from an 
eight weeks’ trip through the west and 
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northwest with encouraging reports. After 
spending a few days here Mr. Graubarth 
left on another trip through Indiana and will 
be gone for two weeks. 

While playing, one day last week, Betty 
Belt, daughter of Joel W. Belt, of Belt 
Bros., 2045 W. 35th St., accidently fell into 
a box of lime that was being mixed on a 
sidewalk in front of a building under con- 
struction. She was badly burned from head 
to foot and was rushed to the German Dea- 
coness Hospital. 

Word was received in Chicago last week 
of the death of Isaac Cohen, of the Cohen 
Jewelry Co., 1318 S. Halsted St., who died 
at Carlsbad, Germany. Mr. Cohen was ac- 
companied on his trip to Germany by his 
wife and daughter. He went there to re- 
cuperate after an operation. The body will 
be brought back to Chicago in the near fu- 
ture for burial. 

The wedding of Miss Lillian Rubin for- 
merly secretary of H. Horwitz & Co., Capitol 
building, to Abe Benjamin, of Chicago, took 
place last Sunday evening, Aug. 17, at the 
Webster Hotel. After the reception, which 
was also held at the hotel, the happy couple 
left on a honeymoon trip through Wisconsin 
and will be gone for a couple of weeks. 
Upon their return they will make their 
home at the Eastwood Beach Hotel, East- 
wood and Clarendon Aves. 

Early Friday afternoon one of the front 
windows in the jewelry store of Turner 
Bros., 2159 W. Madison St., was broken 
with a brick and a tray of rings was taken 
from the window. Both of the brothers 
were in the store at the time and heard the 
crash when the window broke. Chase was 
made and Mr. Turner fired a shot in the 
air which brought the thief to a stop. He 
was captured and was taken into a second- 
hand furniture store, where he dropped the 
rings behind a piece of furniture. He was 
arrested and taken to the Warren Ave. 
police station, where he gave his name as 
Clarence Hamilton, residing at 2027 Ogden 
Ave. He is colored. Police are now try- 
ing to connect other window smashing jobs 
with him. 

Among the visitors in Chicago last week, 
looking over the markets and calling on 
friends, were: S. A. Asquith, of Asquith & 
Co., Waterloo, Ia.; D. D. Williams, of 
Daniel D. Williams & Co., Emporia, Kan.; 
M. FE. Noonan, of Noonan & Winslow, 
Eagle Grove, la.; Louis A. Liebermann, of 
Louis A. Liebermann & Co., Joliet, IIl.; 
Mr. Scholes, of the Scholes Jewelry Co., 
Council Grove, Ind.; Roy Peterson, Racine, 
Wis.; H. J. Shaefer, Huntington, Ind.; R. 
C. Morath, of the Morath Jewelry Co., 
Chatsworth, Ill.; Charles Simons, Fort 
Wayne, Ind.; Joe Krumrich, Oshkosh, Wis. ; 
J. Ralph Tobin, Springfield, Ill.; Arnold 
Fox, Yankton, S. Dak.; Dwight Miller, of 
Earl Sculler Co., Columbus, O.; S. Kahn, 
of S. Kahn & Co., Petersberg, Ill.; W. H. 
Carew. Streator, Ill.; William B. Rankin, 
Rochelle, Ill.; A. F. Quick, Kenosha, Wis. ; 
R FE. Winter, Highwood, Il. 








Dale H. Porter, formerly with the firm of 
S. Joseph & Sons, jewelers, Des Moines, Ia., 
has assumed active management of the Frank 
Schlampp Co.; Sam Fayman; the former 
manager, moved to Indiana, where he will 
make his future home. 





117 





Omaha 


E. E. Morey, Chadron, Neb., is touring in 
Colorado in his car. 

Oscar Homan, secretary of the C. B. 
Brown Jewelry Co., Omaha, with his family 
has been enjoying the beauties of Yellow- 
stone National Park. 

E. O. Furen, South Omaha, returned from 
his fishing trip in Minnesota for a few days, 
and immediately went back to the lakes, 
where the fish were striking good. 

Among the out-of-town jewelers in Omaha 
the past week were: F. C. Compton, Cedar 
Rapids, Nebr.; J. T. Gellispie, Bloomfield, 
Nebr.; Harle Williams, Tabor, Ia.; Harry 
H. Stone, Malvern, Ia. 

Burglars who cut their way through a 
heavy wire screen above the front door en- 
tered the jewelry store of Fritz Sandwall 
Jewelry Co., Omaha, the night of Aug. 7 and 
made away with $500 worth of jewelry. 
They also took some loose change from the 
cash register of the Robert Dempster Co. in 
the same building, the latter being a kodak 
concern. After cutting the screen the thief 
forced open a small ventilating window. 
Fingerprints left on the show cases in his 
descent to the floor were photographed. 











Salt Lake City 


The Daynes Jewelry ‘Co. has just cele- 
brated its 62nd birthday. It was founded by 
a native of Norfolk, Eng., in pioneer days. 

S. E. ‘Needham, jeweler, Logan, is install- 
ing a fine new electric sign that shows up 
well in the daytime and will be illuminated 
with electricity at night. 

Roy ‘Frost who was manager of H. H. 
Roe & Co. on East Broadway until that firm 
sold out to Barnett & Weiss, is now with 
the Daynes Jewelry Co., on S. Main St. 

During the early hours one morning re- 
cently some one reported to the police that 
burglars were trying to break through the 
skylight of the Leyson-Pearsall Co., lead- 
ing Main St. jewelry firm. When the of- 
ficers arrived the culprits had apparently 
fled. 

C. M. Diehl who has been running a 
jewelry and optical store in the McIntyre 
building on Main St. for some years is now 
located at number 120 on the same street, in 
a more central location. Mr. Diehl had to 
move as a result of the owners of the build- 
ing requiring the space occupied by his store 
as an addition to the lobby. There was a 
rumor that he intended to retire from busi- 
ness, but this was unfounded. Mr. Diehl 
began to specialize in clocks a month or 
two ago, and he says it has proven well 
worth while, so far. 

William M. McConahay, president of the 
Utah Jewelers’ Retail Association who was 
badly injured in an automobile accident four 
or five weeks ago when the car he was driv- 
ing ran over an embankment in a canyon, 
is making satisfactory progress toward re- 
covery. Mr. McConahay is still at the hos- 
pital where he is likely to remain for some- 
time, it is stated. His internal injuries did 
not prove to be serious, but his thigh and a 
number of ribs were broken. Mrs. Mc- 
Conahay who was in the car at the time and 
also injured, is recovering rapidly. Her in- 
juries were less serious than her husband’s. 
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Arthur Kratz, buyer for the silverware 
department at the Boston Store, Milwaukee, 
has left on a buying trip to New York. 

G. W. Cureton, secretary and treasurer of 
the Newall Mfg. Co., Chicago, stopped off 
for a visit with Milwaukee jewelers while 
en route to the northern Wisconsin woods, 
where he will sojourn. 

Conrad Katzenbach, president of the 
Standard Watch Repair Co., Milwaukee, has 
returned from a honeymoon trip to Okauchce 
Lake, with his recent bride, who was 
formerly Miss Lydia Luser. 

H. N. Marx, retail jeweler, Appleton, 
Wis., is enjoying a two weeks’ sojourn, ac- 
cording to word received by jeweler friends 
at Milwaukee. Mr. Marx is spending his 
time in the northern part of the State. 

Mrs, L. A. Kuesel, wife of the president 
of the Kuesel Bros. Co., Milwaukee whole- 
sale jewelry firm, has left with her daughter, 
Miss Marion, for a four weeks’ visit at 
3oston, Mass., where they will stop with 
relatives and intimate friends. 

Articles of incorporation have been filed 
by the Jugoslavia Jewelry Co., of Milwau- 
kee, to sell, trade and job in jewelry. 
The capital stock is given as $50,000, and 
the incorporators are K. G, Mainich, D. M. 
Mikeljwich, and M. Arsewavich. 

Fred J. Theleman, Milwaukee jewelry 
manufacturer, has left for a brief business 
trip to Chicago. Mr. Theleman motored 
down to the western metropolis, stopping 
on the way to call on jewelers at Kenosha, 
Racine and other places along the route. 

James Havlista, president and treasurer 
of the O. H. Bingenheimer Co., Milwaukee 
jewelry jobbers, has left on a week’s pleasure 
trip through the northern part of Wiscon- 
sin, where he will rest up in preparation 
for the big Fall business all factors in the 
Milwaukee jewelry business are anticipating. 

Officers and directors of the William F. 
Gollberg Co., Swiss and American watch 
material house, Milwaukee, were entertained 
at dinner at the home of Ray Wichtowski 
of the board of directors. The party was a 
happy event, and was partly in ceiebration 
of the excellent month’s business just com- 
pleted by this concern, 

Anton Klein, watchmaker, Ripon, Wis., 
has moved his shop to a new location in a 
building formerly occupied by a plumbing 
establishment. The new place of business 
is located on the public square of Ripon, and 
is centrally located for the watch, clock 
and general jewelry repair business, which 
Mr. Klein has been conducting in the city 
for some time. 

E. M. Wals, secretary and treasurer of 
the Reliance Silver Co., Milwaukee, reports 
that the Fall business of his concern is be- 
ginning to open up nicely, and that all in- 
dications would point to an exceptionally 
good Fall and holiday business. The firm’s 
new catalog is going to press in the near 
future and will then be distributed among 
the concern’s clientele. 

Raymond Scherri, formerly with the 
Schwartzberg jewelry establishment in the 
Matthews building, and Leo Tomcy, formerly 
with J. A. Jakubowski, Lincoln Ave. jeweler, 
have taken over the Milwaukee Crystal & 
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Novelty Co., in the Manhattan building, 
and are already doing a prosperous busi- 
ness. They specialize in the manufacture 
of special watch crystals for the trade. 

O. L. Glahn, manager of the National 
Jewelers Supply Co., Milwaukee, has re- 
turned from a sales trip to Eau Claire, Wis., 
and neighboring towns. Mr. Glahn reports 
that business in that section is improving, 
and that his message of optimism was en- 
thusiastically received by the retail jewelers 
of the district. He plans to leave in the 
immediate future for Iron Mountain, Mich., 
in the upper peninsula, 

A. C. Fuchs, prominent North Ave, retai! 
jeweler, has left for an extended visit to 
Yellowstone National Park and_ other 
western points of interest. Mr. Fuchs is 
accompanied by his wife, who is also well 
known in jewelry circles through her ac- 
tivity in the operation of the Fuchs store. 
C. C. Parrott, formerly of Montello, Wis., 
who recently affiliated with ithe Fuchs 
establishment, has been left in charge of 
the store. 

Frank Gerstenberg, operator of the 
former B. W. Thien jewelry store on the 
corner of 34th St. and North Ave., Mil- 
waukee, Jias opened a downtown branch in 
the Empress Theatre building, the quarters 
formerly occupied by the F. W. Kaeding 
jewelry store now located on Upper 3rd St. 
The new store opened auspiciously, with a 
fine sales record for the first few days, and 
promises to soon outdo the mother store 
in sales. It is expected that when the 
theatre opens late this month, the business 
will be increased considerably. 

W. O. Dreyfus, traveling sales represen- 
tative for the Henry L. Tanezer Co., Mil- 
waukee wholesale jewelers, has returned 
from a long sales trip through northern 
Illinois and southern Wisconsin, and re- 
ports that business in those sections is 
showing unmistakable signs of improvement, 
Jewelers in those counties visited report 
that business was slower for some time 
than they had expected, but that it never 
really went far below normal. Consequently, 
they still hope to make something of a 
sales volume record before the end of the 
year. 

Jewelcrs from Milwaukee and other Wis- 
consin cities, calling at the offices of the Re- 
liance Silver Co., at Milwaukee, during the 
past few days, were delighted to meet once 
more with O, G. Meacham, former secretary 
and treasurer of the firm, who only recently 
returned from an extended stay with his 
daughter at Minneapolis. Mr. Meacham 
was identified with the jewelry business for 
many years prior to his retirement and when 
in the city frequently calls at the offices 
and the salesrooms of his former business, 
where he delights in greeting former asso- 
clates and customers, 

Carl Hahn, window trimmer of the 
Bunde & Upmeyer retail jewelry store at 
Milwaukee, was married on Aug, 12 to 
Miss Catherine Neis, heretofore cashier at 
the jewelry store. The ceremony was per- 
formed at Mt. Calvary, Wis., after which 
the young couple left for an eastern honey- 
moon. Mr. Hahn is internationally known 
for the achievements in making the Bunde 
& Upmeyer windows attractive and dis- 
tinguished himself in a rather unique way 
by winning the national window trimming 
contests of the Parker Fountain Pen Co., 
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twice in succession, as well as many other 
prizes. Miss Neis has long been a popular 
employe of the store, and is also well known 
among the Milwaukee jewelers. 

Steady improvement in business is reported 
by Conrad Katzenbach, president of the re- 
cently incorporated Standard Watch Repair 
Co., Milwaukee, which succeeds the former 
partnership existing between Mr. Katzen- 
bach and Alfred Merwald. Four men are 
now employed in repairing watches for the 
trade, and the addition of another man in 
the near future is contemplated. Mr. 
Katzenbach was formerly associated with 
the repair department of the Archie Tegt- 
meyer jewelry store in Milwaukee, and has 
been affiliated with Mr, Merwald since last 
October. The latter was formerly a mem- 
ber of the staff of the Wm. F. Gollberg 
€o., and prior to that was with the Bosz- 
hardt-Possin Co. Mr. Merwald is _ secre- 
tary and treasurer of the corporation and 
Mrs, Anna Merwald is vice-president. 

Miss Irene Ertl, office manager for the 
Henry L. Tanezer Co., Milwaukee whole- 
sale jewelers, was married on Aug. 19 to 
Arthur Kaib, at St. Ann’s Church in Muil- 
waukee. The ceremony was followed by an 
elaborate reception at the Milwaukee Athletic 
Club, after which the young couple lett 
on a honeymoon to undisclosed points, Miss 
Ertl, who has for some time been an in- 
valuable aid in building up the business of 
the jewelry firm, will return to her duties on 
Sept. 1, to remain until after the holiday 
season as a special accommodation to her 
employers. Aiter Christmas her resignation 
will go into permanent effect. She is widely 
known among the jewelers of the State, 
having had active charge of correspondeice 
for the Tanezer firm, and her retirement 
from the business will be regretted by her 
many friends, 

With the Summer slack season approach- 
ing an early end, the jewelers of Wiscon- 
sin are beginning to manifest much more 
active interest in the offerings of the job- 
bers and wholesalers, and are placing larger 
orders on their buying trips to the city. 
Among the retailers from various parts of 
the State, who called upon the Milwaukee 
jobbers and manufacturers during the past 
week, were a representative from Schneider 

sros., Burlington, Wis.; George Armbruster, 
Cedarburg, Wis.; G. H. Frank, Jackson, 
Wis.; B. Panik, Cudahay, Wis.; W. W. 
Graff, Elkhorn, Wis.; B. H. Wodke, Lake 
Mills, Wis.; E. A. Wegner, Beaver Dam, 
Wis.; J. O. Cox, Jefferson, Wis.; and E. 
Starkey, Waterford, Wis. All showed 
greater optimism than for some time past, 
and freely predicted that the period of de- 
pression was a matter of history from now 
on. 

Recent electrical storms and meteorological 
disturbances, together with rapid changes of 
tempcrature from very cool mornings to hot 
afternoons and vice versa, have wrought 
havoc with sensitive watch springs in Mil 
waukee and other Wisconsin cities. Mil- 
waukee jewelers report that their watch re- 
pair departments are swamped with broken 
mainsprings, and considerable time 1s being 
spent by jewelers in explaining to the laymen 
that the sudden changes in temperature and 
atmospheric conditions, and not the inherent 
qualities of the timepiece are responsible for 
the breaking of the springs. Jewelers who 
have learned to operate their repair depart 
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men's at a legitimate profit instead of as 
a jo sing side-line, are prospering while 
tow smen wonder what time it is. In a 
recent issue of The Wisconsin News and 
Excning Sentinel, Charles Hoffman, of the 
Bunde & Upmeyer watch repair department, 
warns the public against the dangers of the 
weather to their watches. Hilmer A. Ander- 
son, watchmaker at 432 Broadway, relates 
interesting instances of weather-worn 
watches, in the same article, and Ben 
Coldin, who presides at the watch repair 
bench in Archie Tegmeyer’s establishment, 
tells the public how busy he has been since 
the storms set in. Similar reports are being 
received by jewelers from throughout the 
State. 

B. Panik, retail jeweler, Cudahay, Wis., 
is making preliminary plans for substantially 
enlarging and remodelling his establishment. 
Mr. Panik, who is a progressive jeweler 
and well known, plans to make his store the 
outstanding jewelry shop in suburban Mil- 
waukee. 











Ray Sisson, buyer of pearls, Hazleton, 
Ind., was a business visitor in Evansville a 
few days ago, 

E. A. Rhodes, retail jeweler, Chrisney, 
Ind. has returned from a business trip to 
Lincoln City, Ind. 

John A. Rholander, former retail jeweler 
of this city, has returned from a_ business 
trip to Indianapolis. 

J. M. Boner, of the J. M. Boner Jewelry 
Co. Main St. this city is back from a busi- 
ness trip on the road. 

Several yaluable pearls have been found 
in the mussel camps along White and 
Wabash rivers by workmen during the past 
four or five weeks. 

Retail jewelers and other merchants at 
Newburgh, Ind., assisted in entertaining the 
visitors at the recent annual meeting of the 
Warrick County Historical Society held in 
Newburgh. 

Alden F. Heuring, publisher of the 
Winslow Dispatch at Winslow, Ind., for 
many years engaged in the retail jewelry 
business at Monroe City, Ind., has returned 
from a motor trip in eastern Indiana, having 
been accompanied by his wife. 

George W. Newman, of this city, has been 
nominated by the democrats as a candidate 
for joint representative from Vanderburgh, 
Posey and Warrick counties. He is the son 
of George W. Newman, Jr., who is con- 
nected with one of the largest jewelry 
houses at Kansas City, Mo. 

John P. Chrisney, general merchant at 
Chrisney, Ind., and large handler of clocks 
and watches, was in Evansville a few days 
ago attending a district democratic meeting. 
Mr. Chrisney was nominated recently as the 
democratic candidate for joint representa- 
te from Perry and Spencer counties. 
Reports from many of the mining towns 
southern Indiana, southern Illinois and 
western and northern Kentucky are to the 
fect that many of the larger coal mines, 
tht have been closed down for several 
months past, probably will start up by the 
‘rst of September and this is expected to 
greatly stimulate the business in many lines 
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in these towns. Owing to the fact that the 
mines have been shut down business in most 
all retail lines has been sluggish for some 
time past. Trade in the rural communities 
is also looking up, as the farmers are in a 
better frame of mind than they were a year 
ago and they are buying more liberally. 
With the farmers selling their wheat and 
disposing of their corn and other crops this 
Fall, it is predicted that retail business in 
many lines will take on new life, and trade 
ought to be something like normal by Oct. 1. 











George Lenhart, of E. L. Spencer & Co., 
Providence, was in the city for a short stay. 


Fred Whitney, a representative of the 
Hadley Co., Providence, called on the trade. 

A. L. Clark, a representative of the Whit- 
ing Chain Co., Plainville, Mass., was in the 
city. 

Local wholesalers received a visit from 
J. J. Somers, of the J. J. Somers Co., North 
Attleboro, Mass. 

William F. Espey, secretary-treasurer of 
the Baldwin- Miller Co., has left for a short 
trip to New York. 

William Gowe, of the Potter & Buffington 
Co., Providence, R. I., called on the local 


trade. Mr. Gowe is well known in Indiana- 
polis. 
Harry Major, of Major & Sheldon, 


Shelbyville, Ind., jewelers, paid a visit to his 
friends in the city en route back to Shelby- 
ville after a motor trip to the east. 

Carroll Sipe, of J. C. Sipe & Co., has 
returned from Europe where he spent six 
weeks in Holland, France and England pur- 
chasing diamonds and other jewelry. 

Mr. and Mrs. Harry Thurman, of Frank- 
fort, Ind., were visitors in the city during 
the week. Another caller was E. O. Col- 
lins, a retail jeweler of Frankfort, Ind. 

A number of local jewelers are prepar- 
ing to make the trip to St. Louis for the 
national convention. The name of William 
Rindt, of Richmond, Ind., continues to be 
mentioned locally for the national presi- 
dency. 

Mr. and Mrs. Russell: Wooley, Madison, 
Ind., stopped in Indianapolis for a_ short 
time on their way back from the Chicago 
Art and Gift Show. Mr. Wooley is a jew- 
eler in Madison. 

Julius C. Walk & Son have installed in 
their Washington St. store a new display 
and sample case for sterling silver flatware. 
The case is mahogany with a plate glass 
surface, enabling the customer to inspect 12 
silver patterns at a glance. 

Leroy Bink, who has been employed for 
the past 11 months at a Wabash, Ind., jew- 
elrv store, left recently to become a travel- 
ing salesman for C. & E. Marshall & Co., 
jewelry supplies, Chicago. His territory 
will be the State of Michigan. 

Bert Jaffe has sold the store of Jaffe & 
Sons, optometrists and manufacturing op- 
ticians, at 133 N. Pennsylvania St., Indiana- 
polis. to his son, Harold Jaffe, he announced. 
He will continue to onerate the store of the 
company at 7 N. Illinois £t. Mr. Jaffe en- 
tered business at the Pennsylvania St. ad- 
dress 23 years ago. 
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Joe Santos was arrested at Richmond, 
Ind., recently, charged with stealing a gold 
chain from the jewelry store of Allen Jay. 
Santos is suspected of belonging to a band 
of jewelry store robbers who are moving 
through the country, and who are thought 
to have been with him at Richmond, but who 
escaped in an automobile. Mr. Jay has 
been the victim of several roberries recently. 

A new jewelry store was opened recently 
by Charles P. Murphy on the second floor 
of the State Life building. The store is 
operated in connection with the art goods 
shop of Esther O'Neill. Mr. Murphy for 
some time was associated with George Kern, 
and later operated his own store in the Odd 
Fellows building. He also has been con- 
nected with the Cole Motor Car Co. and 
J. P. Mullaly & Co. 

Announcement has been made that Samuel 
Selka, who has been identified with the In- 
dianapolis jewelry trade for a number of 
years, has purchased the Hamilton Jewelry 
Co.’s store in the Kahn building. Mr. Selka 
purchased the store from Leo Krauss, and 
has reincorporated the company under the 
same name. The store will continue to be 
operated on the same basis, Mr. Selka said, 
and several additions are planned, including 
the installation of watchmaking and optical 
departments. Equipment for these depart- 
ments already has been purchased. The 
Hamilton store was operated for a number 
of years by George Kern. Leo Krauss later 
purchased the store, stock and fixtures, and 
operated the business until a week ago, when 
Mr. Selka took over the shop. 

Moving is an expensive business for busi- 
ness concerns. At least, this is the experi- 
ence of members of the Evard Store, a firm 
which conducts a jewelry business at 50 
Monument Circle, Indianapolis. The room 
is a part of the W. H. Morrison building, 
which is to be torn down to give way to a 
new six-story garage and office building that 
is to be erected on the site of this struc- 
ture. In vacating the room in the Morrison 
building the Evard firm will have moved its 
business three times in the last few years. 
And in each case the removal was caused 
by a cancellation of its leasehold as a step 
in preparation for the erection of a new 
building. The first of these moves was from 
a storeroom at 104 Monument Circle. The 
firm was compelled to move from this loca- 

tion through a deal in which a picture cor- 
poration acquired control of the property 
under lease with a view of erecting a com- 
bination office and motion picture theater 
building on the site. This project was aban- 
doned. The jewelry business was estab- 
lished at 23 E. Market St. in 1907, where 
it remained until 1910. At that time it was 
moved into the English hotel block. It re- 
mained in the latter place until July 1, 1923. 
Being moved to 58 Monument Circle, which, 
at the time, was a room in the old Bates 
Hotel building, it remained there until about 
nine months ago, when it was again moved 
to its present location. In 1920 the firm es- 
tablished a branch store in the Wyandotte 
building, a tri-cornered structure in the 
point between Massachusetts Ave. and Ohio 
St. This branch was closed out after a year 
of operation, when the lease was sold to the 
Medical Arts Realty Co., which had acquired 
a 49-year lease on the property for the nur- 
pose of erecting a building on the site. This 
project also was abandoned. 
























Owen Sherwood, Falmouth, Ky., was one 
of the visitors in the city during the week. 

A. Nuerenberger of the Dorst Co., and 
his daughter are spending a couple of weeks 
at Atlantic City. 

Edward C. Richter of Richter & Phillips 
and his wife are at Virginia Beach, Va., for 


a short stay. Miss Mary Lee, secretary to 
Edward C. Richter is resting at Atlantic 
City, which sea side city she visits every 
year. 

A romance in the office of the M. Schwab 
Jewelry Co., 413 Race St., culminated Satur- 
day in the marriage of Gertie Schwab, 41, 
one of the officers of the firm and Charles 
Dispeker, 46, one of the representatives of 
the establishment. They were married 
Saturday and will take the usual honey- 
moot. 

After being beaten by the Herschede Hall 
Clock Co. team a week previous, the White- 
house team in the Saturday afternoon Com- 
mercial league trimmed the Brenlin Shade 
Co, nine, 9 to 1. Conway pitched a good 
game holding his opponents to seven hits 
and one run while his teammates pounded 
out 18 hits for a total of 9 runs. 

Edward C. Richter is one of a special 
committee of five which has been. selected 
by Harry W. Brown, president of the 
Cuvier Press club, to make a thorough in- 
vestigation of the affairs of the club. The 
committee will make its report at a general 
meeting which has been called for Sept. 17. 
The selection of this committee was made 
at the time the club voted on the proposal to 
sell its property on Opera Place. 

A watch and clock repairing shop will be 
established on the fourth floor of the 
Schmidt building, Government Square and 
Main St., by Henry Korf, jeweler, who 
is now closing out his store at 624 Main 
St. The repair shop will be started by 
Korf in order to hold the business he en- 
joyed as a watch and clock repairer at the 
former establishment. After the new busi- 
ness is started Korf will retire and turn it 
over to the employes who have been with 
him for years. He is retiring after devoting 
more than 50 years to the jewelry trade. 
The new space in the Schmidt building 
measures 210 square feet and the lease is for 
five years at a total rental of $3,300. 

Suit asking for the appointment of a re- 
ceiver and a dissolution of the partnership 
was filed by Charles N. Zesterman in the 
Common Pleas Court, Thursday, against his 
father and brothers. The concern is inter- 
ested in the manufacture of jewelry trays, 
trunk and leather goods at 427 Plum St. and 
the plaintiff alleges that they entered into a 
partnership June 9, 1919, as equal partners. 
Charles Zesterman, in asking for a receiver 
to divide the assets, alleges that the father 
has since claimed the entire business with 
the result that there has been a disagree- 
ment about the management and that old 
employes have left. Charles filed the suit 


against Adolph Zesterman, his father, and 
two brothers, Alvin and Edward. 

A laundry mark found on a towel in 
which a large number of pieces of jewelry 
was wrapped in a chip basket found on 
Saratoga St., Newport, Ky., by the police 
and 


which belonged to Edward Mueller, 
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jeweler, Fairfield Ave., Bellevue, Ky., is 
being traced by detectives. The mark is the 
only possible clew that has been located by 
the police following the mysterious tele- 
phone call that was sent to Lot G. Snyder, 
Chief of Newport police, and which led to 
the finding of the chip basket loaded down 
with jewelry stolen from Mueller’s store 
early in June. Chief Snyder was told to 
walk down Saratoga St. if he “wanted to 
find something of interest,’ and the call led 
to the discovery of watches, pins, charms, 
bracelets and other articles valued at more 
than $1,500. The loot was identified as part 
of the stock taken from Mueller’s place, 
June 5. It is thought that the laundry 
could be traced and lead to a solution of the 
mystery surrounding the placing of the 
basket. A major part of the jewelry stolen 
from Mueller’s store has since been recov- 
ered as another lot was recovered . when 
Charles “Humpty” Rick of Newport was 
arrested, tried and sent to the Kentucky Re- 
formatory at Frankfort for five years. 








Cleveland 


George F. High, Medina, and Mr. Nolf, 
Wadsworth, were business visitors in Cleve- 
land this week. 

The annual picnic of the Sigler Bros. Co. 





employes was held at Scatterday Farm, 
Saturday, Aug. 16. 
Ben Glasser of the Merit Co. is back 


again on the job after a trip with his 
family to Bemus Point, N. Y. 

After spending several weeks in Atlantic 
City, L. J. Bender of the Cowell & Hubbard 
Co. is back at the store again. 

Lucius M. Sigler Jr., of the Sigler Bros. 
Co., has left business cares for a couple of 
weeks, and has gone on a pleasure trip. 

J. A. Conn, auctioneer who has been tour- 
ing through the south has wired from 
Miami that he will be back in Cleveland the 
coming week. 

S. M. Nusbaum of the Sigler Bros. Co., 
has returned from Miami, Fla., where he 
went on a pleasure trip with J. A. Conn the 
auctioneer and his family. 

A new store has been opened in Bell- 
fontaine, O., by C. E. Ereon. He will 
specialize in repair work and act as watch 
inspector for the local railroad. 

M. D. Shane, treasurer of the Webb C. 
all Co. is in Chicago on a business trip. 
Miss Catherine O’Neil, of the same con- 
cern, has started on an auto trip to Platts- 
burg. 

Among the traveling men who visited 
Cleveland the past week were: Mr. Opie of 
the Wadsworth Watch Co., Mr. Jackson of 
the Sessions Clock Co., and J. Finberg of 
the Finberg Mfg. Co. 

Among out-of-town jewelers visiting 
Cleveland the past week on business, were 
Mr. Atwood of the Willoughby Jewelry Co., 
Willoughby; F. C. 'Figert, Wooster and W. 
R. MacCarty, Amherst. 

Edward Renz of the Pennant Watch & 
Supply 'Co., New York, was in Cleveland the 
past week calling on watch material jobbers. 

R. E. Gourley, of the Sigler Bros. Co., is 
one of those chiefly instrumental in forming 
the newly organized Buckeye Travelers’ 
Club. 

Members of the 24 Karat Clu) have inter- 
ested themselves in the new auction ordi- 
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nance, and with members of the Cleveland 
Retail Jewelers’ Association, expect to as- 
sist in seeing that it is enforced to the 
letter. 

Andrew Sandrey who conducted a jewelry 
store at 1867 W. 25th St. until about two 
months ago, when he closed out, has again 
opened up at Buckeye Road and 116th St. 
He will carry a general line and do repair 
work, 

The Woodland Hills section of the city 
has another new jewelry shop, which has 
just been opened by Louis Cooke. The place 
is attractively fitted up and Mr. Cooke 
has every reason to expect a nice volume of 
business. He was formerly connected with 
the Fink Jewelry Co. in the Colonial Arcade. 

Jess London, aged 19, colored, who was 
shot in the back several weeks ago while at- 
tempting to rob the store of James Mikes, 
5747 Broadway, by throwing a brick through 
the window, is still in the hospital, but is 
expected to have recovered sufficiently to be 
taken before the grand jury now sitting, 
about Aug. 25. 

The window display of the Webb C. Ball 
Co., on Euclid Ave., showing how sapphires 
are mined, and consisting of samples of ore, 
and stones, as well as excellent photographs, 
is attracting considerable attention, as evi- 
denced by the crowd constantly before the 
window. The daily papers also called at- 
tention to the exhibit in their columns. 

At a meeting of the board of directors of 
the Webb C. Ball Co. the past week, H. R. 
Avery was elected president. He succeeds 
Mr. Denton who died several weeks ago. 
The other officers and directors are: W. H. 
Marlette, vice-president and chairman of the 
Board; M. D. Shane, treasurer; J. J. Gor- 
man, secretary; Christine Denton, J. A. 
Anderson and H. H. Newman. 

The jewelers’ branch of the Cleveland 
Credit Men’s Association held their second 
meeting at the Hotel Cleveland at noon last 
Tuesday. The meeting was well attended, 
Mr. Cauley presiding. Members, from rep- 
resentative wholesale jewelry houses in 
Cleveland, are very enthusiastic over the 
results obtained at the meetings, which take 
the form of an experience exchange. 

Paul Stone of Clary & Stone, Corry, Pa. 
has made an assignment to A. Williams of 
the National Bank of Corry. The business 
has been conducted by Mr. Stone since the 
death of Mr. Clary some time ago. An 
unusual incident in the case is that of a key, 
which is believed to belong to a safety de- 
posit box, and which was found after the 
death of Mrs. Stone, mother of Paul Stone. 
It was expected at her demise that there 
would be a large estate in securities, but 
nothing but the key just mentioned has been 
found, and no clue has been found as to the 
whereabouts of the box or securities. Mr. 
Stone originally inherited the estate from his 
father and at once transferred it to his 
mother for her use during her lifetime. Sev- 
eral creditors had obtained judgements 
against Mr. Stone before he made the as- 
signment to the National Bank of Corry. 








Extensive alterations have just been com- 
pleted on the interior of the Reliable Jewelry 
Store, 190 Smith St., Perth Amboy, N. J 
S. Wirth, the proprietor, has installed new 
fixtures and has purchased a great deal 0 
new stock. 
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TRADE CONDITIONS 


Further improvement in business is reported with 


the buying a little freer each week. The territory 
is a little slow in coming back, hence there is 
expected no spectacular buying at present. All of 
the dealers are Icoking forward to a better Fall 
than has heen experienced for several years, and the 


retailers are getting the stocks in readiness to 
push business this Fall. It is felt that the successful 
jeweler is he who uses up-to-date merchandising 
mehods, keeping new stocks to interest the pur- 
chaser, and keeping his stocks attractively arranged. 
During the last year it has been the novelty which 
has s Id, but there are now inquiries made and 
interest shown in the higher priced goods, in the 
high class jewelry. This alone shows that 
money is much freer and indicates that Fall 
business will be good. 


really 





William Redman has recently been added 
to the material department of the C, B. 
Norton Co, 

Miss Stout is a new employe in the office 
of the Meyer Jewelry Co., located in the 
3oley Building. 

A. C. Miller, Louisburg, Kans., was in 
the Kansas City market buying Fall mer- 
chandise the week of Aug. 11. 

G. C. Holman, Leesville, La., was in 
Kansas City the first of August as the guest 
of his brother, who is attending the optical 
college here, 

Mr. and Mrs. H. O. Barden, who repre- 
sent the C. & E. Marshall Co. in Kansas, 
are back on their territory, making a trip 
to the northern part of the State. 

E. W. Locke, traveler for The Hoefer 
Jewelry Co., who usually covers the State 
of Kansas, will also cover southern Colorado, 
New Mexico, Arizona and lower California 
this Fall, 

All the salesmen of the C. A. Kiger Co. 
are now out on their first Fall trips and 
the house force is busy working on the firm’s 
new 1924 catalogue, which will be sent out 
inthe Fall. 

Ernest Wetteroth, of the Lange & Wette- 
roth Material Company, is now on a busi- 
ness trip in Oklahoma. He reports that 
the business conditions of that territory are 
very much improved, 

Gus Halbeck, city salesman of the C. A, 
Kiger Co., who makes the round of his 
trade in an automobile, suffered a painful 
injury by cutting his hand on the wind- 
shield and was laid up for several days. 

W. C. Miles, Belleville, Kans., was in 
Kansas City calling on the trade the week 
of Aug. 11. Mr. Miles, who was formerly 
with the A. C. Hahn Co., located on 12th 
a recently opened a new store in Belle- 
ville, 

Mr. Silverman, of the Silverman Bros. 
Fayetteville, Ark., was in Kansas City, his 
old home, the week of Aug, 11. While Mr. 
Silverman was in the city he attended the 
wedding of his niece at the Hotel Muehle- 
bach, 

Ira Siegfried, Missouri salesman of the 
C. A. Kiger Co. was compeled to come 
in from his territory Aug. 1, because of 
Sickness. He spent several days at his home 
at Lees Summit recuperating but is now 


back on his territory. 
The Meyer Jewelry Co. held its annual 


Picnic the latter part of July, at the Lake 
% the Forest. 


All of the employes of the 
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firm together with their families were in at- 
tendance. Each one took a big basket of 
fried chicken and other picnic “eats.” Golf, 
tennis and swimming were some of the 
features of the outing. 

The Jaccard Jewelry Corp. has been 
featuring items from the gift department in 
its advertising recently. Among these sug- 
gested items are monogrammed correspond- 
ence paper, hand illuminated in bright colors 
from new dies; artware consisting of console 
sets, buffet sets, bronze and marble figures, 
stemware, vases and china and watches in en- 
graved cases, 











Edwin T. Wright, of the Wright, Kay Co., 
1500 Woodward Ave., is enjoying a two- 
weeks’ rest. 

Harold Cheyne, factory foreman, of the 


Charles A. Berkey Co., is 
weeks in Toronto. 

H. W. Himelhoch of the H. D. Himelhoch 
Co. recently returned from a week’s tour of 
various sections of the lower Michigan 
peninsula. 

A. K. Huntley, jeweler from Clyde, O., 
was in Detroit the past week on a buying 
trip. He says business is showing a decided 
improvement in that part of the middle west. 

Sam C. Cohen, of the Kane Co., jewelers, 
Albany, N. Y., and Mrs. Cohen, passed a 
few days in Detroit last week. Mr. Cohen 
is well known here where once he was en- 
gaged in business. Before starting east he 
bought a new automobile. 

Jacob Segal, of Jacob Segal & Co, 
diamond importers, leaves shortly for an 
extensive sales trip through the middle west 
and the northwest. Mr. Segal, in discussing 
business conditions, says he sees a consid- 
erable improvement and prospects for a 
good Fall and Winter trade. 

A meeting of members of the Detroit 
Wholesale & Manufacturing Association will 
be called sometime in September for the 
purpose of arranging for a vigorous Fall and 
Winter campaign. This organization is made 
up of a large number of energetic wholesale 
and manufacturing jewelers who plan a more 
extensive program of endeavor than has ever 
before been undertaken. 

Reid Berkey, of the Charles A. Berkey 
Co., wholesale jewelers, is making a sales 
trip through the southern Michigan penin- 
sula. He reports receiving a hearty wel- 
come from old customers, many of whom 
have not seen him for months owing to ill- 
ness which he suffered last Winter. He is 
in fine shape now and in a better physical 
condition than ever. 

The William J. Burns detective agency, 
representing Lloyds, Ltd., of London, it is 
stated, has announced a reward of $10,000 
for information leading to the recovery of 
the jewels stolen at the Capitol Jewelry Shop 
in the Capitol Theatre building here July 24. 
The jewels were taken by hold-up men from 
Joseph Mazer of the firm of the Joseph 
Mazer Co., New York city, while he was 

showing them in the store. Their value was 
estimated at about $100,000. Thus far the 
police have obtained no trace of the gems or 
any clue that would lead to the hold-up men. 


passing two 
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It is anfiounced that the Wolverine 
Jewelers’ Travelers’ Club plans to hold a 
meeting in Detroit some time in October for 
the purpose of discussing business conditions 
and plans for aggressive work the coming 
Winter. This organization is made up of 
jewelry salesmen. The officers are: Pres- 
ident, Harry Groves, of the William S. Mc- 
Caw Co., Toledo, O.; first vice-president, 
Jacob Segal, of Jacob Segal & Co., Detroit; 
second vice-president, Walter E. Clements, 
of the Norris, Alister, Ball Co., Chicago; 
secretary-treasurer, Garner S. Sly, of the E. 
H. Pudrith Co., Detroit; traveling repre- 
sentative, Mort. Evans, of the Bulova Watch 
Co., New York city. These men are all 
actively engaged in promoting the interest of 
this organization. 

Three men, members of a brokerage firm, 
who are accused of having defrauded Morris 
Friedberg, Detroit jeweler, of nearly $400,- 
000 in 1920, were arraigned in recorders’ 
court here recently before Judge Charles A. 
Bartlett on charges of conspiracy to de- 
fraud. Their examination was set for Sept. 
2. Mr. Friedberg charges that he paid $391,- 
600 in cash, securities and jewels as margins 
in stock transactions. He also charges that 
the firm did not purchase the stocks he 
ordered, but “bucketed’” the orders, and 
fraudulently called for additional margins. 
The specific charge named in the warrants 
is the conversion of $21,000 paid in stocks 
to the firm on Feb. 26, 1920. Warrants were 
issued against the men four years ago on 
the charge of larceny by conversion, and the 
case which has been adjourned innumerable 
times, is still awaiting trial. 

The Traub Mfg. Co. has moved from 
4612 Woodward Ave. to a new plant at 1924 
McGraw Ave. The new plant is regarded 
by officers of the company as one of the 
most modern and complete jewelry manu- 
facturing establishments in the country. One 
of the interesting features is a new type of 
composition floor, red in color, intended par- 
ticularly to save precious metal filings and 
scraps that might otherwise be lost if the 
floor were of wood or cement. The plant 
has the best of lighting facilities. Its walls 
are finished in white with light gray near 
the floors. The window arrangement is 
the most effective that could be procured and 
is particularly adapted for the stone setters’ 
use and other workers. The company now 
has 15,000 square feet of floor space which 
is about twice as much as that at the old 
place on Woodward Ave. Besides this the 
very latest equipment has been installed, and 
while there will be no decided increase in 
employes which number about 100, with 
present facilities production can be greatly 
augmented. In order to make the move 
successfully the plant was closed for a week, 
but now is in full running order. The 
company sent out its salesmen’ on 
Aug. 1. They are distributed all over the 

country and reports received from most of 
them state as a rule that business is showing 
a decided improvement. 








Chris Dawson, jeweler, formerly with the 
L. R. Hiller Mfg. Co., Buffalo, has accepted 
a position with Geo, T. Brodnax, Inc., Mem- 
phis, Tenn. Mrs. Dawson and her son, Ross, 
will go to Memphis in the early Fall where 
the Dawson family will hereafter make 
their home. 
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O. J. Somers, of the O. J. Somers Cao., 
New York, is leaving for the northwest, 
after visiting the trade here, 

C. C. Zilles, retail jeweler, Pomona, has 
been here with his wife and daughter in the 
course of an auto tour of the State. 

L. P. Lumbard, assistant to E. V. Saun- 
ders, coast manager for the International 
Silver Co., is leaving for a sojourn at Lake 
Tahoe. 

3en Nordman has returned from a busi- 
ness trip through southern California, and 
reports that business in that section is pick- 
ing up. 

A. W. Huggins, president of A. I. Hall & 
Son, has left for an auto trip to Portland 
and Seattle. He plans to combine business 
with pleasure on this journey. 

J. E. Summers, with H. C. Van Ness & 
Co., stopped at the office here, on returning 
from a southern trip, before he went on the 
road again, headed for the Pacific northwest. 

All of the travelers of the W. B. Glidden 
Co, are starting out on their trips, with the 
products of the R. Wallace & Sons Mfg. Co. 
for which the Glidden concern is the repre- 
sentative, 

George Goldberg, of Untermeyer-Robbins, 
on arriving here a few days ago, took on 
several engagements to play golf games with 
some of the local champions. He has been 
calling on the trade, 

Morris Mayer, Mayer & Weinshenk, has 
left for New York and other eastern points 
on a buying trip and Sydney Weinshenk, of 
the same firm, is making his northern trip, 
accompanied by Mrs. Weinshenk. 

Mrs. J. F. Melanphy, of Deter & Co., 
Honolulu, T. H., left San Francisco, Aug. 
6, by the Matsonia for the Islands. For the 
past two months she had been visiting San 
Francisco and other parts of the State. 

Edson Adams, president of the Edson 
Adams Co., has returned from what he says 
was a very enjoyable auto trip through 
Oregon and Washington. Mr. Adams was 
accompanied by his wife and daughter, the 
trip being both for business and pleasure, 

Retail jewelers from various California 
points calling on the trade this week include : 
W. E. King, Stockton; J. G. Heermance, 
Modesto, Leo J. Smith, Marysville; August 
Seibak, Pittsburg, Cal. Another visitor was 
C. M. Elie, of The Elies, Honolulu, T. H. 

Sincere regret was felt here at news of 
the death of Fred Ewett, of Woodland. He 
was very well known to the trade, especially 
to those wholesalers’ and manufacturers’ 
representatives who have been in business 
for a considerable time. Some years ago, 
Ewett sold out his store in Woodland to O. 
D. Payne, who is now running it. 

The regular monthly meeting of the direc- 
tors of the National Jewelers Board of 
Trade, western division, was held a few 
days ago at headquarters in the First Na- 
tional Bank here, with A. J. Francis, of 
Morgan & Allen in the chair. It was the 
first full meeting of directors for some time 
past, owing to the vacation period, 

J. H. Spiro, just back from southern Cali- 
fornia, said that so many people are settling 
and prospering in towns and communities in 
the districts around Los Angeles, that these 
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places are now becoming self-sufficient. 


Theatres, stores, business houses of all kinds 
are springing up in this section which is 
growing up around Los Angeles, but one of 
the results of their prosperity is that they 
do not need to go to town to shop, as 
people did formerly, 

The San Francisco Downtown Associa- 
tion tendered a luncheon, at the request of 
James Rolph, Mayor of San Francisco, in 
honor of visiting officials of the Mexican 
Government, including Senor’ Estrada 
Genaro, under secretary of Foreign Affairs. 
The association, which is planning a trade 
excursion to Mexico next year, includes 
amongst its active committeemen: Horace 
H. Allen, coast manager for the Oneida 
Community, Ltd.; E. V. Saunders, coast 
manager for the International Silver Co. 
and, amongst leading retail jewelers, Con- 
stant J. Auger and J. A. Sorensen. 

Victor Hahn, southern California repre- 
sentative for J. R. Wood & Sons, recently 
spent several days in San Francisco, making 
his headquarters at the company’s offices, 
704 Market St., with Manager “Ted” Hug- 
gins. Herbert Reichman, president of the 
Jewelers’ 24-Karat Club of New York, con- 
gratulated the firm of J. R. Wood 
& Sons, and its local manager, “Ted” Hug- 
gins on having such attractive new offices at 
704 Market St. Mr. Huggins is co-operat- 
ing with the U. &. Forest Service and local 
organizations in the “Help-Prevent-Forest 
Fires” campaign, by having notices to that 
effect stuck on the windshields of all the 
automobiles of the office and sales force. 








Pacific Coast Notes 





The S. Nankin jewelry establishment, 
102514 Broadway, Oakland, Cal., has sus- 
tained a robbery loss of about $2,000, covered 
by insurance. 

L. E. Apgar, formerly of Sommerville, 
N. J., has opened a jewelry store in Eagle 
Rock, Cal. He is also doing watch, clock 
and jewelry repairing. 

Alfred M. Kramm, retail jeweler, Grass 
Valley, Cal., is spending a few weeks at 
Monterey. Mr. and Mrs. Mantelle, Stock- 
ton, Cal., are spending a few weeks in the 
High Sierras, 

F. F. Stinson, who for many 
apcrated a jewelry store at 3522 Ogden Ave., 
Chicago, has purchased the Witman jewelry 
store at Pomona, Cal. The new proprietor 
plans to feature art goods and gifts. 

T. Kazmerchak, who for the past year 
has been connected with W. Robertson’s 
jewelry store in Rawlins, Wash., has 
opened a watch repair shop in the Cullen 
Music Store, that city. It is stated that Mr. 
Kazmerchak holds a certificate from he 
Horological Institute of America. 

At the formal opening of Rappe’s Jewelry 
Store, Watsonville, Cal., visitors were given 
every opportunity to inspect the handsome 
new establishment and its goods on display. 
The reception to visitors took place on 
Saturday, both in the daytime and evening. 
It was not opened for regular business until 
the following Monday. The display win- 
dows are amongst the finest in the State, 
being 18 feet in depth and constructed of 
beveled and mitered glass, in solid ma- 
hogany. 
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Burnett Bros. are opening up their new 
store in Salem this week. 

At a fire in McMinnville on Aug. 5, the 
jewelry store of J. M. Graves was damaged 
tc the extent of $250. 

Mrs. Geo. H. Butterfield and children 
have returned to Portland, after having 
spent the Summer visiting her mother in 
Columbus, O, 

There was a very disastrous fire in the 
down town business section of Morton, 
Wash., recently, and in the midst of the 
stress and strain several women took pos- 
session of the jewelry store of F. C. Grover, 
and turned it into a temporary restaurant, 
serving biscuits and coffee to all-comers, as 
every eating house in the town was de- 
stroyed. 

Thomas W. Young, of the Butterfield 
Bros. establishment, spent a week with his 
family at their cottage at Seaside, Ore. Mr. 
Young is enjoying a visit from his sister, 
Birdie May Young, who is here from Fort 
Worth, Tex. Traveling salesmen for the 
concern report that business conditions over 
this part of the country seem to be rapidly 
hecoming normal, and that the jewelry busi- 
ness is reacting favorably to the signs of 
prosperity in other lines of business. 

John F. King, Camas, Wash., was in 
Portland this last week, and brought with 
him a very fine collection of old watches 
to refute the write-up in an eastern paper 
that the oldest and most valuable collection 
is the property of an eastern man. Mr. 
King has seven time-pieces, one of them val- 
ued at more than $500. He has been a 
watchmaker for years, and has collected these 
in various parts of the country. Three of 
the watches are of the Engish chain make. 
Two of the others are Swiss duplex make, 
one of these being equipped with three small 
dials on its face. The remaining two are 
Swiss cylinder make. The one valued at 
$500 is Swiss duplex make, made 300 years 
ago. The cases are all silver, and several 
are handsomely engraved. The ages vary 
from 150 to 300 years, and all keep time 
accurately. 








te 


Setting Clocks by Radio 








Sa result of the recent experiments at 
the Bureau of Standards, where a clock 
was accurately and mechanically adjusted 
by radio, scientists are giving attention to 
the possibility of setting all railroad station 
clocks, chronometers at sea, lighthouse 
clocks, and all important public timepieces, 
through the medium of this new agency, the 
possibilities of which are as yet unrealized. 
Through a device attached to the clock 
it has been proved possible to make these 
adjustments and time corrections without 
the aid of human thought or touch. The re 
ceiving apparatus, properly connected with 
the mechanism of the clock, produces the 
result alone—C. M. L. 








Leory Bink, who has been employed for 
the past 11 months at a Wabash, Ind, 
jewelry store, left recently to become 4 
traveling salesman for C, & E. Marshall Co, 
jewelry supply company of Chicago. His 
territory wil! be the State of Michigan. 
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R. Roschl, Las Vegas, Nev., has been 
spending several days in Los Angeles, 

L. T. Cadwallader, assistant manager of 
Feagans & Co., is touring southern Cali- 
fornia with his wife. 

M. Sochat, formerly with J. J. Levinsohn 
in the Loew State building, has opened a 
new store at 3811 Central Ave. 

H. Victor Wright, president of Wright, 
Campbell & Ginder, has returned to his 
place in the store after a rest of about three 
weeks. 

J. A. Heidker, Bishop, and his brother, 
A. T. Heidker, watchmaker for A. T, Con- 
nard, Taft, are in Los Angeles on a business 
and pleasure trip. 

E. P. Gardner, manager of the watch de- 
partment of Meyer & Talbott Co., has gone 
on a fishing trip in Mono county, 365 miles 
north of Los Angeles. 

J. P. Tait, 329 W. 7th St. is making 
Hermcsa Beach, about 25 miles from Los 
Angeles, his Summer home and drives to 
and from this city daily. 

Clarence Dustin, of the watch department 
of Montgomery Bros., whose health has been 
impaired for some time, is now in a hos- 
pital to undergo an operation. 

C, V. Saunders, coast manager of the In- 
ternational Silver Co., has gone back to his 
San Francisco headquarters after spending 
about 10 days in Los Angeles. 

E. A. George, wholesaler, Title Guaran- 
tee building, is at present in the State of 
Washington taking a rest before plunging 
into his Fall business campaign. 

Harry Sperling, of the Franklin-Sperling 
Co, New York, and William Fulton, manu- 
facturers’ representative, San Francisco, are 
among the salesmen here at present. 

William Taber, of Niderost & Taber, San 
Francisco, and J, L, Fleischer, of Fleischer 
& Alberts, El Paso, Tex., are retail jewelers 
who have been visiting here recently, 

Glenn Ewing has taken a position as in- 
side salesman for Koke, Slaudt & Liver- 
more, manufacturers’ agents. He was pre- 
viously in the repair department of Feagans 
& Co, 

Max Weiss, travelling representative for 
the Hipp, Didisheim Co., Inc., is expected 
to be in Los Angeles about Aug. 20 and will 
make his headquarters at the Alexandria 
Hotel. 

Glenn Averill, of C. F. Sischo & Sons, is 
suffering at his home with a large and pain- 
ful “Job’s comforter.” He had just returned 
from his honeymoon when the uncomfortable 
“comforter” came. 

Mrs. L. E Hendrickson, Huntington 
Beach, is home after an absence of several 
weeks spent in a Los Angeles hospital fol- 
lowing an operation. She has fully re- 
covered her health, 

A. W. Huggins, president of A. I. Hall 
& Sons, San Francisco, recently spent sev- 
eral days in southern California, making his 
headquarters with Benjamin Cassaday, man- 
ager of the firm’s Los Angeles office, 501 
Title Guarantee building, 

Claude Johnston, formerly in business in 
Eagle Rock, a suburb of this city, has opened 
anew store at 2208 Colorado Ave., in the 
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same town. Mrs, Johnston is associated 
with him in the new enterprise and the firm 
name is Johnston & Johnston, 

W. E. Ralston, formerly in business for 
20 years at Butler, Pa., and recently with 
W. E. Baldauf, Bellflower, Cal., has opened 
a new store at 518 Somerset Ave., in the 
same town. His son is still in Butler, being 
associated with Ralston & Smith, 

Kinsey & Elliott, manufacturing jewelers 
in the Jewelers’ building,.report a decided 
improvement in their business recently. 
They attribute the increase in part at least 
to the increased prices of farm products 
stimulating a better feeling among business 
interests. 

H. E. Jones, western representative of the 
Wadsworth Watch Case Co., and John 
Morse, western manager for the Elgin Na- 
tional Watch Co., both having their head- 
quarters in San Francisco, have been spend- 
ing a few days here on business for their 
respective concerns, 

T. R. Canady, Huntington Beach, has 
returned from a motor trip to Bishop, Mono 
Lake and Yosemite Park, coming back by 
the San Joaquin Valley. He covered a dis- 
tance of 1,063 miles without any mishap. 
His store, during his absence, was in charge 
of Mrs, Canady and Mr. Gray. 

James D. Bridges, of the Los Angeles 
office of the International Silver Co., has 
returned from a successful business trip 
through Arizona, New Mexico and Texas. 
F. C. Plate, of the same office, has gone on 
a trip to Bishop, Cal., and expects to extend 
his trip to San Jose and to return about 
Aug. 25. 

Homer Alles, western representative of 
the Oneida Community, Ltd., with offices in 
San Francisco, has been here in the interests 
of that company. Other visitors here are: 
Al Bernard and Max Newman, of the James 
Adler Co., Jesse King and Julius Wise, 
manufacturers’ agents with headquarters in 
San Francisco, 

Munro Montgomery, of Montgomery 
Bros., is starting with his family for a 
pleasure trip of two weeks. He intends to 
motor to Del Mar, 105 miles down the coast, 
and after resting there about a week, extend 
his tour back into the San Diego mountains 
as far as Monument Peak, about 40 miles 
from the old town of Julian. 

Louis Levin and J. W. Culbertson, 508 
Jewelers’ building. in addition to their al- 
ready large collection of jewelers’ tools and 
instruments, have installed the necessary 
equipment for the adjustment of watches for 
temperature. So far as known no other 
concern on this coast solicits or can perform 
this kind of work, which has heretofore 
been sent east. 

Hoyt Brown, of the Armer & Brown Co., 
is touring through the States with his 
family. Charles Schwenck, salesman for 
the same company, will take a party of 
friends for a tour through the State during 
the last two weeks of August. Arthur Sin- 
clair, salesman for the James A, Apffel Co., 
is in the northwest and reports good busi- 
ness. Bruce Robinson, also of the sales 


force of this company, is taking an extended 
auto trip through the State. 

Jesse Measer, of the Berson-Measer Co., 
402 Jewelers’ building, who has just re- 
turned from a trip through the north, re- 
ports business conditions materially improved 
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in the sections he visited. B. H. Berson, 
of this company, after returning from a 
business trip through the southern sections, 
will leave soon for San Bernardino and other 
interior towns. H, B.' Robinson, office 
manager for the company, who has just been 
married to Miss E. Davi, member of a 
millinery company in Pasadena, is starting 
for Del Monte on his honeymoon trip. 

Following are among the out-of-town 
jewelers who have been here recently: T. 
S. Lailey, El Monte; Barney Sattenger and 
D. VanWart, Huntington Park; J, E. Camp- 
bell, Westgate; H. C, Lang, Venice; Wil- 
liam B. Manson, San Bernardino; C. J. 
Hase, Ontario; A, L. Palis, Upland; C. W. 
Middleton and Mr, and Mrs, F, E. Stinson, 
Pomona; Mrs. M, A. Stalmer, Fullerton; 
A. J. Dutton, Anaheim; Mrs, F. M. Bryan, 
Alhambra; Frank Hoffman and Mel Smith, 
Santa Ana; T. B, VanNornum,. Long 
Beach; J. H. Blanchard, Ocean Park; 
Frank Fraiberg, Santa Monica, 

H. L. Gruber, diamond merchant, 605 
Title Guarantee building, has arrived home 
home from a trip to Boston which involved 
many interesting and at least one thrilling 
experience, Accompanied by Mrs. Gruber 
he went with a special train carrying the 
Pacific Coast delegates to the national con- 
vention of Elks. After the convention he 
and Mrs, Gruber sailed for New York on 
the ill-fated Boston and had just retired 
when the Boston was rammed by the big 
tanker, whose prow struck directly opposite 
their stateroom. They felt the ship listing 
and, hastily dressing, they hurried to the 
upper deck. Mr, Gruber’s father was en- 
gaged in the shipping industry and being 
accustomed to the sea and observing the bad 
management of the so-called lifeboats, he 
chcse to remain on the ship and did remain 
ull the lights went out.. Then the captain 
escorted them through the darkness and_ 
assisted them into the last-boat, one built to 
carry about 25 persons, but which was loaded 
with about 40 passengets and containing no 
members of the crew to act as oarsmen. 
For an hour or more they were afloat in 
the boat, many of the passengers half-clad, 
in the cold fog and darkness and soaked with 
water, before the light of one of the vessels 
that had been summoned by radio arrived. 
Returning home, Mr. and Mrs. Gruber came 
via Winnipeg, Edmonton and Port Rupert, 
Can., about 500 miles north of Vancouver, 
>.< 








Alluvial Diamonds 





N March, 1924, alluvial diamonds (so 
called river-diamonds) were registered in 
the Transvaal to a value of £112,913 (16,362 
carats) in which total the Lichtenburg dis- 
trict was represented for no less than 7,105 
carats, worth £52,209. 

The production of alluvial diamonds : for 
March, 1924, amounted in the Cape province 
to 9,195 carats, worth £78,955, and that of 
Orange Free State to 224 carats, worth 
£1,028. 








As soon as the building at 425 Milam St., 
Shreveport, La., can be remodeled and fix- 
tures installed, the Bennett Jewelry Co., 
credit jewelers, will open for business. The 
store will be in charge of Nathan R. Her- 
man, who was formerly manager of the Shir- 
ley ‘Mfg. Co., wholesalers at Shreveport. 








‘ 
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NEW CHIME CLOCKS 
ANSONIA 


Home Chimes 


HOME CHIMES mark the advent of a chime 
destined to become as popular as Westminster, 
Whittington and other older and famous mel- 


Fall Delivery 








Home it waar 4: 
Chime lo at BA odies. 
No. 20 | 


~ 


The chimes are struck on two perfectly tuned 
chime rods. Genuine Mahogany cases con- 
taining 8 day pendulum movements. Silver 
Dial. 


Home Chimes tell the time | 
every fifteen minutes. 


First Quarter: Two strokes on 
chime rods. 


Second Quarter: Four strokes. 


Third Quarter: Six strokes. 


Hour: Recorded on single chime 
rod. 


Standard Dimensions: Those who do not want to pay the pri f a West 
. ; — hose y the price of a West- 
Height 9 inches, Width 21 inches, Depth 5% inches minster Chime, will find the Home Chime just as useful 


LIST PRICES: and entertaining. Exactly what the public has been 
HOME CHIME NO. 20 looking for! These clocks will sell themselves if you 


HOME CHIME NO. 10 keep one running in your store. 
HOME CHIME NO. 30 


Home Chimes No. 20, No. 10 and No. 30 are very reason- Fonte ¥ Whe 
ably priced and well within the means of thousands of Chee 
consumers desirous of owning a chime clock, but finding 

other chimes too expensive. Vice-President. 


ANSONIA CLOCK COMPANY 


Makers of Fine clocks for half a century 


Chicago Lond 
5 North Wabash Avenue 99 John Street, New York 23 Fore Street, Be, 


Pacific Coast Representative, S. J. Hammond & Co., 150 Post Street, San Francisco. 


ANSONIA means CLOCKS 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THE 
CrrcuLar regarding any advantageous 
device or plan which they are utilizing in con- 
nection with their business. 















Where Bound, Mr. Retailer r 





Written Expressly for The Jewelers’ Circular by Charles A. Hammarstrom, A. B., M. B. A. Organization Counsel, Black, Starr & Frost; Lecturer on Retail Store 
Management, School of Commerce, New York University 





dising and retail advertising suggestions. 





Editor’s Note—This series of articles will be found of exceptional help and value to every retail jeweler. 
read these instalments each week and file them away for future reference. 
“Organizing for Work,” ‘‘Costs as a Basis for Setting Standards,’ “Profitable Sales Policies,” 
merchandise demands much expert knowledge, constant study and supervision. 


The subjects to be covered include, 
and “Budgeting the Buyer.” 
Read THe JEwevers’ CircuLar every week for helpful merchan- 


Readers will find: it advisable to 
“The Meaning of Management,” 
The retailing of 

















Part 5 
Profitable Sales Policies 

TORES differ among themselves as to 
the appeal by which they seek to hold 
their present business and to secure new 
business. Every store makes one outstand- 
ing appeal.* This appeal may be on the 
basis of quality of merchandise offered, 
high-grade service, or price. The class of 
people which the store serves determines 
which of these three appeals the store is to 
use. For instance, a store located in a 
neighborhood whose people have small in- 
comes, and who are satisfied with merchan- 
dise of fair quality, the main appeal would 
probably be price. This group would be 
willing to sacrifice many service features, 
such as deliveries and long credit terms, in 
order to secure the articles at a lower price. 
A store, on the other hand, located in a 
district whose people have a very high in- 
come and great purchasing power, would 
have to compete for its trade on the quality 
of the merchandise offered. To this group 
of purchasers, price would not be a de- 
termining factor in the selection of an article. 
Since this group is meticulous in its de- 
mands, service will be a very important ele- 
ment in the appeal. For instance, the store 
might adopt as its policy the delivering of 
packages free of charge to any point in 

the United States. 

It is these major appeals that divide or 
differentiate one store from another. Within 
ay one of these groups of stores, as for 
mstance, the price appeal group, the price 
ofa given article is very much the same. 
Competition definitely determines the maxi- 
mum price at which a given article may be 
ld. Any store seeking to sell a one-karat 
solitaire ring of a given grade at a higher 
Price than the other stores do will lose the 


sale in that it is attracted to its competitors, 
= 


“Swinney, John E. Volume 


“Merchandising.” 
19, Alexander Hamilton Institute, 


1917, page 189. 


‘store, 


because of the difference in price. Although 
all stores within any one group sell the 
same merchandise at pretty much the same 
prices, some of these stores are more suc- 
cessful than others. The reason is their 
Sales Policy. 

Every store in setting its sales policy has 
to be guided by a long range goal and a 
short range goal. The long range goal seeks 
to build for the future, and the short range 
goal aims to secure enough present business 
to keep the store going at a profit. How- 
ever, either one or the other secures the 
greater emphasis. If the emphasis is placed 
on the long range goal, the store very likely 
will maintain one or more departments pro- 
ducing little or no profit but bringing into 
the store a large number of people to which 
a certain percentage of sales of large values 
are made. Such departments are the jewelry 
repair department, the watch repair depart- 
ment and the stationery department. 

If it takes 10,000 people for every million 
dollars’ worth of sales, and 200 of these 
10,000 people produce 40, 50, 60 or more 
per cent of the amount of sales, it becomes 
quite evident that any department which 
brings large numbers of people into the 
without incurring a loss, is worth 
while. By the law of probability, two per 
cent will buy items running into hundreds 
and even thousands of dollars. (See Exhibit 
VI.) Hence, it would seem to be very 
unwise to discontinue any department, such 
as the watch repair department, which in the 
course of the year brings in, at little or no 
cost, several thousand people. 

Part of the pleasure in taking a watch 
to a jeweler for repairs is the opportunity 
it gives to see beautiful things on sale in 
the store. This also applies to purchasers of 
stationery. Every person buying stationery 
in a jewelry store establishes a point of 
contact with the store, first, in having bought 
his stationery there and, second, in seeing 
beautiful articles of jewelry displayed. When 





a customer feels the need for any of these 
items, the store already have established 
point of contact, has an inside track for that 
person’s business. 

Frequently a jeweler feels tempted to give 
up repair departments, first because they 
produce little or no profit and, second, be- 
cause these departménts are difficult to 
manage and, even under the best conditions, 
cause complications with customers. 

The full value of the repair departments, 
as aids in the selling of merchandise, can 
be reaped by better management, more de- 
tailed knowledge, and fuller control of the 
elements that go to make a smoothly func- 
tioning department. 

Perhaps the watch repair department is 
as good an illustration as any for a dis- 
cussion of this phase of sales policy. The 
public turns instinctively to the jeweler for 
aid and advice in keeping their timepieces 
running accurately. Herein lies the jewel- 
er’s opportunity and responsibility. A good 
job will make the owner of the watch sing 
the praises of the store as a whole, not of 
repair department alone. Conversely, an un- 
satisfactory job will make him the enemy 
of the whole store. 

The four major elements that enter into 
the successful management of a watch re- 
pair department are: The hiring of help, 
the distribution of work, and the keeping 
of a record system and a sound method of 
wage payment. The men at the bench con- 
stitute the shop; the kind of work they 
turn out determines the standard of the shop. 
Hence, it is of vital importance to select 
competent and skilled mechanics. Here the 
foreman plays the important role. Refer- 
ences are of no value in determining me- 
chanical skill. A workman should be 
selected on the basis of a sample of his own 
work. References as to the man’s character 
are important but do not reveal his mechan- 
ical skill. This last phase can only be de- 
termined by having the applicant submit 
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Established since 1890 


Herschede Mantel Clocks, both Westminster quarter-hour chime and half-hour strike, are made of the 
finest material and accuracy in workmanship completely in our factory—view of which is shown above. 


Chime Mantel Clocks, Retail $65.00 to $110.00 Half-Hour Strike Clocks, Retail $27.00 to $50.00 


Eight-Day Pendulum Westminster Chime No. 2015, Eight-Day Pendulum, Half-Hour Strike No. 3014, 
Mahogany, Retail Price $72.00 Mahogany, Retail Price $37.00 


THE HERSCHEDE HALL CLOCK COMPANY 


New York Sal . » oe . 
586 Fifth pl N.Y. Robt, E. Wilkes, Mer. CINCINNATI, OHIO Pacific a. snaeameme, te iia: Calif. 
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aM 1 UGGAGE 


, for the 
JEWELRY 
TRADE hy 


WARDROBE TRUNK Russet leather—6” deep inside 


In stock in rawhide bound finish. Two locks. Space will : - 
carry either one or two of the two stack cases. Four draw- Regulation Telescope Sample Cases in stock; 5 
ers for linen, shoes, etc. Clothing space for 5 suits, um- inches to 15 inches deep inside. Drop front. Black 
— etc. a Trunk to carry telescope cases or Cowhide and Black Fibre in stock 

es, to order. . 
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A Complete Line Always in Stock 


Our special order department is equipped to manu- 
facture all kinds of Luggage in a minimum of time. 


Booklet sent on request 


CROUCH & FITZGERALD 


177 Broadway, New York, N. Y. 
586 Fifth Avenue, New York, N. Y. 
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Storekeeping Department 
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samples of his work and by requiring him 
to make, say, a balance staff. 

Proper distribution of work is one of the 
elements directly concerned in the success of 
the repair shop. Every worker has his 
peculiarities ; he does some things better than 
others. It is essential to recognize these 
and to distribute the work accordingly. 
Some of the most competent watch-repair 
men have been entirely spoiled by a poor 
distribution of work, causing dissatisfaction, 
misunderstandings, and jealousies among the 
workmen and complaints among the cus- 
tomers. 

A simple yet effective system is essential 
in the running of a shop. This record should 
tell, first of all, the full history of any 
watch that has been in the shop and comes 
back for further repairs. A record should 
also be provided for controlling the work 
of each individual workman. Provision 
should be made for the workman’s signature 
for receipt of the watch, and for the fore- 
man’s signature for receipt of the watch 
upon the completion of the repair work; also, 
description of the watch, estimated time for 
doing the repairs, date promised, date ac- 
tually finished, labor cost, cost of supplies, 
total cost, and selling price. 

The plan of wage payment should be 
such that the interests of the workman and 
of the store be largely one and the same. 
Whatever plan be selected, due consideration 
should be given to: (1) The major appeal 
of the store; that is, whether the store sells 
its goods on a basis of quality, service or 
price; (2) the extent to which the work 
of the shop has been subdivided and stand- 
ardized, and (3) the training, skill and 
idiosyncrasies of the workman. A form of 
wage administration giving due regard to 
these factors will tend to increase the out- 
put, eliminate misunderstanding, jealousies 
and factional feeling, and strengthen the 
prestige of the store. These methods, exe- 
cuted under the leadership of competent fore- 
men, make the repair departments important 
aids in stimulating sales. 


The problems of personal salesmanship and 
of advertising in a retail jewelry store do 
not differ essentially from those of any 
other retail establishment. The sales policy 
of any retail establishment expresses itself 
through the salesman. From the customer’s 
point of view, the salesmen are the store. 
Whatever the salesman does in his relations 
with his customers expresses the policy of 
the store. 

This favorable representation is particu- 
larly important in a retail jewelry store 
since its unit sales may involve very large 
sims of money. The retail jeweler, there- 
fore, needs a higher type of salesman than 
necessary in most retail stores. Not only 
Must the salesman be of a high type per- 
‘onally, but he must, to favorably represent 
the store, also have a whole-hearted convic- 
tion that the aims of the store, its manage- 
ment and merchandise are right. This con- 
“ition can be be created in the mind of the 
“lesman at the time of his induction into 
te organization. 

he selection of the best material for any 

Work, whether selling or whether clerical, 

depends upon a thorough knowledge and 
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comprehension of the component elements of 


the job and the knowledge of the human 
qualifications necessary for its successful 
performance. 

The process by which these two elements 
of any job are determined is known as “Job 
Analysis.” By means of job analysis the 
elements of any job, selling or otherwise, can 
be termined in the jewelry store. The 
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jewelry salesman would be as_ follows: 
To sell jewelry. 

Take care of the stock. 

Dress the showcases and the windows. 

Inform buyers of goods called for but 
not carried in stock. 

Watch for tendencies in styles as indi- 
cated by customers’ demands and in- 
form buyers. , 


EXHIBIT VI 


tt 


600 000 


$06000 


400000 


300000 


200000 


400 000 
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process consists in giving out to each em- 
ploye in a department, as for instance in the 
sales department, a questionnaire, and ask- 
ing the salesman to fill it out to the mest of 
his ability. The questionnaire is reviewed 
by a trained investigator in conjunction with 
the head of the sales department, and from 
the facts evolved by this questionnaire and 
supplementary investigations by the analyst 
to clear up any obscure points, the facts of 
the job are drawn up in the form of a job 
specification. 

The component elements of the job of 
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The human qualifications for doing this 
work are: 
1. Physical— 
(a) Health. 
(b) A pleasing appearance. 
2. Age—preferably 25-45. Not over 55. 
3. Mental— 
(a) Poise. 
(b) Observation. 
(c) Enthusiasm. 
(d) Truthfulness. 
(e) Good memory. ‘ 
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No. 4008 Newport Crystal- 


ware 


A delightful new pattern in 
Hawkes Crystal, copper 
wheel engraved. 


NOE 5 cds xcveseicen $12.00 Doz. Net 
Tumbler (10 oz.).. 11.00 Doz. Net 
Tumbler (2% 0z.). 8.00 Doz. Net 
Ice Tea (14 0z.).. 12.00 Doz. Net 


Ice Tea Jug....... 4.00 Each Net 
LL. EN .ee... 11.00 Doz. Net 
ee” eae 11.00 Doz. Net 
Finger Bowl..... . 12.00 Doz. Net 
Finger Bowl Plate 18.00 Doz. Net 
Tall Sherbet ..... 12.00 Doz. Net 


Advertised in the October 
issue of Good Housekeep- 
ing Magazine. 





How to sell more Goblets 


A thought for selling goblets is to stage a little dis- 
play of drinking vessels in your window, ranging 
from a gourd and a tin cup, through the ordinary 
kinds of tumblers, and reaching a climax in this 
lovely new Newport goblet. 


The incongruity of a rusty tin cup and thick tumblers 
in a jeweler’s window is bound to attract attention, 
and serve as a perfect foil for the exquisite grace and 
decoration of the Newport. 


Write little cards for each item in the display. The 
card for the Newport should feature the fact that this 
is the latest creation from America’s foremost design- 
ers of fine crystal, and*should invite passers-by in to 
view your exhibit of crystal for the home. 


‘Every fine goblet you sell is an entering wedge 
toward future sales of sherbets, salad plates, and other 
pieces to match—and the profit on each is better 
than on most of the merchandise you sell. 





Order just a few today. We give quick service on 
re-orders, and you increase your profit by increasing 
your turnover. 


T.G. Hawkes & Company 


Corning, New York 


Pacific Coast Office: 150 Geary Street, San Francisco, Cal. 
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There is a reason 


—why a great many progress- 
ive jewelers are now convert- 
ing their well established cash 
jewelry stores into credit estab- 
lishments. None of the credit 
jewelers are going back to the 
cash business. 


There are many good reasons! 
Let me tell you why. 


Write to me now or see me 
in St. Louis at the Convention. 


Personally Directed Advertising Service 
Organizer of Credit Jewelry Stores 
Complete Credit Systems 


4 





aa von aay 
Room 1400, Kesner Bldg., Chicago 









































Move Your Loose Stones 


By Mounting Them in This 


SPECIAL MOUNTING 





Made for stones from 5 to 10 points. 
Just the Ring for special sales, install- 
ment plans, and mail order houses. 


In all 18Kt. White Gold $30.75 per dozen 
In 18Kt. White Gold Top and 14Kt. Green 
Gold Shank........... $24.50 per dozen 


Send for Sample 


HENRY DAVIDSON 


51 Maiden Lane New York 
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Storekeeping Department. 
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4, Education— 
(a) Graduate of High School. 
5. Special Training— 
(a) Knowledge of the psychology of 
salesmanship. 
(b) Knowledge of merchandise. 
(c) Knowledge of design. 


Knowledge of the merchandise sold is es- 
sential in order that the salesman may really 
perform a service to the customer, by pre- 
senting to him the kind of merchandise he 
wants, by aiding him in the process of selec- 
tion, and by suggesting substitutes if the 
specific article wanted is not in stock. 

This knowledge is also essential in order 
that the salesman may be able to discriminate 
between qualities in groups of merchandise, 
and to speak with confidence in seeking to 
close the sale. 

The knowledge of the laws of sales- 
manship gives the salesman conscious 
power. By means of this knowledge he 
economizes the customer’s attention by doing 
the right thing at the right time. Some 
salesmen are successful without conscious 
knowledge of these laws. Their abilities 
would, however, be greatly enhanced and 
their efforts more productive if their present 
“Rule of Thumb” methods were displaced 
by the conscious knowledge of the laws of 
psychology upon which salesmanship is built. 

Since jewelry occupies such an important 
part in the decoration of people’s homes, and 
in the adornment of their persons, it would 
seem that a knowledge of the psychology 
of form, the principles of layout, and the 
laws of decoration, as they apply in the 
hanging of pictures on the wall, the placing 
of furniture on the floor, or the selection of 
clothing for one’s self, would enable the 
jewelry salesman to talk with a conviction 
which the customer would recognize as that 
of an authority, and find distinctly helpful in 
the selection of articles of jewelry.* In- 
sistence upon these qualities in a salesman 
will raise the sales personnel to a high level, 
and insure the induction of only the best 
material to the sales force. 

The next step in securing to the jewelry 
store proper representation is the training of 
the salesman. Many businesses sidestep the 
training of salesmen, either by hiring only 
experienced salesmen or by allowing the 
salesmen recruits to obtain their own ex- 
perience without direction or responsibility 
on the part of the supervising executives. 

The loss brought about by haphazard and 
inadequate training has led to the develop- 
ment in many industries of methods of train- 
ing, ranging from occasional conferences to 
well developed resident courses. Few jewelry 
stores are large enough to conduct their 
own resident training courses for salesmen. 
Therefore, one of the best ways of training 
the salesman recruit is to put him in the 
registry room for a period of intensive study 
of the goods as it comes from the manu- 
lacturers. He will there come to appreciate 
qualities and kinds and periods in jewelry 
merchandise. He will also see the reason 

*Parsons, Frank Alvah, The Art Appeal in Dis- 
blay Advertising. Harper & Brothers, New York, 
1921, pages 35 and 36. 

*Tosdale. Harry R. 
ment, 1921, page 16. 


Problems in Sales Manage- 
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for the various kinds of records which the 
sales department is called upon to furnish 
with each transaction. With this preliminary 
training in the stockroom giving him the 
major classifications, the salesman will be 
able to recognize and classify the goods as 
he seem them in the showcases. He can 
continue his observation of kinds of mer- 
chandise when he is on the sales floor. His 
early training in the registry room has given 
him certain basic groupings, within which 
he can study further the variations in the 
merchandise. He can thus be sure that 
his knowledge is increasing from month 
to month and year to year. 

Proper selection and training insure plac- 
ing on the sales force the most competent 
material possible. The salesman’s faith in 
his house and its merchandise, and its man- 
agement can, however, only be made perma- 
nent by sound management at all times. It 
is, therefore, necessary that the supervising 
executive follow each salesman’s work care- 
fully, and keep him sold by frequent con- 
ferences. These conferences are an impor- 
tant opportunity for an exchange of views 
between salesman and management. If the 
salesman feels disappointed or dissatisfied, 
these conferences give him an opportunity 
of being heard. Here lies the management’s 
opportunity either to justify their past action 
or to change it as to the future. 

The most important way of keeping a 
salesman sold, happy, and contented is, how- 
ever, through his pocketbook. The sales- 
man must have confidence in the processes 
by which his remuneration is established. In 
general, there are two basic plans for the 
compensation of the sales force, similar to 
time and piece wage plans in the factory. 
There is a salary plan, according to which 
the relation between the salesman’s results 
and salary is adjusted over long periods of 
time; and the commission plan in which the 
unit of compensation depends strictly upon 
sales. 

The advantage of the former is that 
the salesman’s time is bought and, for that 
reason, he is under greater control. He 
can be asked to do things which are incident 
to the selling, though not strictly selling 
work. The disadvantage of this plan lies 
in the fact that it does not reward with 
sufficient promptness excepfional effort and 
exceptional results. Conversely, this plan 
fails to reward decreased effort and de- 
creased results.f 

The chief advantage of the commission 
plan lies in the fact that the salesman is 
paid primarily for sales made and for that 
reason constitutes a tremendous incentive for 
additional effort.— This very incentive is 
also the weakness of this method of com- 
pensation, especially in a store which seeks 
to build up good-will as the basis of future 
sales. A salesman on a commission basis 
is very apt to oversell the customer and 
thus alienate the customer’s regard for the 
store.§ The tendency at present is to use 
a combination of the two plans in paying 
salesmen. 

Jewelry stores using such a combination 

*Tosdale, Harry R. Problems in Sales Manage- 
ment, 1921, page 17. 

+Russell, Frederic A. The Management of the 
Sales Organization. McGraw-Hill Co., New York, 
1922, page 123. 

tIbidem, page 124. 

$Thidem, page 125. 
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have worked out numerous schemes. The 
simplest of these is the paying of a basic 
wage, say $2,000 a year, and in addition giv- 
ing a commission, say two per cent, on all 
merchandise sold. This commission is made 
payable ‘at the end of each quarter. Under 
this plan if one salesman should wait on a 
customer but fail to close the deal at that 
time, and the customer should later come in 
when that salesman is out and make the 
purchase through a second salesman, the 
two salesmen split the commission evenly, 
each salesman getting one per cent. Hence, 
the strictest supervision of the day’s work 
on the sales floor is necessary, in order that 
justice be done to all salesmen, and that 
no one have an advantage over the other. 


Where the straight wage is used, quotas 
are set for each salesman in the depart- 
ment. The departmental planned sales are 
divided up among the salesmen according 
to the position on the sales floor and op- 
portunity to make sales. If the salesman is 
located at a point where more customers 
pass than at others, as, for instance, near 
the entrance, his quota is correspondingly 
raised. Another factor in determining the 
salesman’s quota is his present salary, the 
principle being that as time goes on the 
salesman should be more valuable to him- 
self, through being able to earn a higher 
dollars and cents wage, and yet be of greater 
value to the house through the decreased 
cost of making each sale. For instance, a 
salesman starting in his new work may get 
a salary of $2,000 a year and be expected 
to do a volume of $20,000. The relation of 
his salary to his salés here is 10 per cent. 
During his second year this percentage rela- 
tionship should be eight per cent say, his 
quota of sales being $30,000 and his salary 
$2,400. The cost of getting these sales would 
be less to the firm, yet the salesman would 
be more valuable to himself. 


The second big point of contact of the 
store with its public is its publicity. The 
most important problem of any commercial 
organization today is so placing itself be- 
fore the public that the organization may 
enjoy in the highest degree the impetus that 
comes from favorable public opinion. Hence, 
the publicity should aim to present the store 
to the public from as many viewpoints and 
in as many different appeals as possible. 
The National Retail Jewelers’ Association 
have recognized the importance of maintain- 
ing Telations with the public at large by 
making provision in their budget for a coun- 
selor in this form of work. 


The real boss of every retail jewelry 
store is the customer. A sound sales policy 
sees to it that a customer leaves the store 
satisfied. To this end, Repair Departments 
are merely looked upon as agencies for ac- 
customing people to come to the store. These 
departments are made to do the work well, 
even if it cannot be done profitably. From 
the service thus rendered the customer, the 
store will reap its reward through later 
sales. 


The salesmen are selected with care and 
trained thoroughly so that they may truly 
represent the policy and traditions of the 
house. The good-will which thus results is 
further strengthened and increased through 
skillful correspondence, judicious advertising 
and other appropriate forms of publicity. 
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F. C. JORGESON & CO. ciicaco nu: 
HIGH GRADE JEWELERS FIXTURES 


ELIE LLL 

















No. 107. Case and Table 


This case is carried in stock in 8-ft. lengths in birch with mahogany 
finish and may be glazed with double strength glass or plate glass 
as desired, the prices varying accordingly. Oak cases to order. 


Prepare early for the Fall Business 


48 years’ experience building Jewelers’ Fixtures. 














DEPENDABLE 0 prices ‘ano service DEPENDABLE 


A few well known lines 
we carry 
Homan Silver Co. 
Elgin Watches 
Waltham Watches 
Hamilton Watches 
Howard Watches 
Illinois Watches 
Standard Watches 
Ingersoll Watches 
Keystone Cases 
Wadsworth Cases 


“Princess” Rings 


Seth Thomas Clocks 
Waterbury Clocks 
Western Clocks 


Sessions Clocks 


Dunn Pens 


A few well known lines 

we carry 
Ostby & Barton Co. 
R. F. Simmons Co. 
W. G. Clark Co. 
Sykes & Strandberg Co. 
Smith & Crosby 
W. E. Hayward & Co. 
Deltah Pearls 
La Tausca Pearls 
Community Silver 
1847 Rogers Silver 
Wm. Rogers Silver 
Holmes & Edwards Silver 
*“Universal’’ Electric Goods 
Landers, Frary & Clark 
Forbes Silver Co. 
Helbros Watches 











(OUR JEWELRY CATALOG] 


EDWARDS -LUDWIG-FULLER JEWELRY CO. 
KANSAS CITY MISSOURI 
































August 20, 1924 


THE JEWELERS’ 


CIRCULAR 








Jewelers’ Merchandising Calendar 
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S-e-p-t-e-m-b-e-r 


A® its name implies, September was for- 
merly the seventh month of the year. 
Its name has become inappropriate since 
two months were added to the calendar year 
and introduced before the former seventh 
month. 
BIRTHSTONE 


Sapphire, symbolizing an antidote for 
madness. 
FLOWER 
Morning Glory: Poppy, symbolizing con- 


solation. 


ANNIVERSARIES AND HOLIDAYS 
Ist—Labor Day. 
12th—Old Defenders’ Day (Maryland). 
17th—Birthday of the Constitution of the 
United States (1787). Jewish New Year. 


STATES ADMITTED TO THE UNION 
9th—California, 1850. 


OTHER DATES OF IMPORTANCE 


13th—“Star-Spangled Banner,” composed 
by Francis Scott Key, while detained as a 
prisoner on a British ship during the bom- 
bardment of Fort McHenry, near Baltimore, 
1814. 

'16th—First overland mail (Pony Ex- 
press) for Pacific Coast left St. Louis, Mo., 
1858. 

22nd—Lincoln’s Emancipation Proclama- 
tion first issued, 1862. 

23rd—First day of Autumn. 


SEPTEMBER SELLING KEYNOTE 


The change from out-door life to in-door 
life will be gradual during the month. This 
new life is born of the changing season and 
demands a new supply of comforts and 
necessities that were not needed through the 
Summer months. 

New merchandise, particularly new styles 
in wearing apparel and personal adornment, 
will be the selling note of the retail trade. 


SLOGAN FOR SEPTEMBER 
More New Customers This Fall. 


SYMBOLS FOR SEPTEMBER 


Fall—The symbols of Autumn are the 
fruits and vegetables that a bounteous na- 
ture has provided for the coming Winter: 
Grains of the field; fruits of the trees; vege- 
tables of the garden; dried flowers, foliage 
with orange and reddened leaves; bark; 
rustic scenes; nuts, etc. 

Harvest—Same as for Fall, with fruits 
and vegetables predominating. 
Labor Day.—Blueprints ; 
label; cog-wheels, gears, etc. 
School Opening.—See last month’s calen- 

dar. 

Hunting Season Opens—Woods and 
fields; stuffed animals; scenes of the chase; 
guns; camp scenes, etc. 

Football Season Opens.—Football ; college 
colors; class emblems; pictures of famous 
Players, games, etc. 

Fashion Shows —Fall flowers and foliage ; 
style pictures, etc. 


tools; union 


Theaters Reopen.—Programs ; fans; opera 
glasses, etc. 

Fall Fairs—Fruits and vegetables; pic- 
tures of stock; lists of prizes, and the prizes; 
ribbons of merit, etc. 

APPROPRIATE SALB 

Birthstone sales. 

Hunters’ requirements. 

Opera glasses and lorgnettes. 

School and college requirements. 

Harvest festival. 

Silverware, glassware and household needs. 

Fashion jewelry. 

Clock sale. 

Lamp sale. 

Engagement rings. 

Fall bride gifts (October weddings). 

Wedding and fine stationery. 


HOW TO GET THE MOST OUT OF THE CALENDAR 


The Jeweler’s Merchandising Calendar is 
prepared as a reminder and a thought pro- 
ducer. The jeweler is advised to tie up with 
as many events in his advertising, window 
displays and selling efforts as possible, be- 
cause such a tie-up indicates a progressive 
spirit. 

The slogan suggested for the month, More 
New Customers This Fall, is worthy of 
adoption by every jeweler, whether he does 
a small business or a large one, for the 
smaller business needs the new customers to 
make the business more worth while, and 
the larger business needs the new customers 
to continue its progress along the road of 
success. 

Little things often lead to big results. A 
copy of the “Star-Spangled Banner,” to- 
gether with a card explaining its origin, may 
be used as an attraction to the window dis- 
play, a small silken flag tied to the song 
with a red, white and blue ribbon giving 
atmosphere to the event. Let us do our 
share to teach patriotism to our fellow citi- 
zens. The birth of the Constitution should 
also be remembered. 

The jeweler should carefully think over 
the transition of the season, of the new life 
the people will be compelled to lead as soon 
as the chill winds, cold rains and snows 
force them to relinquish their out-of-door 
sports and living. This not only creates a 
new need for clothing, for clothing of a 
warmer nature, but it creates an entirely 
new life in the home that will result in many 
new needs for the comfort and well-being 
of the individual and the family. The en- 
tertainment of one’s friends will be indoors 
instead of outdoors, and this means new 
equipment in many cases, because new homes 
are being occupied, old ones are being re- 
furnished. 

While the jeweler may pin his faith to the 
tale of “Gifts That Last,” there is plenty of 
opportunity for him in the field of actual 
needs and necessities, both for the individual 
and the home. He has two pathways lead- 
ing to success, two trails that lead on to 
fortune. It is even possible for him to travel 
each of these with success, provided he 
knows he is doing it and plans to make the 
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pathway clear by concerted advertising for 
each trail, They must be distinctly followed. 
No generalities will bring him success. He 
must differentiate in his appeals for business. 
When he sells utilities, let him adopt the 
appeals to the public that will sell utilities. 
When it is luxuries he is offering, let his 
appeal be of the luxurious and to the opu- 
lent. 

The Fall window displays may be enliv- 
ened by the use of bright colored foliage, 
fruits, and even vegetables. The jeweler 
who sells china can offer vegetable dishes 
with a showing of the vegetables in his win- 
dow. Why not visualize the article, to be 
sold as if in use? ; 

The opening of the new home and the 
prospects of home entertainment makes Sep- 
tember a logical month to advertise silver- 
ware, glassware, china and other home needs. 
The jeweler who watches the probable de- 
mand for certain articles, and goes after the 
business, usually is the one that wins. The 
public responds to advertising effort. Make 
yours and get the response. 

Fall fairs should be boosted, especially 
those held locally. Even if these are an ex- 
pense, because of donations, the jeweler may 
benefit. Fit into the events of the locality 
and become a part of the community. It 
pays to do so. 

Labor Day offers little in the way of op- 
portunity to the jeweler, unless there are 
prizes which can be sold. Sometimes it pays 
to donate one prize as a bait in fishing for 
the sale of others. 

Schools and colleges open in September, 
with the consequent requirements of the 
students. Some jewelers have found a good 
business in pins, class emblems, rings, etc. ; 
fountain pers and pencils, watches, etc., for 
students and teachers. 

In some localities the hunting season opens 
a field for the sale of many articles usually 
found in the jeweler’s stock, such as a 
cheaper class of watches, compasses, binocu- 
lars, vacuum bottles, camp luncheon sets, 
manicure sets, safety razors, comforts, ciga- 
rette cases and lighters, etc. 

The fashion shows staged by the wearing 
apparel merchants should be paralleled by 
the jeweler in a similar event. The idea 
that there is a style to jewelry must be fos- 
tered and the people educated to that 
thought, or the jewelry business will never 
grow to larger importance. Every avenue 
of business that is open should be traveled 
by the jeweler. 

The reopening of theaters is not of as 
much importance as some years ago, because 
the movies have changed things to some ex- 
tent. However, in the larger cities this may 
be made something of, if only for the pur- 
pose of calling attention to the lines that 
might be sold to theater patrons. 

It is suggested that clocks and lamps be 
specifically advertised and displayed during 
September. The opening of the new home 
will bring a need for these. Old clocks and 
lamps will be discarded; let the first in the 
field with his advertising get the business of 
selling new ones. 

Engagement rings may be advertised be- 
cause of the fact that many alliances are 
projected during the vacation period, culmi- 
nating in an engagement, at least, and often 
in an October marriage. Therefore, the en- 
gagement ring may be featured in Septem- 
ber and the October bride’s gifts as well. 
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DISPLAY FIXTURES 


Originators and manufacturers of jewelry boxes, blocks, displays, 
window platforms and trays for show cases. Traveler trays for 
the jewelry, fancy leather goods lines and kindred trades. 

The convenience of the “HANDY TRAY” is fully realized in removing 
and replacing quickly without any disturbance to the adjoining trays 
in the showcase. The trays are so designed to add appearance of beauty 


to your display. These trays are made in regulation sizes of mahogany, 
leather frame and velvet finish and represent workmanship of the highest 








Calibre. . 
Special consideration given to jobbers Send for our 
and manufacturers on quantity orders illustrated catalog. 
MOREL MFG. CO., INC., 
47-49 GREENE ST. NEW YORK BRACELET STAND 











Mother-of-Pearl Strings 


New Shipment Just Received 


in 
ALL COLORS 


Jade, Rose, Lapis, Yellow and White 
GRADUATED 
OVAL ROUND 
LONG LENGTHS 





’ Pastor Stop Watch 


U. S. Pat. May 6, 1924 EE LLI V TELLI 
AT LAST bey cp ating New York 


A Popular-priced Stop Watch to retail 
for $7.50 


Sales can be made to sportsmen for use at race tracks and ath- 
letic meets; to students and wide-awake boys, engineers, teachers, 
physical directors, psychologists, physiologists, laboratories, manu- 
facturers and doctors. Intelligent men everywhere want this sturdy 
Stop Watch, which for practical purposes is just as good as the 
expensive Stop Watch. 

The Pastor S Watch is a time-piece as well as a S Watch. 
bie He ap ages — pag oe - the ot of the —_ 

ial which is graduated in fifths seconds. e minute numbers 
count the seconds. The unbreakable crystal adds to the robustness. Samuel Lawson 
The finish is nickel. 71-73 Nassau Street 


The Pastor Stop Watch is guaranteed mechanically gateet and Repairing and Special Orders New York 











Fourteen Karat Gold 


ONYX 
Jewelry 














a low-cost maintenance service is offered the user. ‘astor 
a ; _— 
aneriiits The Protection Ring Guard 
Attractive display box for 6 watches sent upon request. Sten Me Midis & Ge a Os 
You can order from your Wholesaler. EASY TO PUT ON 
1 Manufacturers oe ne ee ee 
The Sterling Watch Company, Inc, Sewer The Lion Safety Pin Clutch Co. 
15 East 26th St. New York, N. Y. Pat. Feb. 20, 1917 100 W. 2ist St., Room 411, New York Pat. May 2, 19%) 











Dry Dock 9342 


SIMSON BROS. 
FINDINGS 


For 
Manufacturers 
Exclusively 





2510 2310 2360 2960 2880 


Shanks Suitable for Stone Rings 125 Canal St., New York 
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Making a Bid for Business During 
the Heated Term 








Written Expressly for The Jewelers’ Circular 


























HE advertisement shown below is the 
wording of a piece of jewelry copy I 
found in the department store advertisement 
in a local paper only a day or two ago. In 
addition to this bit of intelligence, they 
listed in their ad the names of a dozen or 
more items of men’s jewelry, such as match 
safes, cigarette cases, tie pins, combs, knives, 
flasks, etc., quoting prices in each instance. 
There would seem to be nothing unusual 
about the foregoing piece of department 
store copy, except, perhaps, that it is well- 
worded and well-timed. But the thing that 
I especially wish to stress at this time is 
the fact that although the town in which this 





Summer Jewelry of the 


Practical Kind for Men 


You know what we mean; cuff links 
that are not too gaudy, that are service- 
able and easy to put on and take off. 
A belt buckle that is elegant without 
being conspicuous. Belt or lapel chains 
that bespeak refinement and good taste. 











department store does business boasts of 
25 to 30 jewelers, not one of them made an 
appeal in cold type in this particular paper 
for the business of men who will without 
peradventure of a doubt need jewelry to 
wear with Summer togs on vacation trips. 

Many of these same jewelers have trays 
full of buckles, cuff links, combs, knives, 
and the like, in their stocks, from which 
sales are made only occasionally. They take 
it for granted that the public knows where 
to go when in need of jewelry, and let it go 
at that, forgetting apparently that while they 
are resting on their oars, the department 
stores and haberdashery shops are crowding 
every inch of canvas and taking away busi- 
ness from right under their noses. 

You can say what you like as to whether 
or not it pays jewelers to advertise, but the 
fact remains that those who do make use 
of the printed word in acquainting the pub- 
lic with their service and their wares, are 
the ones who prosper most, all things being 
equal. 

Several months ago an old established op- 
tometrist and optician in my home town who 
formerly believed in newspaper advertising, 
but who had for some years past neglected 
to avail himself of its advantages, came to 
me with a tale of woe, saying that business 
was punk, and that his one-time customers 
were going elsewhere, to be fitted with 
Blasses, I asked him if he still believed in 
advertising and he replied in the affirmative, 
adding, however, that he had no one to write 
copy for him to his liking, and he did not 
care for syndicated or so-called ready-made 
optical ads he had seen in the newspapers. 


I volunteered to write some copy for him, 
and lay out his ads, and he accepted my 
proposition. To make a long story short, 
he is now spending about $100 a month in 
newspaper advertising alone, and he tells 
me the returns more than warrant the out- 
lay. More and more people from the rural 
districts who have seen his advertisements 
in the daily papers are coming to town to 
avail themselves of his services, and many 
tell him they were persuaded to have their 
eyes examined as a result of reading his ads. 

Coming back to the subject of advertising 
jewelry, I must say in all earnestness that 
timely, well-displayed advertising does and 
will increase jewelry sales. Time and time 
again instances have come to my notice in 
which jewelry advertising placed by depart- 
ment stores has brought immediate and tan- 
gible results. Scarcely a week passes that 
department stores in my home town do not 
advertise sales of jewelry, table silver, or 
hollowware, and they cash in on these sales 
too, as the crowds who throng these stores 
would indicate. Not content with their ad- 
vertising in the papers, they go to the trouble 
to execute effective window displays, in 
which such jewelry as they advertise forms 
a part. 

I do not mean to imply that jewelers must 
take big space in the papers every day, in or- 
der to increase sales, nor is such a _ pro- 
cedure necessary. [very jeweler must de- 
cide for himself how much he can afford to 
spend on advertising, but he ought to adver- 
tise nevertheless. Right now the average 
jeweler will do well to advertise belt buckles, 
belt chains, cuff links, lingerie clasps, slave 
bracelets, compacts, and the like—not neces- 
sarily the expensive kind, but articles that 
are needed to supplement the vacationist’s 
present assortment of jewelry and trinkets. 
An inch and one-half double column ad 
every day during the Summer will help ma- 
terially in attracting the attention of the 
public to the jeweler’s wares. Coupled with 
this advertising he should display in his win- 
dows such jewelry as he hopes to dispose 
of to tourists and vacationists. For ex- 
ample, if he wants to feature belt buckles 
in his advertising, at a special price, a suit- 
able display of buckles, attached to belts if 
possible, will arrest the attention of passers- 
by, who may not see his ad in the papers. 
It is, of course, advisable to place a neatly 
lettered price card in the window along 
with the belts and buckles, which might be 
worded as follows: 


BELTS AND BUCKLES 
FOR VACATIONISTS 


Special—$1.50 


If a jeweler’s window space will permit, 
he could even divide it up into sections, and 
feature several kinds or lines of jewelry at 
one and the same time. In one-half of his 
window he might display gentlemen’s 
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jewelry for Summer wear, quoting a uni- 
form price for every one of the items in- 
cluded in the assortment. Belt buckles, 
chains, cuff links, combs, and tie clasps could 
be grouped about a card bearing the legend, 
“Your Choice—$2.00 each.” The remaining 
half of the window might be given over to 
showing articles of jewelry for the women 
folk, such as compacts, slave bracelets, 
bobbed hair sets, beads and ribbon watch 
bracelets, the choice of any article of which 
might likewise be had for $2.00. 

Most of us are familiar with the old adage 
to the effect that “Where there’s a _ will 
there’s a way.” If the rank and file of small 
town jewelers would ponder this thought oc- 
casionally, there would be less cause for 
complaint regarding lack of sales. They 
would be too busy originating schemes for 
increasing turnover to even take cognizance 
of the fact that business might be quiet. 

A Bible student once asked Moody, the 
famous evangelist, for a little truism to re- 
member him by in after life, and Moody’s 
reply was, “Use or Lose.” What a world 
of advice and meaning there is stored up 
in this simple, homely phrase. As applied 
to the retailing of jewelry, it means that 
jewelers nowadays must employ every honor- 
able means at their disposal toward multiply- 
ing sales, building good-will, and earning 
prestige. Failing to measure up to their op- 
portunities in these respects, they automatic- 
ally lose out, and their more capable com- 
petitors make away with the business they 
might otherwise have had. 

No business, least of all the jewelry 
business, can afford to stand still, even if 
such a thing were possible. Competitior 
nowadays is too keen to permit of half- 
hearted selling methods, even during the 
summer months. Furthermore, the jeweler’s 
overhead is too great to permit of his rest- 
ing on his oars and drifting with the tide. 
If it is his ambition to go upstream, he has 
no other alternative but to row for it. The 
minute he stops urging his craft forward, 
he starts to float down stream. There is 
no sucha thing as standing still in mid- 
stream. This is one of the inexorable laws 
of nature, and it is well, perhaps, that things 
are so ordered, or we might all become a 
lot of weaklings. What we get in this 
world we have to work and fight for, and 
the harder we work the more we'll have. 

When warm weather comes along, many 
of us would like to console ourselves, per- 
haps, with the fact that there is little busi- 
ness to be had, for the reason that most 
people are away on vacation trips. I'll grant 
you that some few people do leave town in 
most communities for a season, but the rank 
and file of those who have their living to 
get stick to their jobs, being content to take 
but a few days or a week off during the 
hot weather. After all is said and done, it 
is the patronage of the workaday public that 
keeps the small-town jeweler in shoe leather, 
and it behooves him to reach out after their 
trade regardless of seasons, or the state of 
the weather. 

I have little sympathy for any jeweler 
who complains that business is rotten, and 
yet does not turn a hand to remedy condi- 
tions. If he did nothing but change his win- 
dow several times a week, sales might regis- 
ter an increase, since people nowadays are 
essentially a race of window-shoppers. 
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Good Display — Fast Sales 


Barrettes are proven sellers and the logical place for 
these jeweled items is in your store. 
The beautiful white Bonn Wear case displays one 
and one-half dozen barrettes on each card. There are 
slots in the case for each style and when you show 
the merchandise it is easily returned. 
A real logical and easy means of showing a fast sell- 
ing profitable item. Good display, easy sales and 
many return sales. 
The counter display case is FREE with any of the 
following combinations of popular priced barrettes. 

6 Doz. Barrettes @ $4.00 Per Dozen 

3 Doz. Barrettes @ $8.00 Per Dozen 


or 


414, Doz. Barrettes @ $4.00 Per Dozen 


and 


114 Doz. Barrettes @ $8.00 Per Dozen 


Included with this assortment is the new hair pin 
barrette that does not need fastening. 


M. BONN CO. 


Pittsburgh, Pa. St. Louis, Mo. 























RING FINDINGS 
18 Kt. White Gold 


and Platinum 
and All Colors and Karats 
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14 KARAT FINDING Co. 
64 Fulton St., 
New York 


























Refraction of the 
Kye 


By Gustavus Hartridge 
F.R.C.R.A. 





A Manual for Students 





275 pages, 107 illustrations and sheet of 
test types. 





Price, $2.75 





THE OPTICAL PUBLISHING CO. 
11 John Street :: 33 :: New York 
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Jewelry Advertising That Gets Results 


Paper Read by Frank W. English, with Square Deal Miller, Detroit, Mich., Before the 
Ohio State Jewelers’ Convention, Held at Cedar Point, O., July 15, 1924. i 
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folks you’ve never seen before. Am I right? 
I am if your price is right! Isn’t it a mat- 
ter of common sense that when these folks 
get ready to buy their diamonds they’re com- 
ing back to the store that gave them the best 
value for a dollar bill last time they were 
in...Of course, they are. I’ve seen them 
stepjn_our store in Detroit, pay a dollar 
fofararticle, talk to the clerk about its value 





WERE all here today, I take it, to get 
the other fellow’s ideas, to help each 
other and to be helped if that is possible. I 
know that all of us are interested in bigger 
business—for bigger business invariably 
means greater happiness for all of us, so 
folks, if you don’t mind, I’m going to “tie 
up” bigger business and advertising. I’m 
going to talk about—“The five fingers of 
jewelry advertising that ‘shake hands’ for a 
bigger jewelry business!” 

That title may be a little rough and or- 
dinary—if it is, excuse it please, for I’m liv- 
ing and working now with folks who believe 
in and speak straightforward, plain every- 
day English—and I don’t know of any better 
way to put it. 

Here they are: 

(1) Newspaper advertising with a mes- 
sage that makes folks want to read it as 
thoroughly as they do the comics. 

(2) Illustrations of your merchandise 
that “catch the hurry-up reader’s eye” and 
create the desire for ownership that rolls 
the dollar across your counter. 

(3) Window cards that “nail the casual 
passerby” and draw attention to the mer- 
chandise held out by this silent, usually 
poorly paid master salesman—the window. 

(4) Store cards that tell folks your 
“creeds” and make them happy to carry out 
your sales-ship receipts. 

(5) Direct mail letters that keep Uncle 
Sam, a smart and busy salesman, on “his 
toes” while yours are turned up. 

If I were to attempt a thorough analysis 
of these five fingers the next motion in this 
convention would be for adjournment—so I’m 
going to cover them briefly. 

Newspaper advertising with the appeal 
that makes folks want to read it is some- 
thing we don’t find in every issue of daily 
publication—it isn’t there because the av- 
erage individual cannot prepare it—and pri- 
marily because the merchant who pays for 
the space hasn’t yet come to understand its 
necessity nor to know its powers. 

In the years that I have made the State 
of Ohio my home and business headquarters, 
Ihave met and talked with scores of jewelers 
about advertising. A few have “hit the nail 
on the head” and pocketed the joys and 
profits of a healthy successful business. Most 
of them have yet to understand what this 
force can accomplish for them. They ad- 
Vertise out of habit, doing it because they 
have a hunch that it is something they ought 
to do—and most of them are kidding them- 
selves that they can do it just as effectively 
as men who have made a lifetime study of the 
business. This has resulted in a deplorable 
State of affairs—their advertising hasn't 
‘pulled” as effectively as the investment 
Warranted—and most of them have become 
Prejudiced against using this means of ac- 
quiring new business. 

If Glenn Heckert, your secretary, were to 





Step up to me now with a watch that was 
sing five minutes a day and ask me to fix 


it I’d be until Christmas probably getting the 
mechanism out and back in—and then it 
wouldn’t run satisfactoritly. I don’t know 
anything about watches. And that’s just it 
—an advertising man can’t be a watchmaker 
and it works the other way just the same. 
Right here, I want to make it plain that I 
am not selling anything, merely illustrating 
what is wrong with the “thumb” of most 
“five fingers of advertising” so far as jewel- 
ers are concerned. 

Outside of the fact that most jewelry ad- 
vertising is uninteresting in reader value to 
the folks it is directed at, the most glaring 
fault is that the jewelry advertiser today 
doesn’t know what to advertise. Just to il- 
lustrate this point I want to tell you about 
a certain maker of a composition that women 
are particularly fond of using in decorating 
the walls of a home, particularly the kitchen 
walls. 

This advertiser had been using two pages 
of black and white—I mean black ink on 
white paper—in the leading publications for 
years and successfully marketing the prod- 
uct. Sales jumped steadily—satisfaction in- 
creased regularly—and the company’s good 
will went up in value. Profits were great 
and generally the manufacturer’s business 
was healthy and one to be envied. He was 
“sold” one day the idea of color advertising 
—and immediately had his advertising agency 
prepare for his company a series of beau- 
tiful color advertisements—IN PINK. These 
began appearing regularly in the national 
publications—just as regularly sales began 
to fall off, satisfaction slump and profits de- 
crease. 

What was wrong—the maker of this com- 
position for walls had appealed to only those 
women who like pink. 

That’s just what’s wrong with jewelry 
advertising today—most of the merchants in 
this line want to appeal to only those people 
who are in the market for diamonds and 
watches—with the result that they do not 
“get acquainted” with the majority—you’ve 
got to have a majority to win anything. 

Yes, I know there’s a lot of you here right 
now who'd like to tell me that one diamond 
sale amounts to more than a 100 pieces of 
merchandise of lesser desirability sold at a 
price. 

But, did it ever occur to you that every- 
body wants to own a diamond someday. 
Merely “crying the fact” that you sell dia- 
monds isnt going to appeal to the majority. 
You can’t force the sale of a diamond— 
you'll agree with me there, I know, because 
diamonds are bought when folks are finan- 
cially situated to buy them and after they 
have given careful consideration of whom 
they are going to buy them from. Con- 
fidence is the thing. Confidence is just an- 
other name for satisfaction. If you bring 
100 people into your store through advertis- 
ing a minor article, at a “price” next Sl 
urday—give them value and satisfactign— 
you're going to start to build corifidence in 


anddropping by the diamond counter stot 
and look at diamonds. Invariably these peo- 
ple have come back. We sold them confi- 
dence and satisfaction for a dollar—and a 
diamond later for many times that price. 

Get something into your advertising be- 
sides diamonds and watches—use silverware, 
clocks, ivory, specials—anything that will ap- 
peal to the majority. Then you'll begin to 
get your “thumb” on new business. 

So far as the second finger of advertising 
is concerned I think we all agree. An article 
set out on the counter clean, polished and 
attractively displayed sells itself. The same 
article put into an advertisement cleanly il- 
lustrated and correctly presented sells itself. 
Don’t use “cuts” that are given to you merely 
for that reason—they may prove more ex- 
pensive in the sales you'll iuse vecause ine 
newspaper’s reproduction is a black smudge 
—and nobody buys from.smudges. : 

The third finger of advertising’s “hand of 
bigger business” is primarily the window 
card—but you can include your windows 
generally—for a store is judged by the win- 
dows it trims. 

Tell me you use window cards, I’ll believe 
you! But do these window cards say any- 
thing? We all know that a watch and a dia- 
mond are beautiful things—that folks want 
to own them eventually—and this is what 
most of our window cards of today’s jewelry 
window say, isn’t it? Why tell the passerby 
the obvious? He’s interested in something 
new. Give him window cards that will make 
him stop, read and notice the merchandise. 
That’s using the window as a salesman. Be 
sure, at the same time, that. your window is 
newly trimmed, clean and presentable. If 
it’s night, “light ’em” up. Don’t “short cir- 
cuit” a bigger business by a “short sighted” 
overhead policy. 

Store cards—yes, store cards are a little 
unethical—but what are we doing about it? 
Are we running a store where folks should 
like to trade as well as in a department store 
or are we running an institution of pride? 
Pride never paid an income tax yet to my 
knowledge. If you believe in and practice a 
policy of “Complete Satisfaction to the Cus- 
tomer or Your Money Back” tell the cus- 
tomer this and tell him with store cards, hung 
in effective places. They don’t need to be 
ugly, crudely painted messages, but refined, 
framed arguments of the way you do busi- 
ness. Use them. You'll see a difference. - 

The little finger of the “hand of adver- 
tising” is an important one. Don’t use him 

‘unless you know how. Direct mail adver- 
* tising well directed isa valuable» salesman, 
misdirected it’s money tossed into the waste 
basket or the furnace—that’s where unin- 
teresting direct mail letters go. You need 
“Uncle Sam” but make him be a “hand 
shaker” in homes where you’re not ac- 
quainted—and keep him busy in the right 
way. See that he says something that means 
something. In other words, don’t try to 
mend a watch if you’re a bank president. 
(Continued on page 142) — ’” 
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f igea ps of plating jewelry 
and silverware successfully 
without such former equip- 
ment as the dynamo, motor, 
rheostat, volt meter or motor 
generator! Think how happy 
you will be to be able to dis- 
card the troublesome and un- 
satisfactory dry-cel] batteries! 
Think of the pleasure you will 
derive in operating Wagner’s 
Electric Plating Machine 
which plates gold in 30 sec- 
onds, produces excellent re- 
sults and costs so little! And 
‘these are only a few of the 
many advantages in owning a 
Wagner Plating Machine. 


This machine plugged into 
the electric lighting socket 
anywhere in your store, con- 
verts the alternating current 
taken from the mains into di- 
rect current, delivering from 
three to eight volts of cur- 
rent, into the plating bath, as 
may be required. It elimi- 
nates the various apparatus 
heretofore used, takes up very 
little space, and requires no 
expert knowledge in handling. 











No. V§27600 
No. V§27601 


NO BATTERIES! 
ATTACH TO ELECTRIC LIGHT CIRCUIT 


OPERATES ON YOUR 
ELECTRIC LIGHT CIRCUIT 


110 Volts—60 Cycle— Alternating Current 
11 Inches Wide 834 Inches High 634 Inches Deep 


Shipping weight, 43 Ibs. 


Net weight, 19 lbs. and 6 oz. 


ASK FOR THE WAGNER Ae tee 


FOLDER, GIVING FURTHE 











24k Gold Coloring 


To gold color in 24k takes only 
a few seconds. For the darker 
shades, heat the solution to about 
160° Fahrenheit and use a cur- 
rent pressure of from 3 to 4 volts. 
Lighter shades require less tem- 
perature and current. Use 24k 
gold anode, 


DETAILS 





Green Gold Plating 


In green gold plating, the solution is 
used cold and the switch turned to the 


proper volt button, depending upon the 
smut desired, the size of the work and 
the anode. Keep the work moving. After 
the article has received the proper de- 
posit, it is advisable to rub the relief 
parts with bicarbonate of soda, which 
produces a very pretty and effective 


contrast. 





NO MOTOR 
yer HIGRIG/ 


witt the machine in place 
and properly connected, 
all that is necessary is to snap 
a switch and start platng 
just as one starts a polishing 
motor. 


The simplicity and ease 
with which a proper plating 
current is thus_ obtained, 
makes it possible for the 
jeweler to give his customers 
“while you wait” service in re- 
finishing or plating jewelry. 


Old stocks of yellow 
jewelry can be made imme- 
diately salable by plating 
them with a nice bright green 
color. Merchandise, long in 
the discard group can be 
similarly brought back to life 
by re-plating in some desir- 
able color and still sold at a 
profit. Repaired or soldered 
jewelry can be_ perfectly 
matched in color with a quick 
dip of only a few seconds in 
the solution. The earning ca- 
pacity of your repair bench 
will be immediately increased 
and the machine will be pai 
for long before the last small 
monthly payment will have 
become due. 


EQUIPMENT INCLUDES THE FOLLOWING: 


as Described .... ++. 
or $§.1§ per Month for 10 Months 


Wagner's Electric Plating Machine, Completeasde- $s & g 

scribed including one bottle Yellow gold plating 

salts for one quart solution and one piece 24k Gold 

ew or $5.50 per ‘Month for 10 Months 55 

29 East Madison St. 
CHICAGO 


SWARTCHILD @ COMPAN 





Every Wagner Electric Plating Machine is completely equipped with four wide-mouthed 
glass jars each of quart capacity and fitted with ground glass stoppers; an electric stove to heat 
solutions when necessary; a quart size plating dish covered with enamel of triple coating; two 
brass work rods, one for the anode and the other for the work; a 64-page book of instructions 
which tells you how to become expert in plating, refinishing, coloring and cleaning, together with 
complete wiring necessary for the operation of the machine—all carefully packed in a wooden crate. 


Wagner's Electric Plating Machine, Complete & & i & 0 
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New Radio-Controlled Watch 











Automatically Corrects Itself Twice Daily 














JIEUTENANT JOHN W. ISEMAN, of 
the Naval Air Service, has perfected a 
radio-controlled watch which automatically 
corrects itself twice daily, by the radio time 
signals broadcasted from the United States 
Naval Observatory, at Washington, D. C. 
The accompanying original diagrams sent 
to THE JEWELERS’ CIRCULAR by Lieut. Ise- 
man, graphically illustrate the working 
principles, 
A description of the watch was published 
recently in the Radio World, as follows: 
“The watch itself is a current model of 
American manufacture and with the excep- 





THE RADIO WATCH AND MINIATURE RECEIVING 
SET 


tion of an additional projection for “plug- 
ging-in” the set is similar in appearance to 
any ordinary timepiece. A pair of fine wires 
concealed in the watch chain carry the radio 
impulses from the receiving set to the watch. 

“The radio controlled watch is a horologi- 
tal achievement rather than a radio innova- 
tion inasmuch as the radio apparatus used 
1S with certain refinement similar to any set 
used for model control. 

“The set consists primarily of a fixed coil 
sharply tuned to a predetermined wave 
length, a fixed detector of an improved type 


and a condenser. A small flashlight battery 
incorporated in the set is used to supply the 
current for the sensitive relay contained in 
the watch. Interposed in the circuit be- 


sary to ‘break down’ the contact made by 
the filings within the tube in order to open 
a circuit after it has been closed by radio 
impulse. This is usually accomplished by 
some mechanical device such as a buzzer. 
However, by the amalgamation of certain 
silver salts and mercury the inventor has 
developed a type of coherer that is ‘self- 
restoring’; in other words, the coherer auto- 
matically opens the circuit in which it is 
connected at. the expiration of each wave 
impulse, 

“The time signals with which most of us 























SETTING MECHANISM 


(1) Jack for plugging in watch to pocket receiving set; (2) Insulating bridge; (3) Electro-magnets; 
(4) Armature; (5) Feed panel; (6) Escape wheel, 270 teeth; (7) Snail; (8) Automatic pick up 


(9) Segment to hands; 
o’clock position; (13) Locking pins; 


device; 


tween the battery and the relay, a new type 
of coherer is used to open and close this 
circuit on the radio impulses. 

“In the usual type of coherer it is neces- 


(10) Setting springs; 
(14) Cocking device; 


(11) Setting bars; (12) Setting bars, 12 
(15) Releasing bar. 


are familiar are sent beginning at 11.55 
A. M., Standard Time, in an intermittent 
series of beats or dashes with breaks to 
indicate the 29th and 59th seconds of each 
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Series No. 210 
IN ANY WIDTH 
Send for Catalog 


JOHN C. NORDT 


Camp and Orchard Streets 
NEWARK, N. J. 
Est. 1872 
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Refiners 


Gold 
Silver 
Platinum 

















HANDY @ HARMAN 


31 Gold St., New York City Bridgeport, Conn. 
SHIP TO EITHER PLANT 
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Refiners 
Sweep Smelters 


Gold— Silver — Platinum 





Purchase Ores, Residue, Cyanides and 
Chlorides 


Jewelers’ and Dental Sweep. 


We manufacture White, Green and Yellow 
Gold and Wire, All Karats. 


Pure Silver and Anodes 
Solders, Alloys and Dental Golds. 


Pure Nickel, Zinc and Copper for 
Manufacturing Purposes. 


L. LELONG & BRO., Inc. 


New York Office 
17 W. 42nd S&. 


Works 
NEWARK, N. J. 








How About Acids? 


Do you know that acid will cause no end of trouble in 
a Watch or Clock? It will corrode the pivots and eat 
the metal. Are you sure that the oil you are using 
does not contain acids ef some kind? 


There is positively only one oil for 
Watches and Clocks ever produced 
which is absolutely free from acids 
of all kinds, and that is 


| FULCRUM 
OIL 


i This is a broad statement, but WE 
y CAN PROVE IT. 





“If you are not using Fulcrum Oils, 
you are not using the BEST Oils.” 


FULCRUM OIL COMPANY 


Franklin, Pa., U. S. A. 
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minute and a long break of ten seconds 
before the final dash indicating 12.00 noon. 
“The sum of the dashes or impulses broad- 
cast during this period is 270. The watch 
contains a finely made escapement operated 
by an armature connected with the relay. 
The escapement wheel contains 270 teeth, 
one tooth of which is releasd by the escape- 
ment on each impulse or beat received. On 
the 270th, or noon signal, the escapement 
wheel will have completed one revolution, 
at the completion of which the mechanism 
for setting the hands is released and regard- 
less of whether the watch be fast or slow 
the hands promptly click to the correct time 
as received on the time signal waves, 
“Immediately after the hands of the watch 
have been corrected the circuit between the 
watch and the pocket set is automatically 
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a, condenser; b, fixed detector; c, self-restoring 


coherer; d, ccil (fixed wave length); 
e, battery; f, loop aerial. 


opened in order to prevent other impulses 
on the same wave length from disturbing 
the action within the watch until it is time 
to receive the night signals sent at 9.55 
P. M. to 10.00 p. M., Standard Time, when 
the circuit is again automatically closed 
ready to receive signals. 

“The escapement and relay is made of 
non-magnetic material carefully insulated 
from the watch movement, thus eliminating 
the possibility of residual magnetism and its 
effect upon the time-keeping qualities of the 
watch, 

“Lievtenant John W, Iseman, of the Naval 
Air Service, perfected this novel watch with 
the main idea of correcting chronometers 
on board ship. Its use makes possible the 
obtaining of accurate time in any weather 
at any time of year.” 





——a 





It was announced recently that Hess & 
Slager, Inc., jewelers, of Jacksonville, Fla., 
have completed arrangements for the estab- 
lishment of a branch. store in Miami, which 
's to be located on the first floor of the Gro- 
din Hotel, now under construction. 
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A New Method of Attaching the Bal- 
ance Spring to the Cock 





THE balance spring is usually fastened to 

the stud by means of a slightly conical 
pin. If this is not properly placed, it causes 
a deformation of the balance spring. More- 
over, this system does not permit of a varia- 
tion in the height of the point of attach- 
ment of the spring to the stud. A manu- 
facturer at Ruhla has adopted a novel con- 
struction, which is represented in the accom- 





panying figures. A passage, milled under 
the cock, allows the. attachment of the 
spring by means of a spring screw D, the 
end of which engages in a passage under 
the ear F of the cock. A screw E allows 
the end of the spring to be pressed against 
the side of the passage by the spring D. 
This construction compels the spiral to take 
a proper position. Moreover, as Fig. 2 
shows, the height of the end of the balance 
spring may be changed to conform to the 
variations in the height of its terminal 
curve. 





Graham Lever with Movable Arms 





A‘ a rule, the Graham lever escapement 
is constructed so that certain changes 
can be readily made, thus the levers may 
be shifted in a groove of the arm and the 
distance from the center can be modified. 
If the escapement is too weak or too 





strong, it is not necessary to change the 
distance from the centers, only to shift the 
levers. 

If the drop is unequal, the levers need not 
be shifted, only the distances from the center 
modified. 

If the drops are equal and the locking 
too strong or too weak, it often suffices to 
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shift one of the levers. If the lockings are 
unequal it does not suffice to cause the entry 
of the lever on the side on which the lock- 
ing is weak. It is necessary to change the 
planes of impulse. It is true that in doing 
this, the lifting angle of the lever is changed. 

To facilitate these manipulations, a Gers 
man watchmaker, Edouard Staiger, at 
Villingen, some time ago invented an ad- 
justable Graham lever. The two arms of 
the lever, e e, are not stationary, but have 
a common axis in g. They are each firmly 
connected by an arm d with the screw c¢, 
operated by the screw-knob b. By ‘neans 
of the screw-knob b the arms of the lever 
may be moved so as to make the escape- 
ment stronger or weaker. 

The advantage of this form of construc- 
tion is particularly great for the manufac- 
turer who can easily remedy defects in the 
escapement wheels made in quantities. 





Wisconsin’s Lafayette Clock 





ONE of the most interesting exhibits in 
the Wisconsin State Museum at Madi- 
son, Wis., is the Lafayette clock, the largest 
grandfather clock in Wisconsin, which is a 
few inches over eight feet high. This clock 
has a wooden dial and the face is carved 
and painted with floral and hunting scenes. 
It was made in Neustedt, Germany, about 
1770, by Johann Schopperle, a famous clock- 
maker This clock has a musical organ pipe 
attachment and plays several airs. 

It was brought to Boston before the 
American Revolution, and stood in a house 
on Beacon St. During Lafayette’s second 
visit to America he was entertained at this 
home, and the clock played for him. After- 
wards it was bought by George W. Lyon 
of the Lyon & Healy musical firm, and 
brought to Wisconsin by one of the members 
of that family—Detroit News. 





Interesting Horological Booklet 





6¢B*NGLISH Clocks and Watches and 

Their Makers,” is the title of an in- 
teresting little booklet compiled by the 
British Horological Institute, London, Eng- 
land. Jt has been prepared for the Collec- 
tive Exhibit of the British Horological In- 
stitute at Wembley. The proceeds from the 
sale of the book will be used for the train. 
ing of men in horology. The volume con- 
tains 64 pages and is profusely illustrated 
with quaint and_ historical clocks and 
watches, as well as some modern devices 
manifesting horological genius, 








“Was your church bazaar a_ success, ' 
dear ?” 
“Yes, indeed. The minister will have 


cause to be grateful.” 

“What were the profits?” 

“Oh, there weren’t any. But ten of us 
girls got engaged.”—Boston Transcript. 





“WHAT does you want to eat,” asked the 
old colored mammy of the traveler. 

“Corn pone,” said the traveler. 

“T’se glad you said corn pone,” said the old . 
lady. “’cause it’s the one thing I ain’t got | 
anything else on hand of but.”—Tolede | 


Blade. 
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REFINERS and SMELTERS 


Precious Metals 


PLATINUM 


In all Degrees of Hardness Welded on Gold in all Ratios 








Works: General Office: 
NEWARK, N. J. 24 JOHN STREET 
BROOKLYN, N. Y. NEW YORK 





THOMAS J. 


DEE & Ge. 
REFINERS 


Sweeps, Polishings, Gold, Silver, 
Platinum and Plated Scraps. 


MANUFACTURERS 


Platinum and White Gold Wedding 
Ring Blanks. Fancy White Gold 


Mountings. Selections Sent on Request. 


CHICAGO 


We manufacture real green 
—green gold—plates 
ers’ i 


Let us supply you with 
soft platinum plates, 
solders and wires, also 
5%, 10% and-15% irid- 
ium platinum. 


, wires, 

in 10Kt., '4Kt., 

.. also white golds and 
olds. 1D) 35 Sam 10) OS) 
xcellent working 


Refining and Manufacturing Plant: 
317-319 E. Ontario St. 


Purchasing and Sales Dept.: 
5 So. Wabash Ave. 








JOHNSON MATTHEY & COMPANY, INC. 


BULLION MERCHANTS 
CHEMISTS AND METALLURGISTS 


Dealers in Platinum, the Precious Metals and Rare Earths 


JOHNSON MATTHEY & CO., LTD. 
Hatton Garden, London, E. C., Eng. 


36th Floor, 4 
Official Assayers and Refiners to the Bank of England —— Woolworth Building, New York 














Complete Enlarged New Plant Now Ready 


Repairing, Plating and Refinishing of Silverware — Bronzes — Mesh Bags 
Larger Quarters—Greater Facilities—Quality Work—Prompt Service 


GILBERTSON & SON —— 434 So. Wabash Ave. 


CHICAGO 
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[Patents Granted by the United States 
and the Registered Trade-Marks.] 








UNITED STATES PATENTS 





Issue of August 12, 1924 


1,504,216. LIPSTICK CONTAINER. Cuartes N. 
CoryYELL, Mamaroneck, N. Y. Filed Dec. 27, 
1923. Serial 682,913. 12 Claims. 

In a holder of the character disclosed, a case, a 
sleeve rctably mounted within said case provided 
with a helical shoulder, a carrier within said sleeve 
having a drive lug engaging said helical shoulder, 





a guide carried by the case for directing the 
carrier in a substantially straight non-rotative move- 
ment within the case upon rotation of the sleeve 
within the case, means for rotating the helically 
shouldered sleeve within the case, said guide being 
a tube fixed at one end to the case and swivelly 
connected at its opposite end to the rotatable sleeve. 
1,504,217. LIPSTICK CONTAINER. Cuartes 
N. CoryeLt, Mamaroneck, N. Y. Filed Feb. 
23, 1924. Serial 694,558. 18 Claims. 

In a holder of the character disclosed, relatively 
rotatable tubular members having angularly re- 
lated shoulders to produce longitudinal travel of an 
element engaged with said shoulders upon relative 





rotation of the members, a longitudinally shiftable 
part guided by one of said tubular members and 
a pin having a coiled head portion frictionally en- 
gaged with a wall of said Icngitudinally shiftable 
part and a portion projecting from said coiled head 


into engagement with the relatively inclined 
shoulders on the two relatively rotatable tubular 
members. 

1,564,376. SEPARABLE BUTTON.’ Joun  V. 


PitcHER and Joun F. Bassitt, Louisville, Ky., 





said Babbitt assignor to said Pilcher. Filed 
Aug. 13, 1923. Serial 657,092. 8 Claims. 
-A button of the separable type, having a recessed 


65,419. 
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stud, a circular sccket member to receive the stud, 
a spring catch comprising a semi-circular spring 
portion terminating in approximately parallel por- 
tions to engage said stud, and a push piece having 
a wedge-shaped portion acting parallel to the axis 
of the stud and lying between said parallel por- 
tions, 


1,504,419, MESH - MEASURING . MACHINE. 
Ricuarp Hatrey BeErRKLey, Plainville, Mass., 
assignor, by mesne assignments, to Whiting & 
Davis Co., Plainville, Mass. Filed Nov. 10, 
1920. Serial 423,002. 29 Claims. 

In a machine cf the character described, the 
combination of a support for a piece of mesh of 
extended length, a member movable in contact with 
the mesh, and means actuated by movement of said 
member corresponding to a predetermined number of 
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rows of links cf the piece of mesh for acting 
upon the piece to indicate sections of the piece 
of predetermined length. 
1,504,589. CIGAR CUTTER. Witiiam~ G. 


WaGNeER and Henry Couen, New York. Filed 
Nov. 8, 1923. Serial 673,400. 7 Claims. 

A cigar cutter comprising a pair of relatively 

movable pivotally connected side members one of 





said side members being provided with a keeper 
2-14 

and a cutting element disposed intermediate said 

side members, one end of said cutting element 


being held in position by said keeper. 

1,504,680. ADJUSTABLE MICROMETER. Joseru 
FERNANDEZ, Oakland, Calif. Filed Aug. 29, 
1921. Serial 496,237. 3 Claims. 

An adjustable micrometer, having a fixed abut- 
ment and a slidable measuring stem, a tubular ex- 
tension bearing supported on a tubular head and 


adapted te support said stem when it is in an 
* 






EA 
[+ 


extended pcsition and contacting with the stem for 
a considerable distance to form a bearing for said 


stem, and a micrometer for reading the measure- 

ments. 

1,504,761. CIL.ASI’. Harvey Huppert, Bridgeport, 
Cinn. Filed May 31, 1923. Serial 642,502. 


9 Claims. 

In combination. a body member provided with 
an opening therein, and a spring clip extending 
through opening provided with spaced side 
members together at their inner ends 


said 
ecnnected 





a 
only, said side members being curved over toward 
each other at their outer ends to provide flanges 
having 
insertion 
separate element, the sides of the opening in the 
body members of the clip intermediate its ends 
to retain the enlargement therein. 


forming an opening for 
enlargement on a 


recesses 
removal of an 


opposed 
and 


DESIGNS 


PIN. Vera Meneree, Los’ Angeles, 
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Calif. Filed 


April 2, 


1924. Serial 9,141. 





Term of patent 3% years. 





UNITED STATES TRADE-MARKS 


[The following trade-marks have been adjudged 
entitled to registraticn under the Act of Feb. 20, 
1905, and are published in compliance with Section 
6 of said Act.] 


Trade-Marks Registered August 12, 1924 
Ser. 161,830. (CLASS 28. JEWELRY AND 


PRECIOUS-METAL WARE.) J. M. FisHer 
Co., Attleboro, Mass. Filed April 6, 1922. 


The trade-niark comprises claracters meaning 
good luck. 

VY 
Particular description of goods.—Jewelry for 


Personal Adornment Which is Made of or Plated 
with Precious Metals—Namely, Swivels, Fobs, 
Ornamental Hairpins, Ornamental Clasp Pins, Pin 
Stems, Pin Joints, Pin Catches, Belt Clasps, Belt 
Supporters, Lingerie Clasps, Tie ‘Clasps, Finger 
Rings, Key Rings, Chain Fastening Rings, Snap 
Fasteners, Ccllar Buttons, Cuff Buttons, Cuff 
Links, Spring Rings, Studs, Ear Fasteners, Eye- 
glass Holders, Eyeglass Reels, Bracelets, Belt 
Buckles, Lockets, Charms, Bib Holders, Pendants. 


Claims use since Feb. 15, 1922. 
Ser. 192,793. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) E. W. Rey- 


noLps Co., Los Angeles, Cal. Filed Feb. 25, 


CWRS 


Particular description of goods.—Jewelry for 
Personal Wear, Not Including Watches, and Hol- 
low and Flat Tableware and Toilet Ware Made of 
or Plated with Precious Metal. 





Claims use since October, 1904. 
Ser. 195,297. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) MALENKa- 





Sacar Co., Inc., New York. Filed April 10, 
1924. 
The .representation of a ring does not form a 
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part of the registration sought apart from the 

mark shown in the drawing. 
Particular description of 

Namely, Finger Rings. 
Claims use since March 20, 1924. 


Ser. 194,73. (CLASS 28. JEWELRY AND 


PRECIOUS-METAL WARE.) Posner & 
Pessenik, New York. Filed March 31, 1924, 


“Strono-hold”’ 


Particular description of goods.—Thread for 
Stringing Pearls and Other Beads for Necklaces 
and the Like. 

Claims use since Jan. 1, 
Ser. 196,057. (CLASS 27. 

STRUMENTS.) Goop-SI£GEL, 
York. Filed April 24, 1924. 


<pUDSEAL, 


Particular description of goods.—Watch Dials 
and Watch Movements. 
Claims use since Nov. 1, 1923. 
Ser. 196,802. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Witiiam L. Gi_pert CLock 
Co., Winsted, Conn. Filed May 9, 1924. 


NORMANDY CHIMES 


Particular description of goods.—Clocks. 
Claims use since April, 1923. 
Ser. 196,827. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) ApotpHe Scuwos, Inc., 
New York. Filed May 9, 1924. 


DIONE 


Particular description of goods.—Watches and 
Watch Movements. 
Claims use since March 1, 1924. 


Ser. 196,917. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Liperty Watcu Case Co., 
New York. Filed May 12, 1924. 


PLATNO 


Particular description of goods.—Watchcases. 
Claims use since April 28, 1924. 


Ser. 197,072. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Hamsurc - AMERIKANISCHE 
UHRENFABRIK, Schramberg, Germany. Filed 
May 15, 1924. 


LARGO 


Particular description of goods.—Clocks (Ex- 
clusive of Striking Clocks), Stop Watches and 
Watches. 

Claims use since April 23, 1923. 


Ser. 197,074. (CLASS 27. HOROLOGICAL IN- 


€ a, 
6°24 


HAMBURG - AMERIKANISCHE 


goods.—Jewelry— 


1923. 


HOROLOGICAL IN- 
Inc., New 








STRUMENTS.) 
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UunRENFABRIK, Schramberg, Germany. Filed 
May 15, 1924. 
_ Particular description of goods.—Clocks 
Parts Thereof. 
Claims use since Sept. 15, 1923. 
Ser. 197,26. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) Nep D. Fitcn, 


Kalamazoo, Mich. Filed May 19, 1924. 


KALAMOND 


Particular description of goods.—Precious 

Semi-precious Stones. 

Claims use since Feb. 1, 1924. 

Ser. 196,185. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Horrman Bros., Inc., New 
York. Filed June 6, 1924. 

No rights are asserted to the exclusive use of 
the word ‘‘Watches” apart from the trade-mark as 
shown in the drawing. 


and 


and 














Particular description of goods.—-Watches, Watch 
Movements, Watchcases, Clocks, and Parts Thereof. 
Claims use since April 14, 1924. 
Ser. 198,344. (CLASS 28 JEWELRY AND 
PRECIOUS-METAL WARE.) GiLBertT & 
Co., Inc., New York. Filed June 10, 1924. 


BIRTHFLOWER 


Particular description of goods.—Finger Rings 
of Precious and Semi-precious Metal for Personal 
Wear. 

Claims use since May 28, 1924. 

Ser. 198,354. (CLASS 28. JE re LRY AND 
PRECIOUS-METAL WARE. GILBERT & 
Co., Inc., New York. Filed i 10, 1924. 


SNOWDROP 


Particular description of goods.—Finger Rings 
of Precious and Semi-precious Metal for Personal 
Wear. 

Claims use since May 28, 1924. 

Ser. 198,428. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) Powers & 
Mayer Mrc. Corp., New York. Filed June 
11, 1924. 


Floral 


Particular description of goods.—Wedding and 
Other Finger Rings. 
Claims use since June 2, 1924. 


Trade-Marks Registered August 12, 1924 
Act of March 19, 1920, Sec. 1 (b) 
These Registrations are not subject to 
Opposition 


188,008. (CLASS 27. HOROLOGICAL INSTRU- 
MENTS.) Etna Watcu Co., New York. 
Filed Dec. 10, 1923. Serial 189,450. 


ETNA WATCH CoO. 


Particular description of goods.—Time Recorders, 

Clocks, and Watches. 

Claims use since January, 1920. 

188,009. (CLASS 27. HOROLOGICAL INSTRU- 
MENTS.) Marvin Watcu Co., Chaux-de- 
Fonds, Switzerland. Filed Dec. 19, 1923. 
Serial 189,906. 


MARVIN 


Particular description of goods.—Watches, Watch 
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Movements, Parts of Watches and Watch Move- 
ments, and Timers. 
Claims use since about 1895. 


188,012. (CLASS 27. HOROLOGICAL INSTRU- 
MENTS.) Wyss & TrOHLER, WELTA, Epys 
& Nerxa Watcu Co., Inc., doing business as 
Nelka Watch Co., Bienne, Switzerland. Filed 
March 4, 1924. Serial 193,264. 


NELKA 


Particular description of goods.—Watches, Watch 
Movements, and Parts of the Same. 
Claims use since about Jan. 1, 1922. 


188,013. (CLASS 27. HOROLOGICAL INSTRU- 
MENTS.) Wyss & TrOHLER, WeELTA, Epys 
& Nerxa Watcu Co., Inc., doing business as 
Edys Watch Co., Bienne, Switzerland. Filed 
March 4, 1924. Serial 193,265. 


EDYS 


Particular description of goods.—Watches, Watch 
Movements, and Parts of the Same. 
Claims use since about July 1, 1922. 


Trade-Marks Registered Aug. 12, 1924 


187,678. PRECIOUS STONES AND JEWELRY 
FOR PERSONAL WEAR, NOT INCLUD- 
ING WATCHES. Nationat Diamonp As- 
SEMBLERS, Inc., New York. 

Filed Feb. 7, 1924. Serial 

LISHED MAY 6, 1924. 


187,692. PEARL NECKLACES AND PEARL. 

STRINGS. Borrerui & ViTEtLtI, New York. 

Filed Feb. 21, 1924. Serial 192,594. PUB- 
LISHED MAY 6, 1924. 


187,774. OPEN-FACE AND HUNTING-CASE. 
WRIST WATCHES AND POCKET 
WATCHES. Otsen & Esann, Chicago. 

Filed March 17, 1924. Serial 193,953. PUB- 

LISHED MAY 13, 1924. 


187,807. CLOCK MOVEMENTS AND WATCH 
MOVEMENTS. Tue UNITED JEWELERS, INC., 
Wilmington, Del., and New York. 

Filed May 7, 1923. Serial 180,310. 

LISHED MAY 6, 1924. 


187,861. BAR PINS, LOCKETS, BRACELETS, 
FINGER RINGS, AND SPOONS, FORKS, 
KNIVES MADE OF OR PLATED WITH. 
PRECIOUS METAL, AND SOLID-SILVER 
AND PLATED-SILVER FLATWARE AND 
HOLLOW WARE. Frep A. Wisu, INc., 
New York. 

Filed Feb. 28, 1924. 

LISHED MAY 27, 1924. 


191,969. PUB- 


PUB- 


Serial 193,014. PUB- 








Jewelry Advertising That Gets 
Results 


(Continued from page 135) 








None of these “fingers” will hand you 
a bigger business unless they’re constantly 
in use—keep your hand out all the time— 
and somebody is going to drop something into 
it. What I mean to say is, “Don’t adver- 
tise for a month” and then stop. Advertise 
twelve months a year. The day of the 
jewelry business being a one-month business 
is past. Stop dreaming 1920 big year bunk— 
it’ll be your bugbear if you do. 

Take five per cent. of your sales each year 
and split it up over the 12 months intelli- 
gently—and then stick to it. Don’t try to 
save a nickel of it because one Saturday’s 
receipts fall off—stick to it and at the end 
of the year the five per cent. may have dwin- 
dled to three per cent.—for I have yet to 
hear of a steady, constructive, constant ad- 
vertising policy that hasn’t taken a business 
up the ladder of success. 








